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VISION
Forming globally competent, committed, compassionate and holistic persons, to be men

and women for others, promoting a just society.

MISSION
Fostering learning environment to students of diverse background, developing their
inherent skills and competencies through reflection, creation of knowledge and

service.

Nurturing comprehensive leang and best practices through innovative and value

driven pedagogy.

Contributing significantly to Higher Education through Teaching, Learning, Research

and Extension.

PROGRAMME EDUCATIONAL OBJECTIVES (PEO)
1 Graduates will be able to accomplish profesal standards in the global
environment.
1 Graduates will be able to uphold integrity and human values.
1 Graduates will be able to appreciate and promote pluralism and multiculturalism in

working environment.



PROGRAMME OUTCOMES (POs)

. Graduates will be dab to comprehend the concepts learnt and apply in real life situations
with analytical skills.

. Graduates with acquired skills and enhanced knowledge will be employable/ become
entrepreneurs or will pursue higher Education.

. Graduates with acquired knowledgiemodern tools communicative skills and will be

able to contribute effectively as team members.

. Graduates are able to read the signs of the time analyze and provide practical solutions.

. Graduates imbibed with ethical values and social concern will eag@binderstand and

appreciate social harmony, cultural diversity ensure sustainable environment.

PROGRAMME SPECIFIC OUTCOMES (PSO)
On completion of the Programme, tHaderGraduates will bable to

. Relate and interpret concepts of management, bsiadsinistration, accounting,
finance, law and taxation through management technique and modern learning tools.

. Build and develop various facets of managerial skills, accounting skillsjpetsonal
Communication skills, leadership skills, analyticakills, investment skills and
entrepreneurial Skills to enhance employability skills or enter the portals of higher
education.

. Critically appraise and analyze the challenges in the business environment to as an
individual or as a team.

. Formulate and consict innovative business solutions to comport investigation of
complex problems through effective decisimaking.

. Support and exhibit concern towards morally and ethically upright society.



B.B.A. BUSINESS ADMINISTRATION

PROGRAMME STRUCTURE

Part| Sem. Specification No. of | No. of | Credis | Total
Courses| Hours Credits
Languages
! -V (Tamil / Hindil French/ Sanskrit] % 16 12 12
Il I-IV General English 4 20 12 12
[ TVI Core course: Theory 20 71 55
[TVI Core course: Pctical 2 3 3
I-IV Core course Allied /(Practical) 04 24 20
V-VI Discipline Specific Elective 4 20 12
\i Project Work 1 - 3
V Self-paced learning 1 -- 2
Vv Field study/ Industrial visit/ Cas 1 5
il study
82
V Internship 1 - 2
VI Comprehensive Exam 1 -- 2
I, lll, V | Extra Credit course@MOOC) (3) -- (6) (6)
V,VI Generic Elective 2 8 6
I AECC-1 Communicative Englisk 1 -- 4
Il AECC-2 Environmental studies 1 2 2
1l SEC-1 Within Dept. (WD) 1 2 1 20
Y \Y, SEC-2 Between Schools (BS) 1 2 1
V SEC-3 Soft skill 1 2 1
VI SEC-4 within school (WS) 1 2 1
-1V Value Education 4 8 4
V 1-V Outreach Programme - - 4 4
Total 180 130Q(6)




B.B.A. BUSINESS ADMINISTRATION

PROGRAMME PATTERN

Course Details

Scheme of Exams

Sem | Part Course Code Course Title Hrs Cr CIA SE | Final
21UTA11GLO1 | General Tamit |
1 21UFR11GLO1| French-l
21UHI11GLO1 | HindiT | 4 3 100 100 100
21USA11GLO1 | Sanskrit- |
2 21UEN12GEOQ1| General Englishi | 5 3 100 100 100
I 3 21UBU13CCO01| Principles of Management 6 4 100 100 100
3 21UBU13CCO02 | Financial Accounting 7 4 100 100 100
3 21UBU13ACO01 | Allied | : Managerial Economics 6 4 100 100 100
4 21UEN14AEQ1 | AECC - 1 Communicative English (6) 4 100 - 100
4 21UHE14VEQ | Essentials of Humanity 2 1 50 50 50
TOTAL 30 23
21UTA21GL0O2 | General Tamit 11
21UFR21GLO2 | Frenchi I
1 21UHI21GL02 | HindiT Il 4 8 100 100 100
21USA21GL02 | Sanskriti 1l
2 21UEN22GEQ02| General English 11 5 3 100 100 100
3 21UBU23CC03| HumanResouce Management 4 3 100 100 100
3 21UBU23CC04| Marketing Management 4 3 100 100 100
I 3 21UBU23CCO05| Business Communication 3 1 100 100 100
3 21UBU23AC02 ngﬁgégrsBusmess Mathematics and Statistics | 6 4 100 100 100
4 21UHE24AEQ2 | AECC - 2: Environmental studies 2 2 50 50 50
4 21 UHE24VED? Techniques of Social Analy.sis: 5 1 50 50 50
Fundamentals of Human Rights
Extra Credit course@MOOC)1 - (2)
TOTAL 30 20(2)
21UTA31GL0O3 | GeneraTamil - 11l
21UFR31GLO3| Frenchi IlI
1 21UHI31GLO3 | Hindi T Il 4 3 100 100 100
21USA31GL03 | Sanskriti 11l
2 21UEN32GEO03]| General Englishi Ill 5 3 100 100 100
3 21UBU33CCO06| Operations Research for Managers 5 3 100 100 100
3 21UBU33CCO07| TallyPrime 4 3 100 100 100
3 21UBU33CPO01 | Practical: TallyPrime- Software Lab 2 1 100 100 100
3 21UBU33AM3A | Allied Optional: Organisational Behaviour
i Allied Optional: Emotional Intelligence and 6 4 100 | 100 100
21UBUS3ACD3B ManagerriJaI Effectiveness )
SEC-1 (WD): Digital and Social Media
21UBU34SB1A | Marketing
4 SEC-1 (WD): Business Ethics and Corporate 2 1 100 - 100
21UBU34SB1B | Social Responsibility
21UHE34VED3A | Professional Ethick I: Social Ethics |
4 21UHE34VE3B | Professional Eibs- I: Religious Doctrine | 2 1 50 50 50
Extra Credit Course@MOOC) - 2 (2)
Total 30 19 (2)




21UTA41GLOL | Commercial Tamil
21UFR41GL0O4 | Frenchi IV
1| 21UHI41GLO4 | Hindii Iv 4 3 | 100} 100 1 100
21USA41GL04 | Sanskrifi IV
2 21UEN42GE04| GeneraEnglishi IV 5 3 100 | 100 100
3 21UBU43CC08| Cost Accounting 6 4 100 | 100 100
3 21UBU43CCO09| Business Analytics 3 2 100 | 100 100
3 21UBU43CPO02 | Business Analytics Practical 2 1 100 | 100 100
v 3 21UBU43AM4A | Allied Optional: Entrepreneurial Develapent
21UBU43ACD4EB éﬂlstiir%%till(i?[;al: Management of Business 6 4 100 | 100 100
SEC- 2 (BS):Entrepreneurial skills
4 21UBU44SB2A | Enhancement
. : 2 1 100 - 100
21UBU44SB2B | SEC-2 (BS):Practical Stock Trading
21UHE44VED4A | Profession&Ethics- Il: Social Ethics- |1
4 21UHE44vED4B | Professional Ethicsll: Religious Doctrine Il 2 1 50 50 50
Total 30 19
3 21UBU53CC10| Management Accounting 6 4 100 100 100
3 21UBUS3CC11 | Legal Aspects of Busess 4 2 100 100 100
3 21UBU53CC12 | Research Methods for Management 4 2 100 100 100
21UBU53E®1A | DSET 1: Production and Material Management|
3 - , 5 3 100 100 100
21UBUS3E®1B | DSET 1: Strategic Management
21UBUS3E®2A | DSET 2: Banking andnsurance Marmgement
3 21UBUS3ES2B I\Dﬂiﬁégzeznl]:g:]?nmal Planning and Investment 5 3 100 100 100
3 21UBU53IS01 | Internship - 2 100 - 100
V 21UBUS3SR1A Self-Pac;ed Learning: Advertising and Sales
3 Promotion . . . i
21UBUS3SP1B fﬂifr;zslg?ndelriarmrg: Customer Relationship 2 50 50 50
3 21UBUS3FVO01 | Field Study/ Industrial visit/ Case study - 1 100 - 100
4 21USS54SEO03 | SEC - 3 Soft Skills 2 1 100 - 100
21UBUS4EM®@1A | GE - 1: Global supply chain managemnte
4 GE - 1: Stari Ups and Small Business 4
21UBUSAE@IB | o P 3 | 100 | 100 | 100
Extra Credit CoursegVOOC) - 3 (2)
Total 30 23 (2)
3 21UBU63CC13| Financial Management 7 4 100 100 100
3 21UBU6G3CC14| International Business 7 4 100 100 100
21UBUG3E®3A | DSET 3: Industrial Relations and Labour Laws
3 21UBUG3E®3B | DSET 3: Leadership and group Dynamics > 3 100 100 100
21UBUG3E®4A | DSET 4: Services Marketing
3 DSET 4: Logistics andsupply chain 5 3 100 100 100
VI 21UBUG3E®4B Managemer?t PPl
3 21UBU6G3PWO1 | Project Work and viva voce - 2 100 100 | 100
3 21UBUG3CEO01| Comprehensive Examination 2 50 50 50
4 21UBUG4ASB4A | SEC- 4 (WS): Business Case Analysis 5 100
21UBU64SE4B | SEC- 4 (WS): Export Managerant 1 100 -
4 21UBUB4E®@2A | GE - 2 : Personality Development 4




21UBUG4E@2B | GE - 2: NGO Management 3 100 100 100
Total 30 22
I -VI 5 21UCW650R01| Outreach Programme (SHEPHERD) 4
TOTAL (forthreeyears)| 180 |130(6

*The courses with a scheme of Exam 50 in CIA and SE will be converted to 100 for grading.




SEC-2: BETWEEN SCHOOL 4" Semester

Between schod (BS) Offered to studentsf other schools

(Except the school offering the course)

Course Details

Scheme of Exams

Dg:aer?r:gnt Course Code Course Title Hr Cr | CIA| SE| Final
SBS
Botany 21UBO44SEQ02 Mushroom Technology 2 1 100 - 100
SCS
ggirgﬁgeter 21UCS44SE02 Data AnalysidJsing Spreadsheet > 1 100 ) 100
Mathematics | 21UMA44SEOQ2 Numerical Ability 100 - 100
Statistics 21UST44SEQ2 Quantitative Methods 100 - 100
?ég;r::lt;c;r; 21UBC44SEQ02 Digital Artwork 5 1 100 i 100
SLAC
English 21UEN44SE02 Englis_h fqr Competitive 5 1 100 i 100
Examinations
History 21UHS44SE0? H_istoripa Mopuments in 5 1 100 i 100
Tiruchiragpalli
Tamil 21UTA44SB2A | Nkilg; Ngr;Rfifiy 2 1 |100| - | 100
Tamil 21UTA44SE02 ’é’&‘dﬁfgfjaiﬂ’fﬁﬁPk?’Tk’ 5 1 100! - | 100
SMS
Commerce 21UC044SB2A | Personal Finance Management 2 1 100 - 100
Commerce 21UC044SB2B | Marketing Skilk 2 1 100 - 100
Commerce 21UC044SB2C | Event Planning and Managemer] 2 1 100 - 100
Economics 21UEC44SE02 Financial Economics 2 1 100 - 100
BBA 21UBU44SED2A Egggﬁéirr\::r:;al Skills 2 1 100 i 100
BBA 21UBU44SB2B | Practical Stock Trading 1 100 - 100
CommerceCA | 21UCC44SE02 Practical Banking in India 2 1 100 | - 100
SPS
Chemistry 21UCH44SB2A | Health Chenistry 2 1 100 - 100
Cheanmistry 21UCH44SB2B | Industrial Chemistry 2 1 100 - 100
Physics 21UPH44SB2A | Weather Physics 2 1 100 - 100
Physics 21UPH44SH2B Electrical Wiring 2 1 100 - 100
Electronics 21UEL44SEQ02 PC Assembling and Servicing 2 1 100 - 100




GENERIC ELECTIVE -1: 5" Semester

Generic Elective Courses are designed for the students dher disciplines.

(open to the stidents of other departments)

Course Details

Scheme of Exams

Dsgfaerfclr:gent Course Code Course Title Hrs Cr | CIA | SE |Final
SBS
Botany 21UBO54EG01 Landscape Designing 4 3 100 | 100 | 100
SCS
Cs:girgr;‘)g:r 21UCS54EG01 Ethical Hacking 4 3 100 1100 |100
Mathematics | 2ZIUMA54EGO1 Mathematics for Competitive
Examinations " 4 3 100 | 100 1100
Statistics 21UST54EGO01 Actuarial Staitics 4 3 100 | 100 |100
?égmglt;c;r; 21UBC54EG01 Fundamentals Of &a Science 4 3 100 | 100 |100
SLAC
English 21UEN54GEO1 Film Studies 3 100 | 100 | 100
History 21UHS54EGO1 Tamil Heritage and Culture 3 | 100 | 100 | 100
Tamil 21UTA54EG01 jkpopy af;fj;jpy; kdpj
chpikfs; 4 3 | 100 | 100 | 100
SMS
Commerce 21UCO54E®1A Computerised Accounting 4 3 100 | 100 | 100
Commerce 21UCO54E®1B Basics of Excel 4 3 100 | 100 | 100
Commerce 21UCO54E®1C Personal Investment Planning 4 3 100 | 100 | 100
Economics 21UEC54EGO01 Principles of Economics 4 3 100 | 100 | 100
gzmmerce 21UCC54EGO01 I\E/I;r?z;r;rgrenrgﬁtand E Business 4 3 100 | 100 | 100
BBA 21UBUS4E®@1A Global Supply Chain Management 4 3 100 | 100 | 100
BBA 21UBUS4E®1B fﬂt:;iégg;zg? SmalBusiness 4 3 100 | 100 | 100
SPS
Chemistry 21UCH54E@1A Cherr_listr_y for Competitive 4 3 100 | 100 | 100
Examinations
Chemistry 21UCH54G01B Everyday Chemistry 4 3 100 | 100 | 100
Physics 21UPH54E®1A Everyday Physics 4 3 100 | 100 | 100
Physics 21UPH%EQD1B Renewable EnergyHhysics 4 3 100 | 100 | 100
Electronics 21UEL54E®@1A Everyday Electronics 4 3 100 | 100 | 100
Electronics 21UEL54E®1B Wireless Communication 4 3 100 | 100 | 100




GENERIC ELECTIVE -2: 6" Semester

(open to the students of other departments)

Generic Elective Courses are desigrd for the students of otier disciplines.

Course Detaib

Scheme of Exams

DS;]:r?r:znt Course Coce Course Title Hrs | Cr | CIA | SEM |Final
SBS
Botany 21UBOG4EG02 Solid Waste Management 4 3 100 | 100 | 100
SCS
gg;ﬂ‘ger 21UCS64EG02 | 3D Printing and Design 4 | 3 | 100 | 100 | 100
Mathematics 21UMAG4EG02 g:zit::t:j:m for Competitive 4 3 100 | 100 | 100
Statistics 21UST64EG02 Applied Statistics 4 3 100 | 100 | 100
'T”gg[]’gglt(')‘g; 21UBC64EG02 | Industry 4.0 4 | 3 | 100 | 100 | 100
SLAC
English 21UENG4EGO02 English for the Media 4 3 100 | 100 | 100
History 21UHS64EGO2 | 'Mtellectal Revivdism in Tamil 4 | 3 | 100 | 100 | 100
Nadu
Tamil 21UTAB4EG02 | rpiij KU} Jtk; 4 | 3 | 100 | 100 | 100
SMS
Commerce 21UCO64E®2A | Rural Markeing 4 3 100 | 100 | 100
Commerce 21UCO64E®2B | Entrepreneurship Development 4 3 100 | 100 | 100
Commerce 21UCO64E®2C | Digital Marketing 4 3 100 | 100 | 100
Economics 21UEC64EGO02 | Economics for Competitive Exam| 4 3 100 | 100 | 100
CommerceCA | 21UCC64EG02 Total Quality Management 4 3 100 | 100 | 100
BBA 21UBUG4EM@2A | Personality Development 4 3 100 | 100 | 100
BBA 21UBUG4E®@2B NGO Management 4 3 100 | 100 | 100
SPS
Chemistry 21UCH64E®?2A | Food And Nutrition 100 | 100 | 100
Chemistry 21UCH64E®2B | Waste Management 100 | 100 | 100
Physics 21UPHB4E®2A k%i‘ﬁ;;ﬁgg”o'ogy and its 4 | 3| 100 100 | 100
Physics 21UPH64E@®2B Physics of Earth 4 3 100 | 100 | 100
Electronics 21UELG4EM@2A CCTV and Smart Security Systen 4 3 100 | 100 | 100
Electronics 21UEL64E502B Entrepreneurial Elémnics 4 3 100 | 100 | 100
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Semester| Course Code Title of the Course Hours Credits
I 21UTA11GLO1 General Tamil - 1 4 3
COi Statements Cognitive
Levels
CO No. sahlisind: ani . oo
,g;ghlj;jpd; epiwtpy; khztufs; (K iLevels)
COil1 | .fithy yf;fpa tiffisf; fz;lwpth; K1
. vOj;J>nrhy; ,yf;fzq;fspd; mbg;qilfisf; K1
COi2 fz;lwpth;
COi 3 | mayff; ftpij tht g ;fis tpsq;fpf; nfhs;th; K2
COi 4 nkhopngah;g;Gf; f tpijfspd; thapyhf nkhopngah;g;G;j; K3
' | jowid tshij;njLg;gh;
COi5 GJf;ftpij thapyhf ntspg;gLk; r%f> murp ay; K4
'> | tpOkpag;fis kjpg;gpLth;
myF -1 (12 kzpNeuk;)
ghujpahh; ftpijfs; - Fapy;ghl ;L (Fapy; jd; G+h;t [d;Kf; fij
ciuj;jy;)
ghujpjhrd ; ftpijfs ;- rQ;rPtp ghitjjijpd; rhuy;
ciueil - Kjy; %d;W fl;Liufs;
myF -2 (12 kzpNeuk;)
nt.,uhkypqg;fdhh ; - nrhy;> jkpod; ,jak;
Kbaurdhh; - caph; nty;yNkh> kdj;J}a;ik
nguQ;rpj;j pudhh; - mQ;rhjPh;> nkhop ,dk; ehL>
gliLf;Nfhl;i |
fy;ahz  Re;judhh; - tUq;fhyk; cz;L> ciof;fthky; Nrh;f;Fk; gzk;.
yf,fzk; - vOj;J
yf,fpa tuyhw - %d;whk; ghfk; - jz;lkpo;j;  njhz;lh;fs;
myF -3 (12 kzpNeuk;)
Rujh - eyyy jPhig;G
fz;zjhrd; - XU ghidapd; fij
mg;Jy; uFkhd; - tPL
NKj;j h - XNu Fuy;
yf,fpa tuyhw - %d;whk; ghfk; - ,Ugjhk; E}w;whz;L
Y fpatsh;r;rp
rpWHij - Kjy; le;Jd rpWiifs;
myF i 4: murpay; ftpijfs; (12 kzpNeuk;)
<NuhL jkpod;gd; - mf y ; tpsf;fhf ,U
Mijtd; jPl;rz;ah - ,d;Dk; ,Uf;Fk; Rt h;fspd; n ghUI;L
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Rfph;juhzp - vd; fz;kzpNa ,irg;gpupah

rf;jp N[hjp - Afhe;jpu cwf;fk;

goepghujp - nts;isf;thfpjk;

yptpg; Iii - ky; tpj;ah - epidtpy; ghy;ak; mOj;jk;

yf,fzk; - nrhy;

myF - 5 mayff; ftpifs; (12 kzpNeuk;)

XNr uprhy; - tpiln  fhL vd; jha; kz;Nz

i"Gd; ftpijfs; - mWiil ehspd; kio (%d;W ftpijfs;)

rpWiij - MW Kjy; gj;J rpWiijfs;

ciueil - ehd;F Kjy; MW fl;Liufs;

ghl E}y;fs;

1. nghdj;;jkpo;> nraAs; jpul,L> jkpoha, TjJiw> Jla tsdhh, ja;dhlrpf;
fy;Yiup> jpUr;rpuhg,gs,sp>Kjw,gjpg; G> 2021

2. r%ftpay; Nehf;fpy; jkpopyf;fpa tuyhW> Jkpoha, Tj,Jiw> Jja tsdhh;
Ja;ahlipt; By Yiup>  jpUrrpuhg,gs;sp> gjjhk; g9f pg,G> 2017

3. ew;,wkpo;f; Nfhit  (fl;Liuj; njhFg;G) . Jkpoha, TjJiw> Jla tsdhh;
J a;dhlimpf; By Yiup> jpUrrpuhg,gs,;sp> Kjiw,gjpg;,G> 2021

4. rpWfijj; njhFg;G - xt;nthU  fy;tpahz;bw;Fk;  xt;nthU

rpWiijj;njhFg; G

5. (20212022 fy;tpahz;Lf;F KI;L

Jkpoha, Tj,Jiw> epA+ nrQ,Rup Gf; "T];> nrad;id

k;): ey;yhrphpakt rpWfijj; n

jhFg;G> -
> Kjw;gpg,G> 2021

Relationship matrix for Course outcomes, Programmeoutcomes/ Programme Specific

Outcomes
Semester] Course code Title of the Course Hours Credits
I 21UTA11GLO1 General Tamil - | 4 3
Course Programme Outcomes (POs) Programme Specific OutcomesRSOs) Mean
Outcomes Score
(COs) POil | POi2 | POI3 | POI4 | POI5 | PSGI1 | PSOGI2 | PSGI3 psa4 | psois | of Cos
COoi1l 2 1 2 2 3 3 3 2 3 2 2.3
COi2 2 1 2 2 2 3 2 2 2 2 2.0
COi 3 2 1 2 2 3 3 3 2 3 2 2.3
COi 4 1 2 1 2 2 3 2 2 3 2 2.0
COi5 1 1 2 2 3 3 3 2 3 2 2.2
2.16
Mean overall Score _
(High)

12



Semester| Course Code Title of the Course Hours Credits
I 21UFR11GLO1 FRENCH T | 4 3
COi Statements Cognitive
CO No. | On successful completion ofishcourse, students will kable Levels
to (KiLevels)
y recall and spell the alphabetsimbers, colours, days of the K1
COil i
week and months in Ench.
COj 2 | compare the definite and indefinite articles and its usages K2
COi3 |constructsip | e phr ases birypregestitensg K3
y make use of correct terminology and introduaeeself in K3
COi 4
French
COi5 distinguish between affnative and negative phrases and tg K4
part in role play conversation
Unit 7 1 (12 hours)

TITRE:BONJOUR CA VA?

GRAMMAIRE : Les pronors personals sujets, les articles définis et indéfinis, Etre et avoir
(verbes auxiliaires)

LEXIQUE : Saluer, Entrer en contact,rd@ nd e r et dire comment - a
couleurs, les pays et legtionalités, les animaux domestiques.

PRODUCTION OR\LE : Epder son nom et son prénom, Comprendre des personnes qui se
saluent.

PRODUCTION ECRITE : Le formules de politesse

Unit i I (12 haurs)
TITRESALUT ! JE KGNEEPELLE

GRAMMAIRE : La conjugaison du °l groupe, les adjectifs possafs, la formation du

féminin, la formation du pluriel.

LEXI QUE : Se pr ®s ent e rrcier, Pas ®wsede ta seamairg,ues Ingisu 6 u n
de | §lesmoni®es de 0 & 69, la famille

PRODUCTION ORALE : Comprendre des informations essentielles

PRODUCTION ECRITE :Présentezvous

Unit - [l (12 hours)

TITRE:QUI EST-CE?

GRAMMAIRE : La phrase interqoe astck quecuddeesQu 6?e/sQu i
ce?, quelques indicateurs du temps, la formation du féminin, les vaibest venir

LEXIQUE : Demaner et répondre poliment,les professions

PRODUCTION ORALE : Parler de sesomts

PRODUCTION ECRITE : Ecrire de brefs messages

Unit - 1V (12 hours)
TITREDANS MON SAC, JO6AI ?
GRAMMAIRE : | a phr ase n ® ¢,alési avtieles coot@aes,t Iési pronorass

personnels toniques

LEXIQUE : Demaumler des informations personnelles, Quelques obdgetsched 6 1 dent i t ®,
nombres a partir de 70

PRODUCTION ORALE : Comprendre un message sur parrdeur téléphonique

13



PRODUCTIONECRI TE Remplir une fiche doéidentit®

Unit -V (12 hours)

TITRE:IL EST COMMENT? / ALLO?

GRAMMAIRE : lesadverbes interrogatifs, les prépositions de lieu, les verbes du deuxieme
groupe, le verbéaire

LEXIQUE : Parlerautélépone, d®crire quelqubéun, | daspect
PRODUCTION ORALE Un jeu de rolé la conversation téléphonique

PRODUCTION EQRITE : Décrivez votre aspect physique et votre caractére en quelques
lignes

Book for Study
1. P. Dauda, L.Giachino a@lBaraccoGeneration AlDidier, Paris 2016.

Books for Reference

1. J.Girardt and J.PecheuEcho Al CLE International, @dition, 2017
2. Régine Mérieux and Yves Loisedigtitudes Al Didier, 2012.
3. Isabelle FourniefTalk French Goyal Publishers,2011

Web Resources

. https://lwww.wikihow.com/Proouncethe-Lettersof-the-FrenchAlphabet

. https://francais.lingolia.com/en/grammar/tensegitesent

. https://lwwwlawlessfench.com/grammar/articles/

. https://www.frenchpod101.com/frenstocabularylists/10-linesyou-needfor-
introducingyourself

5. https//www.tolearnfrench.com/exegms/exercisérench2/exerciserench-3295.php

A OWONPE

Relationship matrix for Course outcomes, Programme outcomes /Programme Specif
Outcomes

Semester Course code Title of the Course Hours Credits
I 21UFR11GLO1 FRENCH i | 4 3
Course Programme Outcomes | Programme Specific Outcomes, Mean
Outcomes (POs) (PSOs Score of
(COs) POl | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 Cos
COil 3 1 2 3 2 3 2 1 2 3 |22
COi 2 3 3 3 2 2 2 1 2 2 3 123
COi 3 3 1 2 3 2 3 2 1 2 2 |21
COi 4 2 2 3 2 1 3 2 1 2 3 |21
COi 5 3 2 3 2 2 3 2 2 3 2 |24
Mean overall Score (ﬁi'Sﬁ)
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https://www.wikihow.com/Pronounce-the-Letters-of-the-French-Alphabet
https://francais.lingolia.com/en/grammar/tenses/le-present
https://www.lawlessfrench.com/grammar/articles/
https://www.frenchpod101.com/french-vocabulary-lists/10-lines-you-need-for-introducing-yourself
https://www.frenchpod101.com/french-vocabulary-lists/10-lines-you-need-for-introducing-yourself
https://www.tolearnfrench.com/exercises/exercise-french-2/exercise-french-3295.php

Semester CourseCode Title of the Course Hours Credits
I 21UHI11GLO1 HINDI- | 4 3
COi Statements Cognitive
CO No. [On swecessfulcompetion ofthe course, stucents wil beable to | Levels
(K TLevels)
CO-1 list outtheliterary works in Hindi during theperiod of 12th K1
century in India.
CO-2 compae the vaabulary & expressons related to day-to-day K2
conwversation.
CO -3 usesimple Pheses from English to Hindi. K3
CO -4 investigate thevalues ofIndian ®ciety & summarize the duties K4
of acitizen for his/her country
CO -5 identify the sentences inHindi using kasicgrammar. K4
Unit - | (12 Hours)
Dr. Abdul Kalam
Ling
Kabir Ke Dohe
Baahcheeh - Aspathal mein
Adhikal - Namakarn
Unit - I (12 Hours)
Vadan Badaliye
Thulasi keDohe
Adhikal - Samajik Paristhithiyam
Moun Hee MantraHai
Unit - I (12 Hours)
Sangya
Soordbs kePad
Baahcheeh - Hotel mein
Adhikal - Sahithyik Paristhithiyam
Unit - IV (12 Hours)
Sarvanam
Rahim ke Dohe

Bathchegh - Kakshamean
Adhikal - Salient Features, Main Divisions
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Unit -V (12 Hours)
Anuvad - 1
Visheshan
Bihari - Dohe
Bathcheah - Kariyalay mein
Adhikal - Visheshethayem

Books for Study
1. M.kamathaprasad Gupth, Hindi Vakaran, Anand Prakashan, Kolkatta,2020.
Unit-1  Chapters2 and 3
2. Viswanath Tripaty, Kuchh Kahaniya, Rajkamal Prakashan Pvt. Ltd, New Delhi,2018
Unit-1l, I'lTand IV~ Chapters 4 and 5
3. Dr. Sanjeev Kumar Jain, Anuwad: Siddhat EvamVyavhar, Kailash Pustak
Sadin, MadhyaPradesh 20D.
Unit-V ~ Chapter 1

Books for Reference

1. Dr.A.P.J.Abdul Kdlam, Mere sapnomka Bharath, Prabath Prakashan, Noida, 2020,

2. Lakshman prasad singh, Kavyake sgpan, Bharathy Bhavan Prakashan, 2017.

3. Aravind Kuma, SampoornaHindi Vyakaran our Rachana, Lucent publisher, 2019.

4. Adhunik Hndi Vyakaran ourRadana, bharati bhawan pubishers & distibutors, 2018.
5. Acharyaramchandra shukla,Hindi Sahitya Ka Itihas, Prabhat Prakashan, 2021.

Web Resaurces

1. htps//youtu.be/LrdrcP20oiyU
2. htps//youtu.be/Cib2FNv8KYA
3. htps//youtu.be/faX ARykpY CxA
4. htps//youtu.be/RUDFis-tdg4
5. https//youtu.be/lupivTmLTPQA

Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic
Outcomes

Semester | Course Code Title of the Course Hours | Credits
I 21UHI11GLO01 HINDI - | 4 3
Course | Programme Outcomes (PO) Programme Specific Outcomes (PSO)  Mean
Outcof PO1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 Scores
of Cos
CO-1 2 3 2 3 1 3 1 3 3 2 2.3
CO-2 2 2 3 3 1 3 2 3 3 2 2.4
CO-3 3 2 2 1 2 3 2 3 2 3 2.3
CO-4 3 2 1 3 2 3 2 3 3 2 2.4
CO-5 2 3 3 2 3 2 3 3 3 1 2.5
Mean Overall Score 2.38
(High)
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Semester Course Code Title of the Course Hours Credits
I 21USA11GLO1 SANSKRIT - | 4 3
COr1 Statements Cognitive
CO No On swecessfulcompetion ofthe course, the stu@nt will be Levels
"|able to (K iLevels)
CO-1 |remember and Recall words relating to objects. K1
CO-2 |understand classified vocabulary. K2
CO-3 |apply nouns anderbs. K3
CO-4 |analyze diffeent forms of names and verbs. K4
CO-5 appreciate the good saying of Sanitsk K5
i Improve the selvalues.
Unit - | (12Hours)

Samyakthakshatraapa paricaya
Unit - Il (12Hours)
Vartmanakala prayogaha
Unit - I (12Hours)
Samskruta varathamanakalaha
Unit - IV (12Hours)
Shadha priyoghaa aakaarnta ikataa ukarantha
Unit -V (12Hours)
Subhashitani manoharani Dasaslokani
Book for Study
Shaptamanjari , K.M.,Saral Snakrit Balabodh , Bharathiya Viglyaan , Munushimarg
Mumbaii 4000 007 2018019
Books for Reference
1.Kulapathy , K.M.,Saral Snakritdlabodh ,Bharathiya Vidya Bhavan , Munushimarg
Mumbaii 4000 007 2018
2. R.S.Vadhar & Sons , BodkSellers and publishers , Kalpathi.Palgahat 6780@B8al&
South India , Shabdha Mgmi 2019

3. Balasubramaniam R, Samskrita Akshatra Siksha , Vangals Publigatid) Main road
JP Nagar , Bangaloiie78
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Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic

Outcomes
Semester | Course Code Title of the Course Hours | Credit
I 21USA11GLO1 SANSKRIT- | 4 3
Course Programme Outcomes (PO) Programme Specific Mean
Outcomes Outcomes (PSO) Scores
Z PO1 | PO2 | PO3 | PO4 | PO5 | PSO1| PSO2 | PSO3| PSO4 | PSOs| of COs
CO-1 3 1 1 ]3] 2 3 2 3| 2 2 2.2
CO-2 2 2 3131 2 2| 3 3 2 2.3
CO-3 3 2 2 2 | 2 2 2 3 3 2 2.3
CO-4 3 2 2 | 3|2 3 3 3 2 2 2.3
CO-5 3 2 3 2 | 3 2 2 3 3 3 2.6
Mean Overall Score 2.34
Result | # High

18




Semester

Course Code Title of the Course Hours | Credits

21UEN12GEO1 GENERAL ENGLISH -1

3

CO No.

CO-Statements

On successful completion of this course, students will be abl

Cognitive
Levels
(K- Levels)

CO-1

recall what they observe and experience

K1

CO-2

arrange different parts of axtdn a coherent manner

K2

CO-3

examine the underlying meaning in a text

K3

CO-4

analyse and evaluate letters regarding the use of appropriate
language and format

K4 & K5

CO-5

use conversational English to communicate with friends

K6

Unit-I

01. Personal Details

02. Podiive Qualities

03. Listening to Positive Qliaes
04. Relating and Grading Qualities
05. My Ambition

06. Abilities and Skills

07. Seltimprovement Word Grid
08. What am | Doing?

09. What was | Doing?

10. Unscramble #nPast Actions
11. What did Do Yesterday?

Unit-II

12. Body Parts

13. Actions and Body Parts

14. Value of Life

15. Describing Self

16. Home Word Grid

17. Unscramble &ilding Types

18. Plural Forms of Naming Wds
19. Irregular Plural Forms

20. Plural Naming Words Practice
21. Whose Words?

Unit-IlI

22. Rural Forms of Action Words
23. Present Pdsie Actions

24. Present Negative Actions

25. Un/Countable Naming Words
26. Recognition of Vowel Sounds
27. Indefinite Articles

28. Un/Countable Practice

29. Match the Visual

30. Letter SpelCheck

31. Drafting a Letter

19
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(15 Hours)

(15 Hours)



Unit-1V (15 Hours)
32. Friendship Word Grid

33. Friendsdé Details
34. Guess the Favourites

35. Guess YauFriend

36. Friends as Guests

37. Introducing Friends

38. What are We Ong?

39. What is (S)He / are They Doing?

40. Yes / No Question

41. What was S/He Doing?

42. Names and Actions

43. True Friendship

44. Know Your Friends

45. Giving Advice/Sugegstions

46. Discussion on Frigiship

47. My Best Friend

Unit-V (15 Hours)
48. Kinship Words

49. The Odd One Out

50. My Family Tree

51. Littluest Boyds Regq
52. Occasions for Message

53. Words Denoting Place

54. Words Denotig Movement

55. Phrases for Giving Directions

56. Find the Destination

57. Giving Directions Practice

58. SMS Language

59. Converting SMS

60. Writing Short Messages

61. SendinggMS

62. The Family Debate

63. Family Today

Book for Study
Joy, J.L., ad Peter, FML et 6 s C o miNewDell, aringy P12014.

Books for Reference

1. Ahrens, Sonke-How to Take Smart Notes: One Simple Technique to Boost Writing,
Learning and Tinking. New York: Create Spac2Q17.

2. Aspinall, Tricia.Test Your Listenind.ondon: Pearson, 2002.

3. Bailey, StephenAcademic Writing: A Practical Guide for Studertew York:
Routledge, 2004.

4. Fitikides, T.J.Common Mistakes in Engli§a" ed.). LondonL.ongman, 2002.

5. Wainwright, Gor@n. How to Read Faster and Recall More: Ledine Art of Speed
Reading with Maximum Rec&8™ ed.). Oxford: How to Books, 2007.
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Web Resources

1. https://learnenglishritishcouncil.org/
2. https://oneminuteenglish.org/en/bestbsiteslearnenglish/
3. https://lwww.dailywritingtips.com/bestebsitesto-learnenglish/

Relationship Matrix for Course Outcomes, Programme Outcon® and Programmes
Specific Outcomes

Semeste| Course Code Title of the Course Hours| Credit
I 21UEN12GEO1 GENERAL ENGLISH i | 5 3
Course Programme Outcomes Programme Specific Outcomes | Mean

(POs) (PSOs) Scores

Outcome of

(COs) | PO1| PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3| PS04 | PSO5 COs
CO-1 2 3 2 2 3 2 3 2 3 2 2.4
CO-2 2 2 3 2 3 3 2 3 2 2 2.3
CO-3 2 3 2 3 2 2 3 2 3 2 2.4
CO -4 2 2 3 2 3 3 2 3 2 3 2.5
CO-5 2 2 2 3 2 2 2 3 2 2 2.2

Mean Overall Score| 2.36

(High)
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https://learnenglish.britishcouncil.org/
https://oneminuteenglish.org/en/best-websites-learn-english/

Semester CourseCode Title of the Course Hours | Credit
CORE - 1.
I 21UBU13CCO01 PRINCIPLES OF 6 4
MANAGEMENT
CO - Statements Cognitive

CO No. | On successful completion of this course, students wiidie Level
to (K- level)
define the various functions of Magement and apply them for

CO-1 | effective planningorganizing, staffing, directing & controlling K1

the business operations.

demonstrate leadership qualities and effective teaiding

€O-2 skills to direct the organization t@nds maximized productivity.

K2

develop managerial skill sets to attdioth personal and

CO-3 - K3
organizational goals.

build knowledge about international aspects of business

Co-4 administration. K3

simplify complex operations, thereby providifgetbusiness

CO-5 environment with aative solutions.

K4

Unit-I (18 Hours)
Meaning, Definition, Nature, Importance Administration Vs Mangement- Levels of
Management FunctionsContribution of Taylor,Fayol, ElonMayo, McGregor, PeteF.
Drucker.

Unit-II (18 Hours)
Concepts oPlanning: Meaning Definition - Naturei Importancel Proces$ Classificaion

I Methods- Effective Planning Limitations. Decision making?rocess and strategies.
Unit-llI (18 Hours)
Naturei purpose- importancei structurei principlesi formal & Informal organizationi
Theoriestypesi draw backs. Delegation of responsibility aadthority, Centralization and
DecentralizationsStaffing- Recruitment andelection Proces

Unit-1V (18 Hours)
Meaning i Definition - Featuresi Importancei Principlesi Techniques of Direction.
Supervision:Meaning, function®f supervisors. CoordinatioMeaning, elemes, features,

importancesystem approaches, stepséfiective coordination.
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Unit-V (18 Hours)
Meaning- Definition - featuresi importance- control proces§ Typesi Control Cycle
Controlling responsibility- Control techniques: Traditioand modern method Effective

Control System.

Books for Study
L. M, Prasad Principles and Practicesf ManagementSultan Chand &ons, NewDelhi,
10" Edition, 2020.

Books for Reference
1. DinkarPagare Bidisi ness M&utanghand &3ohspNewDelhi, 2018.

2. Dr.S.C.SaxenaBiisi ness Or gani z aSahitgmBhawan Rublinatogs 2080nt 0
3. Harold Koontz & Heinz Weihrichi Es s e nna & & g e, @aanMcGrawHill, 2008.
4. Tripathy P.C& Reddy P.NAPr i nci pl es ,orata Mé@rawilit), 20h@ nt o

Relationship matrix for Course outcomes, Programmeutcomes/Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
CORE - 1:
! 2iuBUlsccol PRINCIPLES OF MANAGEMENT 6 4
g Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of
POil | POi2 | POi3 | POi4 | POI5 | PSOIl1 | PSG2 | PSG3 | PSG4 | PSG 5 COs
Coi1l 2 3 1 3 2 3 3 2 3 2 2.4
COi 2 3 2 2 3 3 3 2 3 3 3 2.7
COi 3 2 3 2 3 2 3 3 2 3 2 2.5
COi 4 3 1 3 2 3 2 1 3 2 2 2.2
COi5 2 3 3 3 3 3 3 2 3 3 2.8
2.52
Mean overall Score (High)
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Semester Course Code Title of the Course Hours | Credit

CORE - 2:
| 21UBU1XCO2 FINANCIAL ACCOUNTING ! 4

CO- Statements Cognitive
CO No. : : . Levels
On successful completion of this course, students witdbe to (K- levek)
CO-1 | formulate the general purposes and functions of accauatid K1

to know the basic concepbf accounting.
CO-2 | interpret the cashnd noncash transactions and their purpose K2
CO-3 | estimate capital and revenue items of business transactions ar

C o ) : K3
computing final account with adjustments.
CO-4 | compile aad prepare non profit organizans accounting proces
. K3
and solve depreciaticaccount.
CO-5 | understand the accounting concepts and prepare the final K3. K4
accounts of a business entity. '
Unit 7 1 (21 Hours)

Financial Accounting: Mearing i Objectives T Advantages rd Limitations Basic
Accounting Conceptsand Conventionsi Indian Accounting Standards(IAS): Concept
Salientfeaturesi Benefitsi InternationalFinancial Reporting StandardgIFRS) i Salient
featuresanduses. Book keepinfy Systems of accountirigBranches of accountingRecord
of transaction$ Journali Ledger accounts Trial balance.

Unit i I (21 Hours)
Recording of cash transamti i simple case book Double column cash lo& i Triple
column cash book petty cash, Non cash transactidn$urchases of goods Return of
goods purchasedsales of goods and returns from customers.

Unit 7 1l (21Hours)

Capital and revenue expenditureDeferred revenue expendituiie capital and revenue
receipts. Final accounts Manufacturing account$ Trading accountsi Profit & loss
accountsi Balance sheet. (Simple Problem)

Unit - IV (21 Hours)

Meaning of noni profit organizationsi Receifgs and payments accountIncome and
expenditure accouni Preparation of Bance sheet (SimpleProblem). Depreciation
Accounting- meaning.causespbjectivesmethods’ StraightLine andDiminishing Balance
includingchangean the methodof depreciation

Unit i V (21 Hours)

Meaning- definition i Single Entryi Difference between single Entryd Double Entryi
Ascertainment of profit Difference between Balance sheet and Statement of Affdist
worth Method

Book for Study
1. Reddy & Moorthy,Financial accountingMargham Publications, Chennai, 2018.
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Books for Reference
1. R.L Gupta & V.K GuptaFinancial AccountingSulthan Chand & sons, New Delhi, 2012

2. S.P Jain & K.LNarang,Advanced AccountancypW¥ime 1 Kalyani Publishing & Co., 2015.

3. S.N Maheshwari& S.K. MaheshwarFinancial Accounting Vikas Publishing Houses
Pvt, Ltd., New Delhi, 2017.

Web Resources
1. https://www.civilserviceindia.com/&iect/Management/notes/financiatcounting.html

2. https://www.taxmann.com/blogpost/2000001622/accounpinaciplesand

concepts.aspx
3. https://courses.lumenlearning.com/&maccounting/chapter/ledgefsurnalsand

accounts/

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specifi©utcomes

(Theory 20% & Problems 80%)

Semester Course code Title of the Course Hours Credits
! 21UBU13CCO2 FINANCIEI?ECEC;(Z):UNTING ! 4
(COs) Programme Outcomes (POs) Programme SpecificOutcomes (PSOs) Slz:ﬂgraenof
POl | POI2 | POiI3 | POi4 | POI5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG5 COs
Ccoi 1l 2 2 3 1 1 3 3 3 2 1 2.1
COi 2 2 3 2 1 1 3 3 2 2 2 2.1
COi 3 3 2 2 2 3 3 3 3 2 2 2.2
coi 4 2 3 2 2 3 2 2 2 2 3 2.3
COi 5 2 2 3 2 2 3 2 2 2 2 2.2
Mean overall Score (Msc.j}t?m)
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https://www.civilserviceindia.com/subject/Management/notes/financial-accounting.html
https://www.civilserviceindia.com/subject/Management/notes/financial-accounting.html
https://www.taxmann.com/blogpost/2000001622/accounting-principles-and-concepts.aspx
https://www.taxmann.com/blogpost/2000001622/accounting-principles-and-concepts.aspx
https://www.taxmann.com/blogpost/2000001622/accounting-principles-and-concepts.aspx
https://courses.lumenlearning.com/sac-finaccounting/chapter/ledgers-journals-and-accounts/
https://courses.lumenlearning.com/sac-finaccounting/chapter/ledgers-journals-and-accounts/
https://courses.lumenlearning.com/sac-finaccounting/chapter/ledgers-journals-and-accounts/

Semester Course Code Title of the Course Hours | Credit

ALLIED -1.
l 21UBUISACOL |\ \NAGERIAL ECONOMICS ° i

CO- Statements Cognitive
CO NO. | On successful capletion of this course, students will able Leve

to (K- level)

CO-1 | construct a sound theoretical base of microeconomics les K1
principles and concepts applied in the field of managemen

CO-2 | endow with a strong understanding loé tchallenges of K2
modern managsetrin the decision making process

CO-3 | build skills relating to the students to application of this K3
subject knowledge in the practical situations

CO-4 | develop fundamental economic principles, theories and K3
concepts seful to business managers.

CO-5 | evaluate and interpret various microecmic variables that K4
determines business deci si
decisions.

Unit-| (18 Hours)

Managerial Economics Introductioni Scope and Application of Managerial Econoniics
Fundamental Concepts Basic economic problems common to all economies; Relationship
of Business Economics with othgisciplinei Role of manageriadconomist.

Unit-II (18 Hours)
Demand Analysis Law of demand, Exceptions to the la®lasticity of Demand Types &
Elasticity. Degrees ofelasttity with diagrams; Factors determiniredastcity, methods of
measuremdn Demand forecastindviethods.

Unit-111 (18 Hours)
Market Structurel Classification i Perfect Competitionn Monopolisic CompetitionT
Oligopoly 1 pricing under monopoly, perfect competition, oligopoly and monopolistic
competition Price and output determinatioRole of time element in market pec
determination] Economies o&cale, internal economiésExternal econonais.

Unit-1V (18 Hours)
Costconcepts. Short run and long run cost analgsaditional theory) Moderreory of cost
- Long run and short run. Prigy techniques Demand related pricing techniquésCost
related pricing techniquesCompetition oriented pricing Break Even Analysis.

Unit-V (18 Hours)
Macro economics for management Economic planningNational Incomei concepts,
measurement methods, problems and importdndeade Cyclei features, phases and
control. Rublic finance.
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Books for Study

1. Dr. S. Sankararilanagerial Economics, 5th Hition, Margham Publications.
ISBN: 97893814306062015.

2. Dr.R.L.Varshney & DrK.L.MaheshwariManagerial Economics,20th Edition
Sultan Chand & Sons. New Delhi. ISBN: 9882034673 2010.

BOOKS FOR REFERENCE

1. N.Gregory Mankiw Principles of Microeconanics,4" Edition, Cengage Learning India,
2012.

2. R. Cauvery, U.KSundhanayakylanagerial economics5th Edition
S.Chand& Company Ltd.New Delhi. ISBN: 978121922197201Q0

3. Dr. H.L Ahuja, Managerial EconomicsS. Chand Publications. ISBN: 98321928403

WEB RESOURCES

1. https://www.managementstudyquide.com/managedahomicsscope.htm

2. https://www.tutorialspoint.com/managerial economics/managerial economics overview.
htm

Relationship matrix for Course outcomes, Programmeutcomes /ProgrammeSpecific

Outcomes
Semester Course code Title of the Course Hours Credits
ALLIED -1I:
! 21UBUISACOT MANAGERIAL ECONOMICS 6 4
. Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Score of
POi1 | POI2 | POI3 | POi4 | POI5 | PSOI1 | PSG2 | PSO3 | PSG 4 | PSO5 COs
COoi1l 3 2 2 3 2 2 2 3 2 3 2.4
COi2 2 2 3 2 2 3 2 2 3 2 2.3
COi 3 2 2 3 3 2 2 3 2 2 3 2.4
COi 4 2 3 2 2 3 2 2 2 2 2 2.2
COi5 3 2 2 3 2 2 3 2 3 2 2.4
2.34
Mean overall Score (High)
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https://www.managementstudyguide.com/managerial-economics-scope.htm
https://www.tutorialspoint.com/managerial_economics/managerial_economics_overview.htm
https://www.tutorialspoint.com/managerial_economics/managerial_economics_overview.htm

Semester| Course Code

Title of the Course

Hours | Credits

21UHE14VEO1 ESSENTIALS OF HUMANITY

2 1

CO.No CO1 Statements Cognitive Level
(K- level)

On completion of this course, the graduates will be able to:

CO-1 | recall the prescribed values and their dimensions K1

CO-2 | examine themselves by leang the developmental chang K2
happening in the course of their life time

CO-3 | apply the trained values in their day today life K3

CO-4 | analyze themselves as responsible men and women K4

CO-5 | create a constructive approach to life K5 & K6

Unit-1 Principles of Value Education (6 Hours)

Introduction to values Charateristics and Roots of ValuesValue Education & Value

Clarification- Moral Characters Kinds of Values Objectives of Values.

Unit-Il The Development of Human Personality
Personality: Introdction, Theories, Integration Ractors influening the development of

personality- SEL Series- Discovering self- Defense Mechanism Power of positive

thinking - Why worry?

Unit-11l The Dimensions of Human Development

Areas of DevelopmentPhysical, Intellectual, Emotional, Socialeielopment, Moral &

Spiritual development

Unit-1V Responsible Parenthood
Human sexuality Marriage and Family Sex and Love Characteristics of Responsible
parent- Causes of Marriage distraony- Art of wise parenting.

Unit-V Gender Equality and Empowerment

Historical perspective Women in Independence struggl®&v/omen in Independent India
Education & Economic developmenCrimes against Wnen- Women rights Time-line of

Women Achievements in India

Books for Study
Department of Human Excellendéssentials of Humanity St .
Tiruchirappali02, 2021.

Books for Reference
1. Alphonse Xavier Dr SJou Shall Overcom@&" Ed) Chennai: ICRDCE Publication,

2012.

2. Alex K. Soft Skills New Delhi: S. Chaah, 2009.
3. Kalam Abdul APJYou Are UniqueBangalore: Punya Publishing, 2012.
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(6 Hours)

(6 Hours)

(6 Hours)

Josephos
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Web Sources:
http://livingvalues.net. Accessed 05 Mar. 2021.

https://www.apa.org/topics/personality#cdessed 05 Mar. 2021.

https:/inww.peacecorps.gov/educators/resources/glissalesgenderequality
andwomensempowerment/. Accessed 05 Mar. 2021.
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Semester Course Code Title of the Course Hours Credits

I 21UTA21GLO2 General Tamil - 11 4 3

Cognitive Level
CO No. CO- Statement (K- level)
,g;ghlj;jpd; epiwtpy; khztu;fs;
jkpopyf;fpa tuyhw;wpy; irt> itzt ,yf,fpag;fs;

CO-1 ngWKk; ,lj;ij mwpe;Jnfhs;th; K1

mfg;nghUs;> Gwg;nghUs; ,yf;fz g;fspd; mbg;gil

CO-2 mwpitg; ngWith;. K1

CO-3 | fhg;gpar; Ritia khzth;fs; Ghpe;Jnfhs ;th; K2

CO-4 | ];yhkpa yf;fpar; rpe;jidfisg; ngWith; K3

fpwpj;jt kjpg;gPLfisr; rpw;wpyf;fpa tiffspd,;

CO-5 topahfj; jpwdha;th;. K4
myF -1 (12 kzpNeuk;)
rpyg;gjpfhuk; - fdhj;jpwk; ciuj :j fhij
kzpNkfiy - MG;j;jpud; jpwk; mwptpj;j  fhij
yf:fpa tuyhw - irtk; tsu;j;j jkpo; Kjy; Guhzg;fs; Kba.
yf.fzk; - mfg;nghUs; ,yf;fzk;
myF -2 (12 kzpNeuk;)
jpUthrfk; - jpUr;rhoy;
rptthf;fpahu;  ghly;fs; - 25 ghly;fs; (04> 14> 16 > 22> 27> 33> 34> 35> 36>37>
38> 47> 81> 91225> 237> 242> 495> 504> 520>522> 533> 534> 536> 548.)
myF -3 (12 kzpNeuk;)
ehyhapu jptitpag; gpuge;jk; - mkyhdhjpgpuhd; (10 ghly;fs;)

- ngUkhs; jpUnkho  p (11 ghly;fs;)
fk;guhkhazk; - if Nfap #o;tpidg;glyk;
cieil - 7 Kjy; 9 Kba cs :s fl:Liufs;
myF -4 (12 kzpNeuk;)
rPwhg;Guhzk; - cLk;G Ngrpa glyk;
yffzk; - Gwg;nghUs; ,yf;fzk;
yf;.fpa tuyhW - jkpo; ¥f;fz E}y;fs; Kjy; rpw;wpyf;fp aqg;fs; Kba
myF -5 (12 kzpNeuk;)
jpUf;thtY}u;f; fyk;gfk; - 1 %f cy;yhrk;
ciueil - 10 Kjy; 12 tiuapyhd fl;Liufs;
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ghlE}y;fs;:

1. nghJj;jkpo;

fy;Y}up. jpUr;rpuhg;gs;sp> Kjw;gjpg;G> 2021

2. 1% ftpay; Nehf;fpy; jkpopyf;fpa tuyhW
up> jpUr;rpuhg;gs,sp> gjjhk; gjpg,G> 2017
. Jkpoha, TjJiw> Jla tsdhh;

Ja;ahlpt; By Y}
3. ew;wkpo;f; Nfhit

(fl;Liuj; njhFg;G)

ja:ahlpf: 1ty Yiup> jpUrrpuhg;gs;sp>  Kjw;gjpg;G> 2021

- nra;;As; jpul,L > jkpoha;Tj;Jiw ntspaPL> J}a tsdhu;

> jkpoha, T),Jiw> Jla tsdhh;

Semester Course Code Title of the Course Hours Credit
Il 21UTA21GLO2 General Tamil - 11 4 3
Course Programme Outcomes (PO) Programme Specific Outcomes (PSO) Mean
Outcomes Scores
PO-1 | PO-2 | PO-3 | PO-4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5
(Cos) of COs

CO-1 2 2 1 2 3 2 2 2 3 2 2.1
CO-2 2 1 2 2 3 3 2 2 3 2 2.2
CO-3 2 1 2 2 3 3 2 2 3 2 2.2
CO-4 1 1 2 2 3 3 2 2 3 2 2.1
CO-5 1 1 2 2 3 2 2 3 3 2 2.1
2.14
Mean Overall Score _
(High)
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Semester; Course Code Title of the Course Hours Credits
[ 21URR21GL02 FRENCH 7 11 4 3
COi Statements Cognitive
CO No. | Onsuccessful completion of this course, students willile Levels
to (K iLevels)
Coi 1 re!'ate pronominal verbs in K1
activity.
COi 2 | compare the different types afticles. K2
COi 3 | construct texts sing pronoun$ passages and dialogues. K3
COi 4 | discover the food habits of the French culture. K4
COi 5 | appraise the French fashion. K5
Unit - | (12 hours)

TITRE.LES LOISIRS

GRAMMAIRE : les adjectifs interrogatif$es nombres ordinaux, les verbes pronominaux
LEXIQUE : les différentes activités quotidiennes,les loisirs, les activités quotidiennes, les
matiéres

PRODUCTION ORALE : parler sur votre passenps

PRODUCTION ECRITE : détre sa journée

Unit -lI (12 hours)

TITRE:LA ROUTINE

GRAMMAIRE : les pronoms personnels COD, les verbes du premier groupe en

eler/eler/eter, le verbe prendre

LEXI QUE : exprimer ses gout slaféégquensees pr ®f ®r en
PRODUCTION ORALE :saor comment dire | dheure

PRODUCTION ECRITE : érire vos préférences en quelques lignes

Unit - 11 (12 hours)
TITRE:OU FAIRE SES COURSES?

GRAMMAIRE : les articles partitifs, le pronom ¢la quantité), tres ou beaucoup
LEXIQUE : inviter et répondre a une invitatioaslcommerces et les commercants,
demander et dire le prix, les quantités

PRODUCTION ORALE : faire des courses pour une soirée

PRODUCTION ECRITE : écrire un messageenaceepta | 6 i nvi t ati on

Unit - IV (12 hours)
TITRE:-DECOUVREZ ET DEGUSTEZ
GRAMMAI RE l 6i mp®r ati f, i faut , |l es verbes

LEXIQUE : Commander et commenter sur un plat de la carte,les aliments, lesservic
les moyens depaiement

PRODUCTIONORALE : Jeu de rolé au restaurant (entreous et le gargon)
PRODUCTION ECRITE : faire une comparaison avec la carte francaise et indienne

Unit - V (12 hours)

TITRE:TOUT LE MONDE S AMUSE/ LES ADOS AU QUOTI DI EN
GRAMMAIRE : les adjectifs démonstratifs, le pronardéfini on, le futur proche, le passé
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compose, les verbes éyer, voir et sortir

LEXIQUE : connaitre les marques connues sur les vétements, les sorties, situer dans le temps
les vétements et les accessoires

PRODUCTION ORALE : décrire une tenue

PRODUCTIONECRITE : écrire une lettre amicale, une carte postale

Book for Study
P.Dauda,L.Giachino and C.Barac&Generation AlDidier, Paris 2016.

Books for Reference

1. J.Girardet ad J.Pecheuicho Al CLE Internatioal, Zedition,2017
2. Régine Mérieux and Yves iseau Latitudes AlDidier, 2012.

3. Isabelle FourniefTalk French Goyal Publishers, 2011

Web Resources

1. https//www.frenchtoday.com/blog/freneverb-conjugation/frenchreflexive-verbslist-
exercises/

. https://www.fuentu.com/blog/french/frenesubjectpronouns/

. https://grammarist.com/french/frenglartitive-artide/

. https://www.talkinfrench.com/guidéenchfood-habits/

. https://www.fluentu.com/blog/frendtalking-aboutclothesin-french/

O wWN

Relationship matrix for Course outcomes, Progpmme outcomes /Programme Specific
Outcomes

Semester Course code Title of the Course Hours Credits
[ 21UFR21GL02 FRENCH T Il 4 3
Oi?clgr?]i . Programme Outcomes (POs) Programme(FS)g((a)cSlflc Outcomes Ig/lg;ré
(COs) | Po1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PsO4 | Psos | of Cos
coil |3 3 3 3 1 1 2 2 2 2.2
COi2 |2 1 2 3 2 2 2 2 2.0
cCoi3 |3 2 3 2 2 3 3 1 3 2 2.4
COi4 |3 2 2 1 3 3 3 1 1 3 2.2
COi5 |2 1 2 2 3 3 3 2 2 2 2.2

Mean overall Score (H2i§2h)
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https://www.frenchtoday.com/blog/french-verb-conjugation/french-reflexive-verbs-list-
https://www.frenchtoday.com/blog/french-verb-conjugation/french-reflexive-verbs-list-exercises/
https://www.frenchtoday.com/blog/french-verb-conjugation/french-reflexive-verbs-list-exercises/
https://www.fluentu.com/blog/french/french-subject-pronouns/
https://grammarist.com/french/french-partitive-article/
https://www.talkinfrench.com/guide-french-food-habits/
https://www.fluentu.com/blog/french/talking-about-clothes-in-french/

Semester| CourseCode Title of the Course Hours Credits

I 21UHI21GL02 HINDI -1I 4 3
COi Statements Cognitive
CO No. | On suecessfulcompetion ofthe course, students will beble Levels
to (K iLevels)
CO -1 | Find outthe Terms & Expressgonsrelated toletter writing K1
CO -2 | Explain theworks of Hindi writers K2
CO -3 | Comgete thesentercesin Hindi using basigrammar K3

CO -4 | Andyzethe ®cial & political condiions ofDevotional period | K4
in Hindi Literature

CO -5 | Jugify the human @uesstressed on thevorks of the K5
following
authorsfPremchand, Nirala, etc.0

Unit - | (12 Hours)
Kafan
Letter Writing - Chuti Patra
Bakthikal - Namakarn
Sarkari kariyalayom kanaam

Unit - I (12 Hours)
Baahcheeh - Dookan mein
kriya
Letter Writing - Rishthedarom ko p@tra
Bakthikal - Samajik Paristhithiyam

Unit - [l (12 Hours)
Vah Thodthi @tthar
Adverb
Letter Writing - Naukari keliye Avedan Patra
Bakthikal - Sahithyik Paristhithiyam

Unit - IV (12 Hours)
Mukthi
Samas
Letter Writing - Kitab MaangneK eliye Patra
Bakthikal - Salient Fedures, Main Divisions

Unit -V (12 Hours)

Anuvad - 2
Sandhi
L etter writing - Nagarpalika ko Patra
Bakthikal - Visheshathayem

Books for Study

1. Viswanath Tripaty, Kuchh Kahaniya, Rakamal Prakashan Pvt. Ltd, New Delhi, 2018.
Unit-l Chapterl

2. M.kamathaprasad Gupth, Hindi Wakaran, Anand Prakashan, Kolkatta, 2020.
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Unit-1l, I'l1and IV Chapter 2
3. Dr.Sadananth Bosalae, kavya sarary, Rajkamal Prakashan, New Delhi, 2020.

Unit-V

Chapter 4

Books for Reference
Adhunik Hindi Vyakaran our Rachana, bharati bhawan publshers & distributors, 2018.
. Acharyaramchandra shukl, Hindi Sahitya Ka Itihas, Prabhat Prakashan, 2021.

. Aravind Kuma, Sampooma Hindi Vyakaran our Rachana, Lucent pubisher, 2019.
. Lakshman prasad sindh, Kavya ke sgoan, Bharathy Bhavan Prakashan, 2017.

1
2
3. Krishnakunar Gosamy, Anuved vigyan ki Bhunika, Rajkamal Prakashan, 2016.
4
5

Web Resaurces

1. https?//youtu.betE2RHQIbI
2. htps?//youtu.be/Xxvco3qa284
3. htps//youtu.be/1z8x93FGi4

4. htpsi/youtu.be/CBMY fSNRLWA

5. htps//youtu.be/h3UtMLeRHs

Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic

Outcomes
Semester | Course Cale Title of the Paper Hours | Credits
I 21UH121GL02 HINDI - Il 4 3
Course | Programme Outcomes (PQO)| Programme Specific Outcomes (PSO)  Mean
Outcol PO1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 Scores
of Cos
CO-1 2 3 3 2 2 3 3 3 2 2 2.5
CO-2 1 3 1 2 2 3 3 3 2 3 2.3
CO-3 3 2 3 2 2 3 2 3 2 2 2.4
CO-4 2 3 3 1 3 2 3 2 1 2 2.2
CO-5 3 2 2 2 3 2 3 2 3 2 2.4
Mean Overall Score 2.36
(High)
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Semester Course Code Title of the Course Hours Credits

I 21USA21GL02 SANSKRIT -1l 4 3
COi Statements Cognitive
CO No. |On sieeessfulcompetion ofthe course, the studnt will be able to Levels
(K TLevels)

CO-1 remembering names of different objects , remembering diffef K1
verbal forms and sandhi.

CO-2 [contrast different verbal forms Explain good sayings , Relate K2

saying to life.
CO-3 [apply and bild small sentences. K3
CO-4 [analyze different forms of Verbs and nouns. K4
CO-5 [appreciate subhashitas and Sanskrit poetry K5

Expand Sanskrit vocabulary.

Unit - | (12Hours)
Asmath usmath tat kim (MFN)

Unit - I (12Hours)
Sandhi Niyamaaha Abuyaasha (Guna, Visarga , Dirgnddhi)

Unit - 11 (12Hours)
Lang lakaaraha Kriyapadaani

Unit - IV (12Hours)
Raguvamsaha Pratama sargahai 18)

Unit - V (12Hours)

Suvachana Prayogha

Book for Study
SARALASAMKRITHAM SIKSHA, 2020, K.M Saral sankrit Balabodh , Bharathiys Vidya

Bhavan , Munshimarg Mumbai400007, 2018
Books for Reference

1. Paindrapuram Ashram , Srirang&r520006 Gopalavimshanthi 2019
2. R.S.Vadhyar & Sons book Kulapthy , K.M Saral sankrit Batih , Bharathiys Vidya
Bhavan , Munshimarg Mumb&i400007, 2018
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Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic

Outcomes
Semester | Course Code Title of the Course Hours | Credit
1 21USA21GL02 SANSKRIT -l 4 2
Course Programme Outcomes (PO) Programme Specific Mean
Qut cor Outcomes (PSO) Scores
PO1 | PO2 | PO3 | PO4 | PO5 | PSO1| PSO2 | PSO3 | PSO4| PSOs| of COs
CO-1 2 1 3 2 | 2 2 3 3 2 1 2.1
CO-2 3 2 3 2 | 2 3 2 3 3 2 2.5
CO-3 2 2 3 2 | 2 2 2 3 3 1 2.1
CO-4 3 2 3 3 1 2 3 3 3 1 2.4
CO-5 3 2 2 2 | 3 2 2 3 3 1 2.3
Mean Overall Score 2.28
Result | # High
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Semester| Course Code Title of the Course

Hours | Credits

Il 21UEN22GEO02 GENERAL ENGLISH -1l

CO No.

CO-Statenents

Cognitive
Levels

to

On successful completion of this course, students will be & (K- Levels)

CO-1

places

remember the use of suitable punctuation marks in approp K1

CO-2

describe their pictures with appropriate expressions

K2

CO-3

infer meaning from the given context

K3

CO-4

analyse realife situations and ask opended questions

K4 & K5

CO-5

use polite expressions in appropriate ways

K6

Unit-I

01.
02.
03.
04.
05.
06.
07.
08.
09.
10.

Education Word Grid

Reading Problems and Solutions
Syllabification

Forms for Epressing Quality
Expressing Comparison
Monosyllabic Comparison
Di/polysyllabic Comparison

The Best Monosyllabic Comparison
The Best Di/Polysyllabic Comparison
Practising Quality Words

Unit 7l

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.

Wh Words

Yes/No Recollection
Unscramble Wh Questis
Wh Practice

Education and the Poor
Controlled Role Play
Debate on Education
Education in the Future
Entertainment Word Grid
Classify Entertainment Wordlist
Guess the Missing Letter
ProverbVisual Description
Supply Wh Words
Rearrange Questions
Information Gap Questions

Unit-IlI

26.
27.
28.

Asking Questions
More about Actions
More about Actions and Uses

(15 Hours)

(15 Hours)

(15 Hours)



29.
30.
31.
32.
33.

Crime Puzzle

Possessive Quiz

Humourous News Report
Debate on Media and Politics
Best Entertainment Source

Unit-1V (15 Hours)

34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.

Career Word Grid
JobRelatedwordlist
Whob6és Who?
People at Work

Humour at Workplace
Profession in Context
Functions and Expressions
Transition Filkin
Transition Word Selection
Professional Qualities
Job Procedures
Preparing a Resume
Interview Questions

Job Cover Letter Format
Emailing an Application
Mock Interview

Unit-V (15 Hours)

50.
51.
52.
53.
54.
55.
56.
S57.
58.
59.
60.
61.
62.
63.
64.

Society Word Grid
Classify Society Wordlist
Rearrange the Story
Storytelling

Story Cluster

Words Denoting Time
Expressing Time

What Can You Buy?
Noise Pollution

Positive News Headlines
Negative News Heautles
Matching Conditions
What Would You Do?

If | were Elected

My Dream Country

Book for Study
Joy,J.L. & Peter, FM_. et 6 s Co miKewDellki:dtingy Pzss, 2014.

Books for Reference

1.

2.
3.

Ahrens, SonkeHow to Take Smart Notes: One Simple Techniqistst Writing,
Learning and ThinkingNew York: CreateSpace, 2017.

Aspinall, Tricia.Test Your Listenind.ondon: Pearson, 2002.

Bailey, StephenAcademic Writing: A Practical Guide for Studertsew York:
Routl edge, 20046
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4. Fitikides, T.JCommon Mistakei® English(6" ed.). London: Longman, 2002
5. Wainwright, GordonHow to Read Faster and Recall More: Learn the Art of Speed
Reading with Maximum Rec&8™ ed.). Oxford: How to Books, 2007.

Web Resources
1. https://learnenglish.britishcouncil.org/

2. https://loneminuteenglish.org/en/begbsitesearnenglish/

3. https://www.dailywritingtips.com/bestebsitesto-learnenglish/

Relationship Matrix for Course Outcomes, Programme Outcomes and Programme

Specific Outcomes

Semester Course Code Title of the Course Hours| Credits
I 21UEN22GEO02 GENERAL ENGLISH -11 5 3
Course Programme Outcomes Programme SpecificOutcomes Mean
Outcomes (PO) (PSO) Scores

(COs) | po1|Po2|Po3|Po4|POs| Pso1| Pso2| Pso3| Psoa|pso 5 Of COs

CO-1 2 3 2 2 3 2 3 2 3 2 2.4
CO-2 2 2 3 2 3 3 2 3 2 2 2.3
CO-3 2 3 2 3 2 2 3 2 3 2 2.4
CO-4 2 2 3 2 3 3 2 3 2 3 2.5
CO-5 2 2 2 3 2 2 2 3 2 2 2.2
Mean Overall Score| 2.36
(High)
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Semester| Course Code Title of the Course Hours | Credit
CORE - 3
[l 21UBU23CCO03 HUMAN RESOURCE 4 3
MANAGEMENT
CO- Statements Cognitive
CO No On successful completion of this courgedents will beable to (KL-el\éslel)
define the various functionalities of hrm and thereby assume th
CO-1 (e K1
roles / responilities of a HRmanager.
co-2 | compare employee performance and analyse the needs for tra K2
in an organization.
develop HRplans/ policies to derive recruitment & selection
CO-3 | strategies to solve problems involved with placement and K3
attrition.
CO.4 | Propose compensation to motivate employees and enhance K3
workforce productivity.
analyze human resource problems with trangnat (or)
CO-5 7 . o : K4
multinational business organizations and offer solutions.
Unit-I (12 Hours)

Introductioni Meaning of HRMi Objectives of HRMi Importance of HRMi Functions
and Process of HRM HR Manager Duties and Responsibiliti#sRecent trends in HRM.

Unit-II (12 Hours)
Meaning i Importance of Human Resource PlanningBenefits of Human Resource
Planning. Recruitmerit Meaningi Methods of Recruitment. SelectiorMeaningi Steps in
Selection ProcedsProblems Involved in Placement.

Unit-IlI (12 Hours)
Meaning, objective, and purpose of Induction: Trainindleed for training, benefits of
training, identification of training needs and methods of training. Biee development
methods

Unit-1V (12 Hours)
Introductioni Meaning and Definitioi Objectivesi Methods of Performance Appraigal
Uses and.imitations of Performance AppraisdPromotion- Transfer- Separationr Labour
turnover- Compensatiofi Meaning of CompensatidnObjectives ofCompensation. Right
sizing of work force Need for rightsizing.

Unit-V (12 Hours)

Contemporary Challenges in Human Resource ManagemeiRIS - Outsourcing HR
Activities - Making HR Activities Ethical Managing Diversity Knowledge Managemeiit

Globalisationr HR Manager as Strategist
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Books for Study
Aswathappa KHuman Resource Managemenata McGraw Hill, 2017.

Books for Reference

1. Madhurima Lall,Human Resource ManagemeHPH, 2012.

2. Reddy P.N. & Appannaiah H.Rduman Resource ManagemgadPH, 2015.
3. C.B. MamoriaPersonnel ManagemeritiPH, 2001.

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
CORE - 3:
I 21UBU23CCO3 HUMAN RESOURCE MANAGEMEN T 4 3
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of
POil | POi2 | POiI3 | POi4 | POiI5 | PSG1 | PSG2 | PSG3 | PSGO4 | PSGO 5 COs
Coil 3 2 1 2 2 3 2 1 2 1 1.9
COi2 3 2 2 2 1 3 2 2 2 1 2
COi 3 3 3 2 2 2 3 1 2 2 1 2.1
COi 4 3 2 2 2 3 2 2 2 2 3 2.3
COi 5 2 1 2 2 3 3 1 2 3 1 2
2.06
Mean overall Score (Medium)
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Semester| Course code Title of the Course Hours | Credit

CORE - 4
I 21UBU23CCO4 |\ ARKETING MANAGEMENT 4 ?

CO- Statements Cognitive
CO NO. | On successful completion of this course, students wiilie | Level

to (K- level)

CO-1 | learn thundamental knowledge of matkey and its function, K1
environment and marketing segment

CO-2 | understanding the influencing of consumer behaviour and K2
observehe latest trends in marketing

CO-3 | outline the product mix concepts, product life cycle strategies K2
construct a new product development.

CO-4 | classifying different types of pricing and classifying differen K3
types of channel of distribution

CO-5 | examine the categorize of promotional mix and develop K4
marketing research

Unit 1 | (12 Hours)

Marketingi Evolutioni Classification of markets and marketingmportancel Functionsi
Marketing environment- Factors influencing. Marketing Environment i Market
Segmentatiofi Need and basis of market segmentatidrargetingandPositioning.

Unit i I (12 Hours)
Consumer Behaviouii Factors influencing consumer behaviow general consumers,
industrial consumers, online consumeiRecent concepts in marketifigGreen marketing,
Digital marketingi Social media marketing Relationshipmarketing.

Unit 7 1l (12 Hours)
Marketing Mix1 definition - Producti Product policy- Product mixi Branding, Packaging
and labeling (functions, kinds and advantagd®joduct life cyclg strategies of PLC New
productdevelopment.

Uniti IV (12 Hours)
Pricei Pricing objectives Pricing policiesi Methods of pricingi Distribution channel
(levels, advantages and disadvantageShannel of distribution Factors to be considered
in selecting a cdnneli Channekonflicts (causeandovercomingconflicts).

Unit i V (12 Hours)

Promotional Mixi Advertisement Features advantage$ disadvantages type$ Sales
promotioni Forms,i Public Relations features, toolsj Publicity T Personalselling

Direct Marketing’ channels of direaharketingMarketing research.
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Book for Study

Dr. C B Gupta, Dr. N. Rajan Naikjarketing Manage®nt Sultan Chand & SonslewDelhi,
2018

Books for Reference

1. Philip Kotler, Marketing Management, Prentice Hall of India Pvt Ltd., New D204

2. AlexanderChernev StrategidMarketingManagementCerebellumPress)nc., USA,
June2014

3. David MeermanScott, The New Rulesof Marketing& PR, JohnWiley & Sons,Inc.,
USA, 2007.

4. JacquelyrOttman,The New Rulesof GreenMarketing,GreenKey PublishingLtd.,
2011,Routledge, 2017

Web Resources

1. https://www.tutorialspoint.com/marketing management/marketing managemembrfiun

s.htm
2. https://www.feedough.com/marksegmentatiordefinition-basistypesexamples/

3. https://www.mbaskool.com/businesencepts/marketingndstrategyterms/16952

marketsegmentation.html

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
CORE-4 :
. 21UBU23CCO4 MARKETING MANAGEMENT 4 3
. Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSs) Score of
POi1 ] POi2 | POI3 | POi4 | POI5 | PSO1 | PSO2 | PSG3 | PSG4 | PSO5 COs
COi1l 2 2 2 2 2 2 2 1 2 3 2.0
CQOi2 2 3 2 3 2 2 2 3 2 2 2.3
COi 3 3 2 2 3 2 2 3 2 3 2 2.4
COi 4 3 3 3 2 2 1 3 2 2 2 2.3
COi5 2 2 3 2 3 2 2 3 2 2 2.4
2.28
Mean overall Score (High)
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https://www.mbaskool.com/business-concepts/marketing-and-strategy-terms/16952-market-segmentation.html

Semester Course Code Title of the Course

Hours | Credit

CORE - 5:

: 21UBUZ3CCO5 BUSINESS COMMUNICATION 3 1
co CO- Statements Cognitive
NO On successful completion of this course, students wildbe Level

to (K- level)

CO-1 | grasp and gt insights about the important principles for K1
effective oral and written communication.

CO-2 | build skills relating to speaking, writing, and listening in ords K2
to maximize confidence and core strengths.

CO-3 | construct strategies to adopt and depetommunication skills K3
in various models of worglace.

CO-4 | improve leadership skills and make use of opportunities for K3
career growth.

CO-5 | enable studenisterpret and relate the current technology K4
related to the communication field

Unit 7 1 (9 Hours)

Definition and classification of communication; purpose, process and importance of
communication in management, commuti@a structure in organization, barriers and
gateway in communication, 7TMMONGCATIGNE Natre,mmu n i

principles two sides of effective oral communication; effective listening, imerbal
communication, Body language, facial expressiand Parianguage.

Unit 7 I

Communication through Letters Business Enquirie$ Introduction to business letters,
Types @ business letter, Layout of business letter, Reports: definition and purpose, types of

(9 Hours)

business reports, reports writing. Offers And Quotatioi@rder - Executionof Orders-
Cancellationof Ordersi Claimsi Adjustment and Settlement of AccouritsLetters of
Complaintsi Collection Letters.

Unit 7 1

u(9)Ho

Writing CVs and Application Letter, Group discussiomsterview, types of interview,

candidates preparation, Interviewers preparation; PRESENTATION SKILLS: What is a

presentation:elements,designing a presentation, advanceduaissupport for business

presentation, types of visual aid, appearance and posture, practicing delivery of presentation.

Uniti IV

(9 Hours)

Correspondence of Company Secretary with Share Holders and DireMeetings: need,
importance and planning of Meetings, drafting of notice, Agendautes Preparation, and
Resolutions of Meeting, writing memorandum, press release, press confeBersoaess
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etiquettes netiquettes; Communication networks, Intranet, Internet, teleconferencing, video
conferencing, Enail, MMS etc.

Uniti Vv (9 Hours)
Definition, scope, importance and components of corporate communication, professional
communicator responsibilities, corporate communication and Public Relation, role of social
media in communicatiorRecent trends in communication; Undarling cultural effects on
communication, Cultural sensitiveness and cultw@ahtext in interactions; Adapting to
global businessand Impact of cross cultural communication

Books for Study
1. M.K. Sehgal and VKhetrapal Business Communicatig¢ixcelBooks)
2. Urmila Rai,Business Communicatiphlimalaya Publishing House.

Books for Reference

1. Rajendra Pal Business Communication (Sultan Chand and Sons Publication).

2. Lesikar RV and Pettit Jr. JDBasic Business Communication: Theory and Application
(Tata Mc Graw Hill, 10th Edition).

3. Bisen and Priya Business Communication (New Age International Publication)

P.D. Chaturvedi Business Communication (Pearson Educatidition).

5. Sharma R.C., Mohan KrishfiaBusiness: Correspondence and Rejdéniting
(Tata McGraw Hill, 3rd Edition).

»

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
. 21UBU23CCO5 BUSINESS COMMUNICATION 3 1
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) SI::/IOerznof
POl | POI2 | POI3 | POI4 | POI5 | PSGIL | PSGI2 | PSO3 | PSG4 | PSG5 | COs
COoil 2 3 2 2 3 2 3 2 3 2 25
COi2 2 3 2 2 3 2 3 2 3 2 24
COi3 3 2 3 2 2 3 2 3 2 3 25
COoi4 3 2 3 2 3 3 2 2 2 3 25
COi5 2 3 2 3 2 2 3 3 3 2 2.5
Mean overall Score (ﬁlgs)
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Semester

Course Code Title of the Course

Hours | Credit

Allied 7 1l :

I 21UBU23AC® BUSINESS MATHEMATICS AND 6 4
STATISTICS FOR MANAGERS
CO Statements Cognitive
CO No. | On successful completion of this course, students willdbe Level
to (K- level)
CO-1 recall the basic mathematical tools and statistical technique K1
"~ | used in business.
CO-2 | illustrate the basic calculation about matrices. K2
CO-3 | identify the objectives and usetderivatives function. K3
co4 apply the concepts of measures of central tendency and K3
i measures of dispersion.
examine the application of statistics to use it in Business K4
CO-5 :
forecasting.
Unit 7 1 (18 Hours)

Matrices - Types - Addition, Subtraction and Multiplication of matricesTranspose of
Matrix - Determinants- Adjoint of a square matrix Inverse of a Matrix- Solving
aneous equations using Cramer s Rul

simu | t
Unit 7 Il

(18 Hours)

Differential Calculus- Standard Forms Rules of Differentiation Simple diferentiation of
algebraic function First & second order differentiation Solution of problems involving

Maxima &
Unit 7 I

Minima of Algebraic functions

(18 Hours)

Statistics- Definition - Scope- Frequency distribimn - Graphical RepresentatioMeasures

of Central Tendency: Mean Median, ModeMeasures of Dispersion: Range, Quartile

Deviation, and Mean DeviationStandard Deviation ahCo-efficient of variation.

e .

Uniti IV (18 Hours)
Correlation: Kar | Pearsonods Coefficient
Regression and Cefficient - Difference between correlation and regression. Regression
Equations

Unit - V (18 Hours)

Time Series Analysis Determination of trend by graphical, moving average and least square

methods- Index numbersLas pyr e, P a a s ¢ h emumbeansd Apgfidatiomseofr 6 s

index numbers.
Book for Study
Gupta P.K,Gupta S.R.Business Statistics and Business Mathemdaiiokan Chand & Sons,

2017
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https://www.sultanchandandsons.com/Author/118/1/Gupta-P-K-
https://www.sultanchandandsons.com/Author/106/1/Gupta-S-P-

Books for Reference

1. P.R.Vittal, Business Statistidglargham Publication®2001

2. N D Vohra Quantitative technigues in managemérdta McGraw Hill Education
PrivateLimited, New Delhi, 2010.

2. Gupta S.G.Kapoor V.K, Fundamentals of Mathematical Statistis/tan Chand &
Sons, 2020

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
Allied - II:
I 21UBU23AC® BUSINESS MATHEMATICS 6 4
AND STATISTICS FOR MANAGERS
. Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Scoreof
POil1 | POi2 | POI3 | POi4 | POI5 | PSO'1 | PSG2 | PSG'3 | PSG4 | PSGO'5 COs
COoil 2 2 1 2 1 3 3 3 2 2 2.3
COi2 2 2 2 2 2 2 3 3 3 2 2.4
COi3 2 2 1 2 1 2 2 3 2 1 2.1
COi4 2 2 2 2 1 2 2 3 2 2 2.1
COi5 2 1 1 2 2 2 1 2 1 1 2.1
2.2
Mean overall Score (High)
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https://routemybook.com/publisher_details/Margham-Publications-7
https://www.sultanchandandsons.com/Author/107/1/Gupta-S-C-
https://www.sultanchandandsons.com/Author/108/1/Kapoor-V-K-

Semeser Course Code Title of the Course Hours | Credits

Il 21UHE24AE02 Environmental Studies 2 2
CO No. CO - Statements Cognitive Level
(K- level)
On Completion of this course, the graduates will be able to:
CO-1 | identify the concepts rdked to the environmental global sceng K1
CO-2 comp(ehgnd the natural resources and environmental K2
organizations
CO-3 apply the acquired knowledge to sensitize individuals and pt K3
about the environmental crisis
CO-4 | analyze the causes and ofpasin the structure of biodiversity K4
enhance their skills in the society by solving the
CO-5 | environmental problems and preserving nature by the acq K5
knowledge
Unit | Introduction to Environmental Studies (6 Hours)

Introductioni Scope and Importanceé Subsystems of EarihVarious recycling Methods
Environmental Movements in IndiaEco- Feminismi Public awarenesis Suggestions to
conserve environment

Unit Il Natural Resources (6 Hours)
Food ResourcesLand Resources Forest resourceis Mineral Resources Water
Resource$ Energy Resources

Unit Il Ecosystems, Biodiversity and Conservation (6 Hours)
General structure of ecosysterunctions of EcosysterEnergy flow and Ecological
pyramidsi Levels of Biodiversity Hot spots of Biodiversity Endangered and Endemic
Species Value of Biodiversity- Threats to Biodiversity Conservation of Biodiversity
Unit IV Environmental Pollution (6 Hours)
Air PollutionT Water Pollutiori Oil Pollutioni Soil Pollutioni Marine Pollutioni Noise
Pollution- Thermal Pollutiori Radiation Pollution

Unit V Environmental Organizations and Treatise (6 Hours)
United Nations Environment Program (UNERNternational treaties on Environmental
protection- Ministry of Environment, Forest and Climate Chandeportant National
Environmental Acts and ruleg€nvironmental Impact Assessment.

Books for Study

Department of Human Excellendenvironmental Studies St . Josephods
Tiruchirappali02, 2021.

Books for Referene:

1. Rathor, V.S. and Rathor B. Blanagement of Natural Resources for Sustainable
DevelopmentNew Delhi: Daya Publishing House, 2013.

2. Sharma P.[Ecology and Environmen8 ed., Meerut: Rastogi Publications, 2010.

Coll

3. Agrawal, A and C.C. Gibsomntroduction: The Role of Community in Natural Resource

4. ConservationNJ: Rutgers University Press, 2001.
Web Sources:

https://www.unep.org/Accessed 05 Mar. 2021.
http://moef.gov.in/en/ Accessed 05 Mar. 2021.
https://www.ipcc.ch/reportsAccessed 05 Mar.2021.
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https://www.unep.org/
https://www.ipcc.ch/reports/

Semester Course Code Title of the Course Hours | Credits

TECHNIQUES OF SOCIAL

ANALYSIS:
. 21UHE14VED2 FUNDAMENTALS OF HUMAN 2 1
RIGHTS
CO No. CO - Statements Cognitive Level

(K- level)

On completion of this course, the graduates will be able to:

CO-1 | identify the importance and the values of human rights K1

understand the historical background and the development

CO-2 Human Rights and the related orgatias K2
apply the provisions of National and International human rig

CO-3 . K3
to themselves and the society
analyse the violations of human rights to the marginalized

CO-4 Io= . K4
section in the society
animate the people to involve in the struggled activities of

CO-5 : . K5
the human rights organizations

Unit-1 Human Rights - An Introduction (6-Hours)

Introduction Classification of Human Right$§cope of Human RightSharacteristics of
Human Rightd8NHRC-SHRG Challenges for Human Rights in the &sntury.

Unit-1l Historical Development of Human Rights (6-Hours)
Human Rights in Pr&Vorld War Era Human Rights in PodtVorld War Era Evolution of
International Human Rights Lawthe General Assembly Proclamatidnstitution Building,
Implementéon and the PostCold War Period. The ICC.

Unit-11l India and Human Rights (6-Hours)
IntroductionClassification of Fundamental RighBalient Features of Fundamental Rights
and Fundamental Duties.

Unit-1V Human Rights of Women and Children (6-Hours)
Womends Huwnlasns uReisg hrtesl at edand Riognetns so fr i Wdimhen ¢
Children

Unit-V Human Rights Violations and Organizations (6-Hours)
Human Rights Violations Human Rights Violations in Indiathe HumarRights Watch
Report, January 201Human Rights Organizations.

Books for Study
The Department of Human Excellen¢echniques of Social Analysis: Fundamentals of Human
Rights St . Josephoés O0%H2021ege, Tiruchirappall.i

Books for Reference

1. Venkatatalem. DrThe Constitution of Indi&alem:Giri Law House2005.

2. NaikVarunand Mukesh Shaniuman rights education and trainintjew Delhi:crescent
Publishing Corporation, 2011.
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3. BhathokeNeeraduman Rights content and extéigw Delhi: swastika publications
2011.

Web Sources
https://www.un.org/en/universaleclaratiorhumanrights/. Accessed 05 Mar. 2021.

https://www.ilo.org/global/langen/index.htmAccessed 05 Mar. 2021.
https://www.amnesty.org/enAccessd 05 Mar. 2021.
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Semester Course Code Title of the Course Hours Credits

I 21UTA31GLO03 General Tamil - 111 4 3

Cognitive Level
CO No. CO- Statement (K- level)

,9:ghlj;jpd; epiwtpy; khztu;fs;

CO-1 | rqg;f yf;fpa tiffis epidT$Utu; K1

JYyffpaj;j  pid El,gkhf mwpjypd; topahf
CO-2 | Mw;Wg;gLj;Jk; jpwd; ngwiu; K2

yf;fpa mwnewpfisj; jw;fhy tho;tpaypy;

CO-3 | gad;gLj:Jk; jpwd; ngWiu; K3
mfk; kw;Wk; Gw ,yf;fpaj; jpiz> Jiwfisg;
Cco-4 gFj;jhuha;tu; K4
) ahg;G> mzp \yf;fz El;gq;fis ,yf;fpaq;fspy;

€O |k pgigpLy; KS
myF -1 (12 kzpNeuk;)
nghUeuhw;Wg;gil (KOikAk;)
myF -2 (12 kzpNeuk;)
ew;wpiz - 5ghly;fs; - (1> 19> 21> 70> 148)
lg;FWE}W - md;dha; thopg;gj;J.
ahg;gpyf;fzk; - ntz;gh> Mrphpag;gh
myF -3 (12 kzpNeuk;)
fypj ;nj hif - (FwpQ;rpfifyp 62> ghiyf;fyp 22> kUjf;fyp - 87>

nea;jw;fyp -149> Ky;iyf;fyp - 116)
yf,fpa tuyhw - Kjw;ghfk; ( gkpo; nkhopapd; njhd;ikAk; rpwg;Gk; 6 Kjy;
aq;f njhif E}y;fs; 0 Kba)>

Gjpdk; - FLk;g ml;il (2022  -2023)
myF -4 (12 kzpNeuk;)
gjpw;Wg;gj;J - 3 ghly;fs; (14> 32> 61)
GwehD}W - 5 ghly;fs; (95> 121> 130> 204> 279)
mzpapyf;fzk;
myF -5 (12 kzpNeuk;)
jpUf;Fws; - Gwq;$whik> goik> Gytp EZf;fk; Mfpa mjpfhug;fs;
jpupfLfk; - 5 ghly;fs; (2> 6> 12> 15>42)
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yf.fpa tuyhWw

fhg;gpaq;fs; Kba

ghlE}y;fs; :

1. nghJj;jkpo;
fy;Y}up> jpUr;rpuhg;gs;sp2> Kjw;gjpg;G> 2021
2. r%ftpay; Nehf;fpy; jkpopyf;fpa tuyhW>

- ro;f yf,fpaqg;fspd; jdpj;jd;ikfs; Kjy; ,ul;ilf;

ja;ani;rpf; fy; Yiup> jpUrrpuhg;gs,sp> gjjhk; gjpg,G> 2017

3. Gjpdk; (xt;nthU fy;tpahz;bw;Fk;; xt;nthU Gjpdk;)
20221 2023 fy;tpahz;Lf;F kl;Lk; : tP.nre;jpy; Fkhh;>

09;spNf~d;]; gpiuNtl; ypkpnll;> nrd;id> Kjw;gj

FLk;g ml;il>
pgs> 2009

nra;As; jpul;L> jkpoha;Tj;Jiw ntspaPL> J}a tsdhu;;

Jk poha;Tj,Jiw> Jla tsdhh;,

jhkiu

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes

Semester Course Code Title of the Course Hours | Credit
1" 21UTA31GLO3 General Tamil - 11 4 3
Course Programme Outcomes (PO) Programme Specific Outcomes (PSO) | Mean
Outcomes Scores
PO-1 | PO-2 PO-3 | PO-4 | PO-5 PSO1 | PSO2 | PSO3 | PSO4 | PSO5
(COs) of COs

CO-1 3 2 2 3 2 3 2 3 3 2 25
CO-2 2 2 2 3 3 2 2 3 3 2 2.4
CO-3 3 3 2 3 3 2 2 3 3 3 2.7
CO-4 3 2 2 3 2 3 2 3 2 3 2.5
CO-5 2 3 2 3 2 3 2 3 2 3 2.5
2.52
Mean Overall Score .
(High)
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Semester| Course Code Title of the Course Hours Credits
[l 21UFR31GL03 FRENCH T 1 4 3
COi Statements Cognitive
CO NO. 'O successful completion of this course, students wiitbe Levels
to (KiLevels)
COi 1 | relate colours, materials and shapes to the frelothing. K1
COi 2 | select appropriate prepositions in giving directions K2
COi 3 | construct a text in present tense using different verbs K3
COi 4 | examine the travel manners and celebratiofthe French K4
COi 5 | justify the usage of past tense in a biography K5
Unit 1 | (12 hours)

TITRE:VIVRE LAVILLE

GRAMMAIRE : la comparaison, les prépositions avec les noms géographiques, les pronoms
personnels COI, le pronom(le lieu)

LEXIQUE : se repérer sur un plan de ville, la ville, les lieux de la ville

PRODUCTION ORALE : demander et indiquer une direction dans un dialogue
PRODUCTION ECRITE : décrire votre ville natale, créez les affiches en appréciant votre
ville

Unit - I (12 hours)
TITRE:VISITER UNE VILLE

GRAMMAIRE : la position des pronoms compléments, les verbes du premier groupe en
i ger eti cer, les verbes ouvrir et accueillir

LEXIQUE : dire les informations sur une ville de votre choix, les transplasspants
cardinaux, les prépositions de lieu

PRODUCTION ORALE : Indiquer le chemin

PRODUCTION ECRITE : Demander des renseignements touristiques

Unit - [l (12 hours)

TITRE:ON VEND OU ON GARDE

GRAMMAIRE : la formation du pluriel,les ag ect i f s de coul eur s,
nouveau,vieux

LEXI QUE savoir comment so6ébhabiller des gra
matériaux

PRODUCTION ORALE : comprendre une présentation de catalogues vestimentaires en
France

PRODUCTIONE®RITE:adr esser des souhaits ©° quelqudun
Unit - IV (12 hours)

TTREVENTES DOAUTREFOI S, VENTES D6 AUJOURDOGHUI
GRAMMAI RE l es pronoms relatifs qui et g u e

mettre et vendre, la questiamecinversion

LEXIQUE : comprendre la description de personnes dans un extrait de ronrapsle®s,

| 6i nf ormatique

PRODUCTION ORALE : imaginez un dialogue avec un personnage célebised)
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| 01

nversion.

PRODUCTION ECRITE : écrire une biographie ditisant les pronoms relatifs

Unit- V

TITRE:FELICITATIONS ! / ON VOYAGE
les pronoms démonstratifs, les articles :
interrogatifs variables : lequel, les adverbesihneéres, les verbes recevoir et conduire

GRAMMAIRE :

LEXI QUE

train

PRODUCTI ON ORALE

| es

moyens

l 6htt el

de

Pr®senter

PRODUCTION ECRITE : Faire une réservation

Book for Study
P.Dauda,LGiachino and C.BaraccGeneration A2Didier, Paris 2016.

Books for Reference
1. J.Girardet and J.PechettichoA2 CLE International, @dition,2017
2. Régine Mérieux and Yves Loisedigtitudes A2 Didier, 2012.
3. Isabelle FourniefTalk French Goyal Pubshers, 2011

Web Resources

1. https://francais.lingolia.com/en/grammar/prepositions
2. https://lwww.lawlessfrench.oo/grammar/presentense/

3. https://www.thoughtco.com/texturdésenchadjectivesandexpressiond 368980
4. https://study.com/academy/lesson/gastsein-french.html
5. https://absolutehfrench.eu/frencftelebrations/?lang=en

(12 hours)

particularités, les pronoms

transports, |

S €es

viux

Relationship matrix for Course outcomesProgramme outcomes /Programme Specific

€es

Outcomes
Semester Course code Title of the Course Hours Credits
1 21UFR31GL03 FRENCH 1 Il 4 3
Og?clgr;(z . Programme Outcomes (POS) Programme(gg((a)cslflc Outcomes S'\c/lc?r?anof
(COs) PO1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 Cos
COil |2 1 2 2 3 2 3 1 2 3 2.1
COi2 |3 2 3 3 1 2 1 2 2 3 2.2
COi3 |2 1 3 2 2 3 1 3 2 2 2.1
COi4 |3 1 3 2 3 3 3 1 2 3 2.4
Ccoi5 |3 2 3 2 2 3 3 2 2 1 2.3
2.2
Mean overall Score (High)
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https://francais.lingolia.com/en/grammar/prepositions
https://www.lawlessfrench.com/grammar/present-tense/
https://www.thoughtco.com/textures-french-adjectives-and-expressions-1368980
https://study.com/academy/lesson/past-tense-in-french.html
https://absolutely-french.eu/french-celebrations/?lang=en

Semester CourseCode

Title of the Course

Hours

Credits

21UHI31GLO3

HINDI - [lI

3

COi Statements

CO No.

On siecessfulcompetion ofthe course, students will beble to

Cognitive
Levels
(K TLevels)

CO-1

find outthe delects of Hindi langlege.

K1

CO-2

compae the pems of Sumithra Nandanpanth, Prasad & Badhan in

Context withtheir experience of life.

K2

CO-3

illustrate the importance given tofamily ethics by the youth in the
moden period accordingt o ahvdXi v i d Ore Act play.

K3

CO-4

caegaize the etics insome ®lective poems.

K4

CO-5

justify the sacial & politicd conditons ofDevotional period in

Hindi Literature.

K5

Unit - |

Terasreh nakhooon

Samb

and Bodk

Reahika - Namakarn
Tense

Unit - 1l

Himadi ThungSring Se
Paribakshik shebdavali
Samuchaya Bodak
Reehikal - Samajik Paristhithiyam

Unit - I
Insan

ourKuthae

Vismayadi Bodak
Reeghikal - Sahithyik Paristhithiyam

Reeahikal - Salient Features

Unit - IV

Shokgeeh
Avikary shebdh

Reghikal - Main Divisions

Social mediaand moden world

Unit -V

Redhikal - Visheslathayem

Anuvadi 3

Bahoo ki idha(oneact play)

Books for

Study

1. Dr. Sanjeev Kumar Jain, Anuwad: Siddhant Exam Vyavhar, Kailash Pustak

Sadn, MadhyaPradesh, 203.

Unit-I

Chapterl

56

(12 Hours)

(12 Hours)

(12 Hours)

(12 Hours)

(12 Hours)




2. M. Kamatheprasad Gupth, Hindi VWakaran, Anand Prakashan, Kolkatta, 2020.
Unit-Il, I Iland IV Chapter 2

3. Dr. Sadananth Bosalae, kavya sarang Rajkamal Prakashan, New Delhi, 2020.
Unit-V  Chapter 4

Books for Reference

Ramdev,Vyakaran Pradeep, Hindi Bhavan, 2016.

Lakshman prasad singh, Kavya ke sgpan, Bharathy Bhavan Prakashan, 2017.
Acharyaramchandra shuklp, Hindi Sahitya Ka Itihas, Prabhat Prakashan, 2021.
Hindi Niband Sangh,V&S Publishers, 2015.

Krishnakunar Gosamy, Anuvad vigyan ki Bhunika, Rajkamal Prakashan, 2016.

arwnE

Web Resaurces

1. hitps//youtu.be/Xxvco3ga284

2. htps//youtu.be/ewK-pYfVPc

3. htps//youtu.be/75tHr53f5 o

4. htps//youtu.be/eFNM6y_cpjY

5. htps’//youtu.be/[HWXWLMxJtw

Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic
Outcomes

Semester Course Code Title of the Course Hours | Credits
"l 21UHI31GL03 HINDI - 111 4 3
Course Programme Outcomes (PO)| Programme Specific Outcomes Mean
Out cor (PSO) Scores

PO1| PO2 | PO3 | PO4 | PO5 | PSOl| PSO2| PSO3| PSO4| PSO5| of Cos

CO-1 3 2 3 3 2 3 2 1 3 2 2.4
CO-2 3 2 3 2 2 3 2 3 2 3 2.5
CO-3 3 2 2 3 1 3 2 3 2 3 2.4
CO-4 2 3 3 2 3 2 3 3 2 1 2.4
CO-5 3 2 2 3 3 2 1 3 2 3 2.4
Mean Overall Score 2.42

(High)
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Semester Course Code Title of the Course Hours Credits

1 21USA31GL03 SANSKRIT -1l 4 3
COi Statements Cognitive
CO No. | On siecessfulcompetion ofthecourse, the stuént will be able L evels
to (K TLevels)

CO-1 | remember Characters and events of Ramayana. K1
CO-2 | understand social ethics and moral duties. K2
CO-3 | apply the values learnt , in day to day life. K3
CO-4 | analyzing the Vedic Philosophy. K4
CO-5 | evaluate and create new words with upasargas. K5

Unit - [ (12Hours)

Romodantam , Balakandam-15)
Unit - II: (12Hours)

Romodantam , Balakandam ¢38)
Unit - 11l (12Hours)

Vedasi Vedangas vivaranam
Unit - IV: (12Hours)

Puranas .Upanishands
Unit - V: (12Hours)

Upasargas , Bhavishyat Kaalah

Book for Study
VEDIC LITERATURE, 2019

Books for Reference

1. Parameshwara, Ramodantam, LIFCO Chennai 2018

2. R.S.Vadhyar & Sons , Bodksellers and puldhers , Kalpathu ,Palgha678003 ,
Kerala , south India , History of Sanskrit Literature 2019

3. Kulapathy , K.M Saral Sanskrit Balabodh , Bharathita vidya bhavan , Munshimarg
Mumbaii 400 007 2018
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Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic

Outcomes
Semester Course Code Title of the Course Hours | Credit
1l 21USA31GL03 SANSKRIT -l 4 3
Course | Programme Outcomes (PO) Programme Specific Mean
Qut col Outcomes (PSO) Scores
PO1 | PO2 | PO3 | PO4 | PO5 | PSO1| PSO2 | PSO3 | PSO4| PSO5 of COs
CO-1 1 2 2 3] 3 3 3 3 2 1 2.3
CO-2 3 3 2 3] 3 2 2] 3 3 3 2.7
CO-3 3 3 1 3] 3 1 1 3 3 3 2.4
CO-4 2 2 1 2 | 3 2 2 3 2 1 2.0
CO-5 3 3 2 3] 2 2 3 3 3 2 2.6
Mean Overall Score 2.4
Result | # High
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Semester| Course Code Title of the Course Hours | Credits

1] 21UEN32GEO03 GENERAL ENGLISH -1l 5 3
CO-Statements Cognitive
CO No. Levels
On successful completion of this course, students will be abl{ ( K-Levels)
CO -1 | recall the meaning of familiar words in different cexis K1
comprehend the complex written texts by guessing meaning
CO-2 . : K2
unfamiliar words using contextual clues
CO-3 | use tenses and punctuations appropriately in sentences K3
CO-4 | analyse formal and informal letters to rewrite them meaningft K4

CO-5 | compare different genres of writing and construct paragraphy K5 & K6

Unit-I (15 Hours)
1. Suggestions to Develop Your Reading Habit

2. General Writing Skill: Letter Writing Informal

3. Grammar: Simple Present Tense

Unit-II (15 Hours)
4. The Secret of SuccesAn Anecdote

5. General Writing Skill: Letter Writing Formal

6. Grammar: Present Continuous Tense

Unit-IlI (15 Hours)
7. The Impact of Liquor Consumptian the Society

8. General Writing Skill: Letter to Newspaper

9. Grammar: Simple Past Tense

Unit-1V (15 Hours)
10. Dr. A.P.J. Abdul Kalam: A Short Biography

11. General Writing Skill: Job Application Letter

12. Grammar: Past Continuous Tense

Unit-V (15 Hours)
13. Golden RuleA Poem

14. General Writing Skill: CirculaiVriting

15. Grammar: Simple Future Tense and Future Continuous Tense

Book for Study
Jayraj, S. Joseph Arul et dlkend Setter An Interactive General English Textbook for
Undergraduate Student3rinity, 2016.

Booksfor Reference
1. Malkani, NeelamA comprehensive Guide on General English for Competitive Exams

Agra: Oswal Publications, 2020.
2. Jain, B. B.Compendium General EnglisAgra: Upkar Prakashan, 2010.
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3. Aggarwal, R.SQuick Learning Objective General Englidhdia: S Chand, 2006.

4. T. Ferrari, Bernard?ower Listening: Mastering the Most Critical Business Skill of All.
USA: Penguin Publishers, 2012.

5. Barry, Marian Steps to Academic WritinggSA: Cambridge University Press, 2011.

Web Resources
1. https://www.nypl.org/events/classes/english

2. https://www.waywordradio.org/listen/podcast

itunes/?gclid=EAlalQobChMIrbeRtbP12AIVCYZpChO

XwnvEAAYAIAAEQgLcjvD BwE

3. https://eltlearningjourneys.com/2015/05/19/websftedearningenglish/

Relationship Matrix for Course Outcomes, Programme Outcomes and Programme
Specific Outcomes

Semester] Course Code Title of the Course Hours | Credits
"l 21UEN32GEO3 GENERAL ENGLISH -1l 5 3
Course Programme Outcomes Programme Specific Outcomes | Mean

(POs) (PSOs Scores

Outcomes of

(COs) |PO 1/PO 2|PO 3PO 4/PO 5PSO 1PSO 2PSO 3PSO 4PSO § COs
CO-1 2 3 2 2 3 2 3 2 3 2 2.4
CO-2 2 2 3 2 3 3 2 3 2 2 2.3
CO-3 2 3 2 3 2 2 3 2 3 2 2.4
CO-4 2 2 3 2 3 3 2 3 2 3 2.5
CO-5 2 2 2 3 2 2 2 3 2 2 2.2
Mean Overall Scorq 2.36

(High)
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https://www.nypl.org/events/classes/english
https://www.waywordradio.org/listen/podcast-itunes/?gclid=EAIaIQobChMIrbeRtbP12AIVCYZpCh0-XwnvEAAYAiAAEgLcjvD_BwE
https://www.waywordradio.org/listen/podcast-itunes/?gclid=EAIaIQobChMIrbeRtbP12AIVCYZpCh0-XwnvEAAYAiAAEgLcjvD_BwE
https://www.waywordradio.org/listen/podcast-itunes/?gclid=EAIaIQobChMIrbeRtbP12AIVCYZpCh0-XwnvEAAYAiAAEgLcjvD_BwE
https://eltlearningjourneys.com/2015/05/19/websites-for-learning-english/

Semester] Course Code Title of the Course Hours | Credit
CORE - 6:
1l 21UBU33CCO6|  OPERATIONS RESEARCH FOR S 3
MANAGERS
CO-Statements Cognitive
CO No | On successful completion of this course, stid will beable to Level

(K- level)

relate the application of operation research to business and
CO-1 | industry and to formulate a reaforld problem as a K1
mathematical programming approach.

demonstrate the mathematical techniques used in operatior

CO-2 | research andpplications of those tools in contexts involving K2
uncertainty and scarce or expensive resources.

CO-3 | develop solutions scientifically so as to maximize profit. K3
apply and reinforce the analytical skills learned and further

CO-4 | increase the managa responsibility of using these practices K3

constructively to make effective business decisions.

discover and rate the significance of operational research

CO-5 theories in managerial decision making.

K4

Unit 7 1 (15 Hours)
Definition of operations researeiModels of operations researelscientific methodology of
operations researchScope of operations researchimportance ofoperations research in
decision making- Linear Programming: Introduction Mathematical formulation of a
problem- Graphical solutions Standard forms of LPP for maximization and minimization
problems.

Unit 7 Il (15 Hours)
Introductioni Initial basic feasible solution NWC methodi Least cost method Vo gel 6 s
methodi MODI methodi moving towards optimality Assignment probleni Hungarian
method.

Unit 7 1l (15Hours)
Queuing theory: IntroductionTerminologyi Single server modelIntroduction to Monte
Carlo Simulation.

Uniti IV (15 Hours)
Theory of Gamed Saddle point- Max-Min and MinMax criteria - Pure and mixed
strategies Two Person Zero Sum GameBrinciple of Dominance.

UNIT T V (15 Hours)
Introduction- Basic Difference between PERT and CPMetwork and basic components
Network Analyss - Drawing of Arrow diagram- Critical path method Total, free and
independent floatsPERT problems.
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Book for Study
Kapoor V.K;Operation researchconcepts, problems and solutipi@iltan Chand & Sons;
New Delhi, 2017. (Unit } V)

Books for Rekrence

1. Dr. P MariappanQperations researchAn Introduction Pearson education, 2013

2. Hamdy A. TahaOperationResearchAn Introduction 10th Edition Prentice Hall 2017
3. Kanti Swarup, Manmohan and Gup@perations Resear¢Bultan Chand & Sons, 2010

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
CORE - 6:
1 21UBU33CCO6 OPERATIONS RESEARCH FOR 5 3
MANAGERS
Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Mean
(COs) 9 9 P Score of

POil1 | POi2 | POiI3 | POi4 | POi5 | PSG'1 | PSG2 | PSG 3 | PSG4 | PSG 5 COs

Coil 2 3 3 3 2 3 3 3 2 2 2.6
COi 2 2 3 2 3 2 2 3 3 3 2 25
COi 3 2 2 2 1 2 2 2 2 1 2 1.8
COi4 2 3 2 3 2 3 3 3 2 3 2.6
COi5 2 3 3 1 3 1 2 1 2 1 1.9
2.28

Mean overall Score (High)
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Semester| Course Code Title of the Course Hours | Credit

1] 21UBU33CCO07 CORE - 7:TallyPrime 4 3
CO- Statements Cognitive
CO No. | On successful completion of this course, students will be Level
able b (K- level)
CO-1 | understandinghe fundamental and key components of K1
computerized accounting software.
CO-2 | create ledgers and groups in various modes. K2
CO-3 | compile the various financial reports. K3
CO-4 | analysanventory transactions in inventory wchers. K4
CO-5 | summarize the purchase and sales order and describe th K3. K4
fundamentals of GST. ’
Unit 1 | (12 Hours)

Introduction toAccounting Packageis Features of computerized Accountingntroduction

to Tally i creationi alteration and Deletion of compafiyCompany Detail§ Accounting
Groupsi Predefined Group$ User defined groups (gation, alteration and deletiofi)
Ledgers(Creation, alteration and deletion): Preparation of Final accounts with adjustments
and Balance sheet using ledger balances.

Unit i I (12Hours)
Accounting Vouchers various types of accounting Vouchers and their short cut keys
Voucher entries in double and single entry modeBay booki Cost Centres Cost
categoried Cost centre clagsBill wise detailsi Interest calculation

Unit 7 1l (12 Hours)
Inventory Masters: Creation, alteration and deletion of stock groups, Stock categories, Units
of Measure, Godown and stoclknts- Batch wise detail$ Bill of materialsi Purchase and

sales order processirigPure Inventory Vouchers Entries in Accounting and Inventory
vouchers using stock items.

Unit i IV (12 Hours)
Budgets creation and alteratiorivariance analysi$ Payroll preparation Voucher entries
using TDS,TCS & VAT applicable to various transaction&eports.

Uniti vV (12 Hours)
Concept of GST- Rate of GST- GST in other countries Categories of GSF Other
concepts Company Setting Up GST Ratesreating ledgersUpdating Sals and Purchase
Ledgers for GST ComplianceCreatng Income and Expense Ledgensiterstate and intra
statei returns- Voucher for Refund of Tax Credit.
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Book for Study
AK Nadhani,Simple Tally 9BPB Publications, Chennai. 2017

Books for Reference

1. Vishnu P. Singh (2012 T a | | y . Computech ®ublications Ltd., New Delhi.

2. Nadhani A.K and Nadhani K.KK.6 | mp | e me n,tBPB Bublidatohs| Ned Delhi.
2005

3. Srinivasa ValabgrComputer applications in Busine&ltan & Sons, New Delh2012.

Relationship matrix for Course outcomes, Programmeoutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
11 21UBU33CCO07 CORE - 7: TALLYPRIME 4 3
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Score of

POi1 ] POi2 | POI3 | POi4 | POI5 | PSOL1 | PSO2 | PSG3 | PSG 4 | PSG 5 COs
Coil 3 3 3 3 2 3 3 3 1 2 2.6
COi 2 2 1 2 2 2 2 1 1 1 2 1.6
COi 3 2 2 2 2 2 3 3 3 3 2 2.4
COi 4 2 2 2 2 1 1 2 3 3 3 2.1
COi5 3 2 3 3 3 3 3 3 3 2 2.8
2.3

Mean overall Score (High)
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Semester| Course Code Title of the Course Hours | Credit
PRACTICAL : TALLYPRIME -
I 21UBU33CP0O1 SOETWARE LAB 2 1
CO- Statements Cognitive
CO No. | On successful completion of this course, students will be Level
able to (K- level)
CO-1 | understandinghe fundamental and key components of
TallyPrime K1
CO-2 | record inventory transactions in inventory vouchers. K2
CO-3 | create ledgers and groups in various modes. K3
CO-4 | generate various financial reports. K3
CO-5 | prepare purchase and satader and describe the
fundamentals of GST. K4

Practical Exercise

©o N A~®DNE

Creation of a company.
Creation of primary groups, single group and sgpoups.
Preparation of voucher entries for the given transactions.
Preparation of Trial Balance.
Preparindginal accounts from the trial balance with few adjustments.
Formation of stock category, stock groups, and units of measure.
Creation and alteration of budget
Generating various reports in tally
. Creation of payroll

10. Prepare interintra state purchasend s&s order transaction under GST.
Relationship matrix for Course outcomes, Programmeautcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
PRACTICAL: TALLYPRIME -
1 21UBU33CP0O1 2 1
SOFTWARE LAB
. Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Score of
POi1 | POi2 | POI3 | POi4 | POI5 | PSO1 | PSG2 | PSO3 | PSO 4 | PSGI5 COs
COoil 2 2 2 1 2 2 3 2 2 3 2.1
COi2 3 2 3 2 3 2 2 2 3 3 2.5
COi 3 2 2 1 3 3 3 2 3 2 2 2.3
COi4 2 2 2 1 2 2 2 1 2 2 1.8
COi5 2 2 2 3 2 3 3 2 2 2 2.3
2.2
Mean overall Score (High)
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Semester| Course Code Title of the Course Hours | Credit
Allied IlIl - Optional:
11 21UBU33A003A ORGANISATIONAL 4
BEHAVIOUR
CO- Statements Cognitive
CO No. | On successfulampletion of this course, students will &ble Level
to (K- level)
CO-1 | identify and learn the fundamental concepts of Organizati K1
behavior.
CO-2 | develop theknowledge about organizational Climate and K2
change.
CO-3 | apply thebehavioural concepts in organizatio K3
CO-4 | build theleadership skills. K3
CO-5 | improve the contemporary changes of organizational K4
behaviour.
Unit 1 | (18 Hours)

Introduction to Organizational Behavior: Definition, Importance, Scope, Fundamental
Concepts of OB, Different models of GB/arious Disciplines contributing to OB.

Unit 7 I

Individual Behavior: Personality & Perception: Meaning of personality, Determinants &

(18 Hours)

Types- Development of personality Theories of personality Perception- Meaning -
Peceptual Process

Unit 7 1

(18 Hours)

Motivation: Definition, Importance, Motives Characteristics, Classification of motives

Primary & Secondary motives. Theories of Matign - Maslo w 0 s

Theory of

- Herzberg's theory. Morale Definition and relationship with productivity Morale

Indicators.

Unit i IV

(18 Hours)

Group Dynamics: Concept of Grouprheories of Group FormationFormal and Informal
Groups.Conflict Management: Definition Traditional Vs Modern view of conflict Types
of conflict T Intrapersonal, Interpersonal, and Organizatio@@nstructive and Destructive

conflict.

Uniti Vv

(B3 Hou

Stress management: Definition, Symptoms, Measurement of StreSeurces and
consequences of stressStress and task performaneé&trategies for coping with stress
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Organisational Change: Concept of change, Why organizational chaRgsistance to
Change Managing Resistance.

Book for Study

K.Aswathappa Organizational Behawur 7" edition- Himalaya Publishing HousdSBN:
978818318834®007

Books for Reference

1. Stephen P. RobbirisOrganisational Behaviouir 11th edition Pearson Education India,
New Delhi.ISBN: 978013283487.2005

2. Fred Luthan$ Organisational Behaviaui 12th Editioni Tata McGraw Hill, New
Delhi. ISBN 9780073530352010

3. UMA SekaranQOrganizational BehavioujrTata MrGraw Hill; New Delhi 2012.

Bhattacharya Organization Behaviour Oxford University Press, 2016

5. S.S. Khanka Organisational Behavwuri 4" Edition - S Chand & Co Ltd, New Delhi.
ISBN: 9788121920148013

H

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
Alliedlll - Optional:
i 21UBU33AQO3A ORGANISATIONAL BEHAVIOUR 6 4
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of
POil | POi2 | POi3 | POi4 | POI5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG 5 COs
COil 3 2 2 3 2 3 3 2 2 2 2.4
COi 2 3 3 3 2 2 2 2 2 3 3 25
COi3 3 3 2 2 2 3 3 1 2 1 2.2
COi4 2 3 3 3 1 2 3 3 3 1 2.4
COi5 3 2 2 2 3 3 3 2 2 3 25
2.4
Mean overall Score (High)
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Semester] Course Code Title of the Course Hours | Credit

ALLIED Il Optional

] 21UBU33AQ03B | EMOTIONAL INTELLIGENCE AND 6 4
MANAGERIA L EFFECTIVENESS

CO-Statements Cognitive
CO No | On successful completion of this course, students willihe to Level (K-
level)
CO-1 | understand the concepts of Emotional Intelligence and K1
perceptive of Emotional Intelligence
CO-2 | equip tremwith individual and group learning Methads K2
CO-3 | demonstrates the application of emotional Competencies in K3
personal and professional life.
CO-4 | developunderstanding ancompetence fopersonal and K3
Managerial effectiveness
CO-5 | enable them to become aware of the sources of Emotions g K4
would help them learn how to use emotions intelligently for
gaining Managerial Effectiveness

Unit 1 | (18 Hours)
Concept of Emotion - Objectives of Emotion- Meaning & Emotional Intelligencel
Objectives- Concept of Emotional IntelligeneceEmotions and attitudes Practical Exercises

Unit i I (18 Hours)
Historical Development of Emotional Intelligene€omponents of Emotional Intelligenee
Intelligence Vs Emotional IntelligenceEmotional CompetenciesEmotional Competency
framework- Self Awareness Self regulationi Motivation - Social Awarenesg§Empathy)
and Social Skil(relationship Management)

Unit 7 1l (18 Hours)
Emotional Intelligence and emotional literacy Managing Aggressiorand depression
Cognitive skills and behaviourakill Modelsof Emotional Intelligence and Assessment

Uniti IV (18 Hours)
Emotional Intelligence at workplaceEmotional learning in organizations raining of El in
organizations Challenges faced by organizations & expectations fromipnagtManagers

Unit i Vv (3 Hou

Role of Emotional Intelligence in leadershigEl and Leadership stylesNeed of El in
Building Teams
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Book for Study
GolemanDanieli Working with emotional Intelligenc®antam Books

Books for Reference

1. Robert K Cooper, Aryan Saw&motional Intelligence in Businegdrion

2. AbadAhmed, OP Chopré& Passion to WinExcel Books Pvt. Limited

3. P.T .JosephTheNine Manageriaktyles othe EnneagramRespons®ooks
Journals:

Human Resource Development Quarterly

Journal of Applied Social Psychology

Journal of Managerial Psychology
http://www.unh.edu/emotional_intelligence/ei%20Reprints/ELpubs%2031999.htm
http://www.emotionalintelligencecourse.comfel@g/

abrwnpeE

Relationship matrix for Course outcomes, Progpmme outcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
ALLIED IlI - Optional:
1l 21UBU33A003B EMOTIONAL INTELLIGENCE AND 6 4
MANAGERIAL EFFECTIVENESS
Programme Outcomes (POs) Programme Specific Outcanes(PSOs) Mean
(COs) Score of
POI1 | POI2 | POI3 | POI4 | POI5 | PSOI1 | PSGi2 | PSGI3 | PSGI4 | PSOIS COs
Coil 2 3 3 3 2 3 3 3 2 2 2.6
COi2 2 3 2 3 2 2 3 3 3 2 25
COi3 2 2 2 1 2 2 2 2 1 2 1.8
COi 4 2 3 2 3 2 3 3 3 2 3 2.6
COi5 2 3 3 1 3 1 2 1 2 1 1.9
2.28
Mean overall Score (High)
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http://www.unh.edu/emotional_intelligence/ei%20Reprints/ELpubs%201990-1999.htm
http://www.emotionalintelligencecourse.com/eq-blog/

Semester| Course Code Title of the Course Hours | Credit

SEC-1(WD): DIGITAL & SOCIAL

11 21UBU34SB1A MEDIA MARKETING 2 1
CO No. CO- Statements Cognitive Level
On successful completion of this course, studentsbe#ble to (K- level)
CO-1 define the application of various social media and online platfo K1
in digital marketing.
CO-2 choose different social media branding tools to establish K2
effective customer relationships.
cO-3 build organizational goals through ahcel analysis and K3
automation tools.
cO-4 develop scalable and technologically enhanced digital busin K3
environment to achieve organizational goals.
CO5 disgoyer §trategies for online market customizations and Ka
optimization.
Unit 7 1 (6 Hours)

Introduction to digital marketing Origin T Internet Users in Indid Digital Marketing
Strategyi P-O-E-M Framework- Digital Adverising Market in Indiai Skills Requiredi
Digital Marketing Plari Budgeti Measurement

Unit 7 Il ou®) H
Display Advertising: Cost peClick (CPC)- Cost per Milli (CPM)- Cost per Lead (CPL)

Cost per Acquisition (CPA) Display Plani Targetingi Analytics Toolsi YouTube

Advertising.

Unit 7 1 (6 Hours)
Search Engine AdvertisirigAd Placement Creating Ad Campaign Keyword Targeting
Performance Reports.

Unit i IV (6 Hours)
Social Media Marketing Facebook Marketing LinkedIn Marketingi Twitter Marketingt
Instagram and SnapchaiMobile Marketingi Search Engine Optimisation (SEO).

Uniti Vv (6 Hours)

Web Analyticsi Data Collectioni Key Metricsi Tracking Codes Mobile Analyticsi
Universal Analytic§ Competitive Intelligence.
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Books for Study
Seema Guptd)igital Marketing, McGraw Hill, 2017.

Books for References

1. Puneet Singh Bhati&undamentals of Digital Marketindg®earson Education, 2017.

2. lan Dodson,The Art of Digital Marketing The Definitive Guide to Creating Strategic,
Targeted, and Measurable Online Campaignisgy\2016.

3. Ira Kaufman, Digital Marketing: Integrating Strategy and Tactics with Values
Guidebook for Executives, Managers, and Students, Routledge; 2014.

4. Gary VaynerchukCrushing It!: How Great Entrepreneurs Build their Business and
Influence and HowouCan Tog Harper Business, 2018.

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
SEC- 1 (WD):
1 21UBU34SB1A DIGITAL & SOCIAL MEDIA 2 1
MAR KETING
Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Mean
(COs) Score of
POi | POI | POi | POI | POIi | PSG | PSG | PSG | PSG | PSG COs
1 2 3 4 5 1 2 3 4 5
Coil 3 3 3 2 3 3 3 2 2 3 2.7
CQOi2 3 3 3 3 2 3 3 2 3 2 2.7
COi 3 3 2 3 1 2 3 2 3 1 2 2.2
COi4 3 3 3 3 3 3 3 2 3 3 2.9
COi5 2 2 3 2 1 3 2 3 2 2 2.2
2.54
Mean overall Score (High)
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Semester| Course Code Title of the Course Hours | Credit

SECT 1(WD):
BUSINESS ETHICS AND
Il 21UBU34SO1B CORPORATE SOGIAL 2 1

RESPONSIBILITY

COi Statements Cognitive
CO No. _ _ _ Levels
On successful completion of this course, students wigldbe to (K iLevels)
Coi 1 remember the importance of sustainability in business, and K1
drive soci al responsi bil ity
COi 2 investigde the potential of technology, design, and innovatiot K2
to enable or limit sustainable business practices
COi 3 explore the role of marketing and communicatitwoth internal K3
and external in your sustainability strategy
COi 4 explain the opportutiesfor value creation through K3
stakeholders.
COi5 define stake holders and partner collaboration in corporate K4
social responsibility.
Unit 7 | (6 Hours)

Meaning - definition - Origin of CSR - Perspectives, Shareholders, Components, CSR
practices at different stage<CSR Strategies and CSR Rules under Companies Act, current
scenario.

Unit i I (6 Hours)
Management linkages with Development Projects MultiSectoral applications of
Management Studies CSR-Hol i sti ¢ approach, Car rToplel 6 s

Bottom Line Reporting (TBL)Need for Corporate and Societal linkage.

Unit 7 1l u(e)Ho
Economy, Society and Ecology, the conimttbetween competitive social advantage and
social issues, Key issues, CSR and Accountability, Partnering with Stakeholders. Situation
Analysis, Choice & Implementation: CSR projects for businesses and practical applications.
CSR partnerships help enharte prospects of business plans.

Uniti IV ur® Ho
Social and environmental sustainability challengkgegration of sustainability amagenent
with commercial and economic success, Current practices of sustainabilBysiness,
Globalissues and Major frame works

Unit i Vv (6 Hours)
Strategy inAction: The integrated approaches irf'Zlentury, CSR as a means to supplement
corporate strategy and MDGsGeneral guidelines, Stakeholder Analysis, need assessment,
planning, implement&on, monitoring and evaluationRisk managment through CSRCSR
Initiatives- guiding principles of CSR project€ontemporary issues: CSR Case studies
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Book for Study
Rogers, Jalal & BoydAn Introduction to Sustainable Developmeémitll Learning2015.

Books for Reference
1. SinghTriple Bottam Line Reporting and Corporate SustainabiliBHI learning2014.

2. J.G. Stead & Edward Steddanagement for a Small Planétl.E. Sharpe& Co2010.
3. C.V. Baxiand Roopmanjari Sinha R@porporate Social Responsibiljtyikas
Publishing House, New Del2011

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
SEC- 1:
1 21UBU34SBH1B BUSINESS ETHICS AND CORPORATE 2 1
SOCIAL RESPONSIBILITY
. Mean
(COs) Programme Outcomes(POs) Programme Specific Outcomes (PSOs) Score of
POil1 | POi2 | POI3 | POi4 | POI5 | PSG'1 | PSG2 | PSG3 | PSG4 | PSG 5 COs
Coil 2 2 1 2 3 2 2 1 2 2 1.9
COi2 2 3 2 2 2 3 3 3 2 1 2.3
COi 3 2 2 3 1 2 2 2 2 3 2 2.1
COi 4 2 2 2 1 2 2 2 1 2 2 1.8
COi5 2 2 2 3 2 2 2 2 2 2 2.1
2.04
Mean overall Score (Medium)
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Semester Course Code Title of the Course Hours Credits

PROFESSIONAL ETHICST I
1 21UHE24VEO3A SOCIAL ETHICS -1 2 1

CO No. Co- Statements Con.t.lve Levels
(K iLevels)
On compeétion d this course the graduates will be able to:
CO-1 | know the responsibility of the educated youth. K1
CO-2 | understand the values prescribed under social ethics. K2
CO-3 | apply their minds critically to the various types of cyber crim K3
CO-4 | analysdhe various kinds of political systems. K4
CO-5 | analyse the behaviour of the elected representatives. K4
Unit-l  Introduction to Social Ethics (6-Hours)

Introduction to social ethics and social responsibility, important role of Social ethics on the
various areas, religion influences social changsscularism. Social ethics and corporate
dynamics, forms of social etlsic

Unit-Il  The Economic and Political System of Today (6-Hours)
Planned economy and communig§mmarket economy and capitalismeocialism- mixed
economy-the emerging market economypolitical system totalitarian systemoligarchic
system.

Unit-lll  Integrity in Public Life National Integration (6-Hours)

What is Integrity, Public Life, Intgrity and Public Life, Integrity in a Democratic State, India

as Democratic State, Behavior of a elected representative of India , Noticeable degradation
acts of elected Representatives, Suggestions to stem this rot, Types of integrity,
Transparency careba guaantee for integrity.

Unit-IV Cyber Crime (6-Hours)
Business Ethics, Business ethics permeates the whole organization,rivedssiness
ethics , The Vital factors highlighting the importance of business ethics , Cyber crime,
Strategies in committing Cyber Crimes, Factors aiding Cyber Crime, computer Hacking,
Cyber Bullying, Telecommunications piracy, Counter Measures to Cgbene, Ethical
Hacking.

Unit-V  Social Integration (6-Hours)

Global challenges, The future is with the Educational Youth, Cost of the Sacrifice, Crusaders
against corruption, &pondility of the Educated Youth, Positive Global Scenario, Right to
Education, Eradicating gender inequality, Sustainable Human Development , Social
Integration, Elimination Crime, Integration with Global Market

Books for Study

Department ofHuman Exellence Formation of Youth St Josephds Coll ege

Tiruchirappali-02, 2@1
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Books for Reference

1. Ramesh K. Arorakthics, Integrity and Valuegy Public Servicé?aperbacki, 1 January
2014

2. Cunningham, DT her e6s somet hi ng newéfp theslkan,nagd FBle r e : ]
counterintelligenceBerkeley: University of California Press, 2004.

3. Adv. Prashant Mali, Cyber law & Cyber Crimes simplifiedoy Cyber Info
mediaPaperback 1 January 2017.

4. Matthew RichardsonCyber Crime: Law and Practiddardcover i Import Wildy
publications29 November 2019

Web Sources:

https://cybercrime.gov.in/
https://open.lib.umn.edu/sociology/chapterZtypesof-political-systems/
https://www.esv.org/resources/egobalstudy-bible/socialethics/
https://en.wikipdia.orgwiki/Political_system
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Semester] Course Code Title of the Course Hours | Credits

PROFESSIONAL ETHICS I:
1 21UHE34VEO3B 2 1
RELIGIOUS DOCTRINE - |

Cognitive
CO.No. Co1 Statements Levels
(K TLevels)
On completion of thisaurse, hegraduates will be able to:
CO-1 | understand the history of the Catholic Church K1
CO-2 | examine and grasp the Sacraments of the Catholic Church K2
CO-3 | apply the Christian Prayer to their everyday life K3
analyze themselves in the ligHt®acranerns & Christian Praye K4
CO-14
CO-5 | create a harmonious society learning values from all religion K5 & K6

Unit-| God of salvation (6 Hours)

Unit-II Life & Mission of Jesus Christ (6 Hours)

Unit-IlI The Holy Spirit (6 Hours)

Unit-1V Biblical Values (6 Hours)

Unit-V Mother Mary (6 Hours)

Books for Study

Department of Human Excellenddfe in the Lord:Religious DoctrineSt . Josephds Co

Trichirappallr02, 2021.

Books for Reference

1. Compendium: Catechism tife Cahadlic Church.Bengaluru: Theological Publications in
India, 1994.

2. Holy Bible (NRSV).
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Semester| Course Code Title of the Course Hours Credits
v 21UTA41GLO4C Commercial Tamil (SMS) 4 3
CO No. CO- Statement Cognitive Level
(K- level)
,9 ;ghlj;jpd; epiwtpy; khztu;fs;
gz;ilj; jkpoh;fsplk; NKNyhq;fpapUe;] tzpftpay;
CO-1 rpe;jidfis mwpe;Jnfhs;th;. K1
CO-2 gz;ila yffpaq;fSs; ntspg;gLk; tzpftpay; K 2
) Nkyhz;ikj; njhlh;Gfis mwpe;Jnfhs;th;.
tzpff;tbjg;fs;> nghdmikg;G  kw; WKk; gbtg; fs ;3
CO-3 | gj pNtLfis cUthf;Fjy;> guhkupj;jy; Mfpatw;iwf; K3
fw;Wf;nfhs;th;
Gj;jpyf;fpaq;fSs; tzpftpay;Jiw ngw;Ws;s
CO-4 nry;thf;if Ma;e;J mwpth; K4
tzpftpay; fiyr;nrhw;fisj; jkpopy; fw;Wf;nfhz;L
CO-5 tzpfj;jkpo; tsuj; JizGupth; K5
myF -1 (12 kzpN euk;)

gl;bdg;ghiy (108 mbfs;)

Nrtbr; nrwpFwaq;fpw; (146 -158)

nry; fijpu; Eioahr; nrOefh; (183 -193)
thd; Kfe;j ePu; kiy (126 -141)
khmfhtpup kzk; $I;Lk; (116  -125)

(12 kzpNeuk;)

neLEfj;Jg; gfy; Nghy (206 218)

ciueilf;fl;Liu: rq;ffhy kf;fspd; cw;gj;jpAk;> tzpfKk;
myF -2

mtNuh thuhu; - Ky;iyAk; G+j;jd (FWe;njhif - 221)

Ks;nsapw;Wg; ghz;kfs; (Ig;FWE}W (kUjj;jpiz)

fhd; ciw tho;f;if (GwehD}W 33: 1 -7)
rpWFio Jay;tUk; fhjpy;> gizj;Njhs; (ngUk;ghzhw;Wg;gil> 161

Njd; nea;nahL fpoq;

ciueilf;fl;Liu : rq;f ,yf;fpaq;fspy; gz;lkhw;WKiw
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myF i 3 (12 kzpNeuk;)

jpUf;Fws; (2 mjpfhug;fs;)
tpidj;jpl;gk;> nghUs;nray;tif

ciueilf;fl;Liu : gz;ilj;jkpoh;fspd; gpwehl;Ltzpfj; njhih;Gk;>

JiwKfq;fSk;

myF - 4 (12 k zpNeuk;)
Gjpdk ; - NfhLfSk; Nfhyq;fSk; I uhlk; fpU~;zd;

tzpff; thjq;fs; - nghdmikg;G kw;Wk; gbtq;fs; - jfty; njhlu;Gg;
gjpNtLfis cUthf;Fjy;> guhkupj;jy;

ciueilf;fl;Liu: 0z;ilj; jkpoh;fspd; tzpf Nkyhz;ik

myF 1 5 (12 kzpNeuk;)
tzpftpay; fiyr;nrh - wis; g ad;ghL - tzpff, fl;Liu vOJjy;
tzpfk;rhu; Mq;fpyf; fl;Liuiaj; jkpopy; nkhopngau;j;jy; - tzpf epWidk;
Fwpj;j Ma;twpf;if - tzpfk;rhu; epfo;T  / nra;jpfis); jpwdha;T nra;jy;;

ciueilf;fl;Liu: gd;KfNehf;fpy; cyfkakhf;fy;

ghl E}y;fs;

1. tzpfj;jkpo;> jkpoha;T j;Jiw> J}a tsdhh; jd;dhl;rpf; fy;Y}up>
jpUr;rpuhg;gs;sp> gjpg;G> 2022

2. uhlk; fpU~;zd;>  NfhLfSk; Nfhyq;fSk; > jkpoha; Tj;Jiw ntspaPL>
J}a tsdhu; jd;dhl;rpf; fy;Y}up> jpUr;rpuhg;gs;sp 2> Kjw;gjpg;G> 2021

3. %h;j;jp. m.fp.> tzpftpay; mfuhjp> kzpthrfh; gjpg  ;ofk;>nr d;id>1 994

ghh;it E}y;fs; & ,izajsk;

1. itahGhpg;gps;is>  ghl;Lk; njhifAk;> ghhp epiyak;> nrd;id> ,uz;Ihk;
gjpg;G> 1967.

2. ghpNkyofH(ciu.)> jpUf;Fws;> ghujp gjpg;gfk;> nrd;id  -17> VohtJ
gjpg;G> 2000.

3. kapiy rPdp.Ntg;flrhkp>  goq;fhyj; jkpoh; thzpfk;> epAHrQ;Rup G;
T]; > nrd;id

4. www.creativecommons.org
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Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course Code Title of the Course Hours | Credit
\Y 21UTA41GL04C Commercial Tamil (SMS) 4 3
Course Programme Outcomes (PO) Programme Specific Outcomes (PSO)| Mean
Outcomes | PO- PSO | PSO- | PSO- | PSO- | Scores
(COs) 1 PO-2 | PO-3 | PO-4 | PO-5 | PSO1 2 3 4 5 of COS
CO-1 1 2 3 2 2 3 3 2 2 2 2.2
CO-2 2 2 3 2 2 2 3 2 3 2 2.3
CO-3 1 2 2 3 2 2 2 3 3 3 2.3
CO-4 2 2 3 2 2 3 2 3 3 2 24
CO-5 3 1 2 2 2 2 3 2 3 3 2.3
Mean Overall Score 2_'3
(High)
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Semester Course Code Title of the Course Hours Credits

v 21UFR41GL04 FRENCH T IV 4 3
COi Statements Cognitive
CO No. | On successful completion of this course, students will be Levels
able to (KiLevels)
COil | recall the vocabulary pertaining to dwelling place K1
COi 2 | outline crisis management in France K2
COi 3 | develop a travel diaryfoyour own K3
COi 4 | simplify the French education system K4
COi5 |interpret past tenses in a text K5
Unit- | (12 hours)

TITRE:ON FAIT LE MELANGE!

GRAMMAIRE : le présent progressif, les pronoms possessifs, la phrase négative

LEXIQUE : décir e | e s ®dctom la saisdn) lasraghes ménageres
PRODUCTI ON ORALE : comprendre |l e r®cit doéun
PRODUCTION ECRITE : raconter ses actions quotidiennes

Unit - 11 (12 hours)

TITRE:A PROPOS DE LOGEMENT

GRAMMAIRE : quelquesadjectifset pronoms indéfinisles verbes lire, rompre et se plaindre
LEXIQUE : la localisation et le logement, les pieces, meubles et équipement
PRODUCTION ORALE :jeuderélev ot re ami et vous soOinstalle
PRODUCTION ECRITE : déare votre naison/appartement

Unit- I (12 hours)
TITRE:TOUS EN FORME!
GRAMMAI RE : | e pass® compos® et | 6i mparfait,

LEXIQUE : un souvenir et les événements du passées, le corps humain : extérieur, le corps
humain :intérieur

PRODUCTION RALE : échanger sur ses projets de vacances

PRODUCTION ECRITE : raconter un souvenir

Unit - IV (12 hours)
TITRE:ACCIDENTS ETCATASTROPHES

GRAMMAIRE : les adjectifs et les pronoms indéfinis : rien/ personne/auesndrbeslire,

courir et mourir

LEXIQUE : savoir les mots et les expressions des catastrophes naturelles, les maladies et les
remédies, les accidents, les catastrophes naturelles

PRODUCTION ORALE : comprendre des personnes qui expriment leur accord rou leu
désaccat selon un théme donné

PRODUCTION ECRITE : écrivez sur une catastrophe naturelle en articulant la cause et la
conséqguence

81



Unit -V (12 hours)
TITREFAIl RE SES ETUDES A LOETRANGER/ BON VOYAGE
GRAMMAIRE : les prmoms démosiratifs neutres, leutur simple, situer dans le temps, moi
aussi/norplusi moi non/si, les verbes impersonnels, les verbes croire, suivre et pleuvoir

LEXI QUE : savoir vivre en France, | e Byst me
PRODUCTION ORALE : exprimes on opi nion sur | a m®t ®o/ par l
PRODUCTION ECRITE: comparer le systeme scolaire francais et indien

Book for Study
P.Dauda,L.Giachino and C.Barac&Generation A2Didier, Paris 2016.

Books for Reference

1.J.Giradet and Pecheur,Echo A2 CLE International, Zedition,2013
2.Régine Mérieux and Yves Loisediatitudes A2Didier, 2012.
3.Isabelle FournierTalk French Goyal Publishers,2011

Web Resources

1. https://www.frenclsoursesparis.com/frenchravetjournal/
2.http://www.saberfrances.com.ar/vocabulary/house.htmi

3. https//www.thoughtco.com/differerpasttensesn-french- 1368902
4. https://lwww.youtube.com/watch?v=JZdwJM7sEY8

5. https//www.scholaro.com/pro/Countries/France/Educatiystem

Relationship matrix for Course outcomes, Programme outcomes /Programme Specific
Outcomes

Semester Course code Title of the Course Hours | Credits
IV 21UFR41GL04 FRENCH T IV 4 3
Course Programme Specific Outcomes | Mean
Outcomes| Programme Outcomes (POs (PSOs) Score

(COs) PO1 [ PO2 | PO3 | PO4 | PO5 | PSO1 | Pso2 | Pso3 [ Pso4 [ psos | of Cos

COi 1 3 1 3 2 2 3 2 1 2 2 |21
COi 2 3 1 2 3 3 3 2 1 3 1 |22
COi 3 3 2 3 2 2 3 2 1 3 2 |23
COj 4 3 1 2 2 3 3 3 1 3 3 |24
COi5 2 2 3 3 1 3 1 2 3 2 |22
2.24
Mean overall Score (High)
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https://www.frenchcourses-paris.com/french-travel-journal/
http://www.saberfrances.com.ar/vocabulary/house.html
https://www.thoughtco.com/different-past-tenses-in-french-1368902
https://www.youtube.com/watch?v=JZdwJM7sEY8
https://www.scholaro.com/pro/Countries/France/Education-System

Semester | CourseCode Title of the Course Hours Credits
\Y; 21UHI41GLO4 HINDI - IV 4 3
COi Statements Cognitive
CO No. |On siccessful completion d the course, studentswill be able to L evels
(K TLevels)
CO-1 [iist outthesacial conditions pevailed in Moden Period whichare K1
depicted in Hindi Literature.
CO-2 [(discussthedialeds of Hndilanguage. K2
CO-3 |illustrte the works of smeeminent Hindi Writers related to K3
sceiety.
CO-4 |ardlyzethe human values expressed iniffe and literature of Hindi | K4
Novelis t arfiataKaliyah 0 .
CO-5 |evaluatethefilm & Literary works in Hindi. K5
Unit - | (12Hours)
Compuer kayug
Prathyay
Adhunik Kal - Namakarn
Namakaran
Unit - 11 (12 Hours)
Vigyan hani/labh
Paryayvady Shabdh
Adhunik Kal - Samajik Paristhithiyam
Samarerthy Srebdh
Unit -1l (12 Hours)
Nari shiksha
Upasarg
Adhunik Kal 1 Sahithyik Paristhithiyam
Adhunik kal 7 Salient Features
Unit - IV (12 Hours)

Review- Book/Film

Paryavaran Pradookshan

Adhunik Kal - Main Divisions
Adhunik Kal - Visheshathayem
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Unit -V (12 Hours)

SapnomKee HomeDelivery (Novel)
Anuvad - 4

Books for Study

1. Dr. Sadananth Bosalae, kavya sarary, Rakamal Prakashan, New Delhi, 2020.
Unit-I Chapters4

2. M. Kamatheprasad Gupth, Hindi Wakaran, Anand Prakashan, Kolkatta, 2020.
Unit-Il, I1Tand IV Chapter 2

3. Dr. Sanjeev Kumar Jain, Anuwad: Siddhant\&amVyavhar, Kailash Pustak Saeh,
Madhy&Pradesh,2019 Unit-V Chapter 2

Books for Reference

Hindi Niband Sangh,V&S Publishers, 2015.

Rajeswar Prasad Cheturvedi, Hindi vyakarana, Upakar prakashan,2015.
RamdevyVyakaran Pradeep, Hindi Bhavan, 2016.

Krishnakunar Gosamy, Anuvad vigyan kiBhumka, Rajkamal Prakashan, 2016.
Acharyaramchandra shuklp, Hindi Sahitya Ka Itihas, Prabhat Prakashan, 2021.

agrwnE

Web Resources

1. https//youtu.be/xmr-DaQ3LhA
2. htps//youtu.be/xIm-VEmgEQO0
3. htps?lyoutu.be/ZHugxWbMtas
4. htps/lyoutu.be/HG630JWHtO
5. htps//youtu.be/r-i3autdPug
Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic
Outcomes
Semester | Course Code Title of the Course Hours | Credits
Vv 21UHI141GL04 HINDI - IV 4 3
Course Programme Outcomes (PO)| Programme Specific Outcomes (PSO]  Mean
Outcol PO1 | PO2 | PO3 | PO4 | PO5 | PSO1 | PSO2| PSO3 | PSO4 | PSO5 Scores
of Cos
CO-1 2 3 2 3 3 2 3 2 3 1 2.4
CO-2 3 2 3 3 2 3 2 3 1 2 2.4
CO-3 3 2 2 3 2 2 1 3 2 3 2.3
CO-4 3 2 3 1 3 3 2 3 3 2 2.5
CO-5 3 2 2 3 3 2 3 2 3 3 2.6
Mean Overall Score 2.44
(High)
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Semester Course Code Title of the Course Hours Credits

v 21USA41GL0O4 SANSKRIT - IV 4 3
COi Statements Cognitive
CO No. |0On secessfulcompetion ofthe course, the stuent will be Levels
able to (K iLevels)
CO-1 Jemember and identifying Mahabharatha characters and ¢ K1
CO-2 |understand human behaviors by studying dramas. K2
CO-3 |apply the morals learnt in day to day life. K3
CO-4 |[create new conversational sentermed to Improve self K4
character (Personality Development ).
CO-5 |appreciate ancient Sanskrit dramas. K5
Unit - | (12Hours)

Samskrita Vyvahara sahasri vakiya Prayogaha
Unit - I (12 Hours)

Lot Lakaarah , Prgayaogh Kartari Vaakyaani
Unit - 1l (12Hours)

Naatakasya Itihaasah Vivaranam, Thuva and Tum Prathiyaha
Unit - IV (12Hours)

Karnabhaaram , Naatakasya Visistyam
Unit - V (12Hours)

Samskrita Rachanani priyogaha

Book for Study
Karnabhavam & Liteature Language, 2019 , K.M Saral Sanskrit Balabodh , Bharathita vidya

bhavan , Munshimarg Mumb#&i400 007
Books for Reference

1.R.S.Vadhyar & Sons , Bodksellers and publishers , Kalpathu ,Palgh@78003 ,
Kerala , south India , History of Sanskritérature 2019

2.Kulapathy , K.M Saral Sanskrit Balabodh , Bharathita vidya bhavan , Munshimarg
Mumbaii 400 007 2018

3.Samskrita Bharathi , Aksharam 8 th cros% phase Giri nagar Bangalore Vadatu

sanskritani Samaskara Binduhu 2019
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Relationship matrix for Courseoutcomes, R ogramme outcomes /Programme Spedfic
Outcomes

Semester | Course Code Title of the Course Hours | Credit
Y 21USA41GL0O4 SANSKRIT-IV 4 3
Course Programme Outcomes (PO) Programme Specific Mean
Out cor Outcomes (PSO) Scores
POl | PO2 | PO3 | PO4 | PO5 | PSO1| PSO2| PSO3| Pso4 | Psos| of COs
CO-1 2 2 2 3| 2 3 2 3] 3 2 2.5
CO-2 2 2 3 2 | 3 3 3] 3 3 2 2.4
CO-3 3 3 2 3| 2 1 1 3 3 3 2.4
CO-4 2 3 3 3|2 1 3 3 3 2 2.5
CO-5 2 2 3 2 | 3 3 3 3 2 3 2.6
Mean Overall Score 2.48
Result| # High
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Semester| Course Code Title of the Course Hours | Credits

v 21UEN42GEO04 GENERAL ENGLISH -1V 5 3
CO-Statements Cognitive
CO No. , , , Levels
On successful completion of this course, students will be able (K- Levels)
CO-1 | identify different local and global issues in given passages K1
CO-2 | understand explicit and implicit information given written texts K2
CO-3 | use appropriate words and punctuations in writing K3
CO-4 | analyse written texts and modify them for better clarity K4

CO-5 | assess the coherence and cohesion of written texts and rewrit{ K5 & K6

Unit-I (15 Hours)
1. Women hrough the Eyes of Media

2. General Writing Skill: Writing Minutes of a Meeting

3. Grammar: Present Perfect Tense

Unit-II (15 Hours)
4. Effects of Tobacco Smoking

5. General Writing Skill: Notelaking

6. Grammar: Present Perfect Continuous Tense

Unit-IlI (15 Hours)
7. Shat Message Service (SMS)

8. General Writing Skill: NoteMaking

9. Grammar: Past Perfect Tense

Unit-1V (15 Hours)
10. An Engineer Kills Self as Crow Sat on his Head: A Newspaper Report

11. General Writing Skill: Précis Writing

12. Grammar: Past Perfect Continuous Tense

Unit-V (15 Hours)
13. Traffic Rules

14. General Writing Skill: Paragraph Writing

15. Grammar: Future Perfect Tense and Future Perfect Continuous Tense

Book for Study

Jayraj, S. Joseph Arul et dltend Setter: An Interactive General English Textbook for Under
Graduate 8idents Trinity, 2016.
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Books for Reference
1. Clark Peter, RoyWriting Tools: 50 Essential Strategies for Every writdSA: Little,

Brown Spark Publishers, 2008.

2. Carnegie, DaleThe Quick and Easy Way to Effective Speakimja: Fingerprint

Publishers2018.

Vaughn, SteckReading ComprehensiodSA: SteckvVaughn Co, 2014.

4. Birkett, JulianWord Power: A Guide to Creative writinghdia: Bloomsburry Acdemic,
2016.

5. Knight, Dudley.Speaking with Skill: An Introduction to Kniglhhompson Speechwork
USA: Methuen Drama, 2016.

Web Resources
1. https://blog.lingoda.com/en/Ilewssitesto-practiceyour-englishreadingskills/

2. https://www.espressoenglish.net/hboviearnenglishfor-free-50-websitesfor-free-
englishlessons/
3. https://www.ef.com/wwe/englishresources/

Relationship Matrix for Course Outcomes, Programme Outcomes and Programme
Specific Outcomes

w

Semester| Course Code Title of the Course Hours | Credits
\Y 21UEN42GE04 GENERAL ENGLISH -1V 5 3
Course Programme Outcomes Programme Specific Outcomes | Mean
Outcome (POs) (PSOs) Scores

of

(COs) |PO1|PO2|PO3|PO4|PO5|PSO1 PSO2/PSO3 PS04 PSO5 COs
CO-1 2 3 2 2 3 2 3 2 3 2 2.4
CO-2 2 2 3 2 3 3 2 3 2 2 2.3
CO-3 2 3 2 3 2 2 3 2 3 2 2.4
CO-4 2 2 3 2 3 3 2 3 2 3 2.5
CO-5 2 2 2 3 2 2 2 3 2 2 2.2
Mean Overall Scorg 2.36

(High)
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https://blog.lingoda.com/en/10-news-sites-to-practice-your-english-reading-skills/
https://www.espressoenglish.net/how-to-learn-english-for-free-50-websites-for-free-english-lessons/
https://www.espressoenglish.net/how-to-learn-english-for-free-50-websites-for-free-english-lessons/
https://www.ef.com/wwen/english-resources/

Semester] Course Code Title of the Course Hours | Credit

CORET 8:
v 21UBU43CC08 COST ACCOUNTING 6 4

CO- Statements Cognitive
CO No. On successful completion of this course, studentsheiible to Le\(ﬁl_ level)
CO-1 | definethe Cost concepts and Elements of Cost K1
CO-2 classify the various types of cost and describe the Methods K2
costing
CO-3 understand the cost accounting concepts and apply in the K3
industries
acquire the Knowledgef various methods of cost Accounting K4
CO-4
and compute the cost of the product
CO5 identify the Method of costing , Prepare a statement of cost & K3,K4
Estimate the Profit of the . Product/Service.
Unit 7 1 (18 Hours)

Meaningi objectives and scope of cost accountingost concept§ cost accounting Vs
financial and management accountin@lassification of cost types of costing Elements
of costi preparation of cost sheet

Unit 7 Il (18 Ho
Meaningi objectives of material contrdl stores record$ bin card, stogs, ledger, stock
level T maximum, minimum, rerder, danger, average leveEOQ i ABC Analysis 1
perpetual inventory system, Valuation of mateiiaFIFO 17 LIFO i simple averagd
weighted average method.

Unit 7 1 (18 Hours)
Labour costi typesi methods of wage paymeiit straight and differential piece rate.
Premium and bonus plaiisHalsey, Halseyweir and Rowan. OVERHEADS primary and
seondary apportionment of overheadlsstep ladder methods reciprocal methods
Machine hour rate (Simple problem)

Uniti IV (19 Hou
Job ostingi Batch - Contract Costing systems of contract costirig profit or loss on
contracts escalation clausecost plus contrac{SimpleProblem)

Unit i Vv (18 Hours)
Process costing computation of process costing (Simple Problem)

Book for Study

S.P.Jain &K.L. Narang Cost Accounting Principles and Practi¢céalyani Publishers, New
Delhi. 2016.

Books for Reference:
1. S.N. Maheswa, S.N. Mittal Cost Accounting, Principle& Practices A Mahavir
Publication 2021.
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2. M.C. Shukla; T.S. Grewal; Dr. M.P.Guptkast Accounting Text and Proble@sChand
(2007)

3. S.P.lyengarCost AccountingSultan Chand & Sons

4. T.S Reddy and Y Harry Prasa®eddy, Cost Accounting Mahargam Publicain,
Chennai.

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
v 21UBU43CC08 cosT igcRI(E)-S;\ITING 6 4
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) S,\(:Ioeraenof
POI1 [ POi2 [ POI3 | POi4 | POI5 | PSGI1 [ PSG2 [ PSG3 [ PSG 4 [ PSG5 COs
Coil 2 2 2 1 2 2 3 2 2 3 21
COi 2 2 2 1 3 3 3 2 3 2 2 2.3
COi 3 3 2 3 2 3 2 2 2 3 3 2.5
Coi4 2 2 2 1 2 2 2 1 2 2 1.8
COi5 2 2 2 3 2 3 3 2 2 2 2.3
Mean overall Score (H2i§2r1)
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Semester| Course Code Title of the Course Hours | Credit

CORE-9:
v 21UBU43CCO9 BUSINESS ANALYTICS 3 2

CO- Statements Cognitive
CO.No. | On successful compien of this course, students will be Level
able to (K- level)
CO-1 | understand the Basic knowledge of Business analytics K1

demonstrate knowledge of basic concepts and terminolg

CO-2 |. : : K2
in business analytics.

CO-3 build with MS Excel skills. K3

apply data isualization tools to present information for

CO-4 7 K3
decision makers
CO-5 | analyse the Data with the use of MS Excel. K4
Unit 1 | Hour@®

Understanding Microsoft Excel, Excel Workbook Windows, Basic Spreadsheet Skills, Excel
Help System, Opening and Closing Workbooks, Understanding Workbook File Formats,
Creating New Workbooks, Understanding Worksheets. Editing, Copying and Moving cells,
ManagingWindows- Introduction to excel Spreadsheetdsing Excel tables Conditional
Formating

Unit 7 Il ou®H
Understand Ch#s, Chart Design Options and Tools, Chart Format Tools, Combo Charts
Functions within Excel Super Power, Array Formulae, Advanced Range Nameata
Formattingi Datavalidationsi Sort and Filtefi Chartsi What if analysis Pivot table &

Pivot Charts Data analysis tool Financial Modelling using Financial Functions in Excel
Meaningi Feature$ Types.

Unit i 1l u(s)Ho
ScenarioAnalysis, Data Tables in Scenario Analysis, Wihafinalysis, Mats and Trig
Functions, Text Functions in Excel. Using Lookup Functions, Vlookups, HLookups, Using
Statistical Functions, Database Functions, Formula Auditing and Error Tracing, Hyperlinks in
Excel, Linking Data

Unit 7 IV ur® Ho
Evolution of Business Analytics Role of Busines Analyst in Business & Society
Business Analics Process Business Analytics Architecture & FrameworkBusiness
Analytics Tools and Software.

Uniti Vv ur§d Ho
Analytics in Busness Support Functions, Analytics in IndustriesTelecom, Retalil,
Healthcare, Governance, Supply Chain, Marketing, Finance, Retail & Human Resource,
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Sports Analytics, Social Media Analytics, Social Networking Analytics, Recommendation
Systems.
Books for Study
1. Succeeding in Business with Microsoft Excel 2023Problem Solving ApproacBebra
Gross, Frank Akaiwa, Karleen Nordquist, Cengage Learning, 2016.
2. Joyce Cox ,Curtis Frye, M.Dow Lambert , Steve Lambert, John Pierce, Joan Preppernau,
Step By Step 2@QMicrosoft Office Systen?HI Learning Private Limited, 2016

Books for Reference

1. Business Application Softwaby AitJohri, Himalaya Publication House, First Edition
2016

2. Introduction to Information TechnologyTL Education Solutions LimitedResarch and
development WingPearson Educatio2016.

3. Gary Shelly Thomasl. CashmanMisty Vermaat,Microsoft Office 2007: Intrductory
Concepts and Techniquddjomson Learning publishers, 2007.
4. James EvansBusiness AnalyticsPearson Publishers, 2nditah, 2016.

Web Resource
www.tutorialspoint.com/advanced excel/index.htmwww

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
v 21UBUA43CCO9 BUSINESSR,E\I-\L%:LYTICS 3 2
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) S'\c/loeraenof
POl | POi2 | POiI3 | POi4 | POi5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG'S COs
COoil 2 2 3 2 2 3 3 2 1 2 2.2
COi 2 3 2 1 1 1 2 1 1 2 1 1.5
COi 3 2 1 1 2 2 2 2 2 2 2 1.8
COoi4 2 2 2 2 2 3 3 3 3 2 24
COi 5 3 2 3 3 3 3 3 3 3 2 2.8
Mean overall Score (Mfazd?ljlm)
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http://www.tutorialspoint.com/advanced_excel/index.htmwww

Semester| Course Code Title of the Course Hours Credit

IV 21UBU43CPO BUSINESS ANALYTICS - 5 1
2 PRACTICAL
CO NO CO- Statements Cognitive Level
" | On successful completion of this course, students wiildbe to (K- level)

CO-1 | launch Excel and navigate the worksheet. K1

CO-2 increase produtivity with macros, templates, and custom K2
toolbars and menus.

CO-3 | build worksheets and Enhance worksheets. K3

CO-4 | create charts and share information , sort, and filter lists. K3

co5 | use problerrsolving tools and Summarize data with data K4
analysis, PivotTables, and Pivot Charts.

Practical Exercises

Data sortingAscending and Descending (both numbers and alphabets)
Individual Pay Bill preparation.
Invoice Report preparation.
Drawing Graphs. Take your own table.
Usage of Formulae and Biin Functions
Usage of Auto Formatting
Create Hlookup and Vlook up Functions
Use IF,AND ,OR Functions
Creating Pivot Tables and Pivot Charts
10 Business Analytics (simple Applications)
Relationship matrix for Course outcomes, Programmeutcomes / Programne Specific Outcomes

©oNoOA~®ODNDE

Semester Course code Title of the Course Hours Credits
v 21UBU43CP02 CORE - 9 Practical: 2 1
Business Analytics
g Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of

POil1 | POi2 | POi3 | POi4 | POi5 | PSG'1 | PSG2 | PSG3 | PSG4 | PSG'S5 COs
Coil 3 2 2 3 2 2 2 2 2 2 2.2
CQi 2 2 2 2 1 2 2 2 1 2 2 1.8
COi 3 3 2 2 2 2 2 3 2 3 3 2.4
COi4 2 3 2 3 2 3 2 3 3 3 2.6
COi5 3 2 3 3 1 3 1 3 2 1 2.2
2.24

Mean overall Score (High)
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Semester Course Title Of the Course Hours | credits

Allied - 1V Optional:

v 21UBU43A004A ENTREPRENEURIAL 6 4
DEVELOPMENT
CO- Statements Cognitive
CO. No. | On successful completion of this course, students willdbe Level
to (K- level)
CO-1 | identify the Knowledge of the nature of entrepreneurship. K1
understand how to identify opportunities (problems), develg K2
CO-2 | creative solutions and build a viable business model aroung
these.
identify and understand the driving forces of new uent K3

CO-3 | success and to develop skills in innovation and business
planning for entrepreneurial ventures

CO-4 analyse the ethical and legitimacy challenges that face K3
entrepreneurs with new ventures.
apply studentsd abi byteamns anwic K4
CO-5 : : " o)
provide entrepreneurial leadership in organizations.
Unit 1 | (18 Hours)

Concept of Entrepreneurship Entrepreneursp 1 Meaningi Typesi Qualities of an
Entrepreneuri Classification of Entrepreneuris Factors influencing Entrepreneurghi
Functions of Entrepreneurole of Entrepreneurship in the Economic Development

Unit i I (18 Hours)
Commercial Bank$ District Industries Centré National small Industries Corporatidn
Small Industries Development organizatibrémall Industries Service Institutéll India
Financial Institutiong IDBI 7 IFCIT ICICI T IRDBI. Self help groups (Students are advised
to visit the institutions and know about the schemes available)

Unit 7 1 (18 Hours)
Project Management Business idea generation technifukentification of Business
opportunitiesi Feasibility studyi Marketing, Finance, Technology & Legal Formalities
Preparation of Project RepdriTools of appraisal.

Unit 7 IV (18 Hours)
Entrepreneurial Developmernit Entrepreneurial Development Programme ER®le of
Government organizingEDPS - Cultural and social Environment in promoting
entrepreneurshipi  Entrepreneurial competencies Entrepreneurial Motivation -
Performance and rewards

Uniti Vv (18 Hours)
Entrepreneurial Innovative Strategy Entrepreneurial technology driven Industries
Technological Innovation and Entrepreneurshifsuccessful entrepreneurial venturies
Drawback of entrepreneurial ventures amdnaraind venturesSickness inMicro, Small
Medium Enterprises
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Action Plan

Interview with Entrepreneurs
Preparation of Dummy Business Plan
Visit Financial Institutions

Market Research

Conduct Trade Fair

abswnpeE

Book for Study
Dr. C.B. Gupta, DrN.P.Srinivasan;Entrepreneurial Development'Sultan Chand & Sons,
New Delhi, 2016

Books for Reference

1. E.Gardon& K. NatarajanfiEntrepeneurship developménHimalaya Publishingdouse,
Chennai 2012

2. Vasant Desal,Project Management'Edition- 2. Himalaya Publishinglouse, New
Delhi, 2016.

3. Hisrich, Robert D, Manimala, J. Mathew, Peters, Micltaednd Shepherd, Dean A,
EntrepreneurshipNew Delhi: TataMcGraw-Hill, 2015.

4. Desai, V.The Dynamics of Entrepreneurial Development and Managef@&iat.)
HimalayaPublishing Hbuse, 2014.

5. David, H.Entrepreneurial Developme(®Ed.), Prentice Hall, New Delhi, 2013.

Web Resources
1. https://msme.gov.in
2. https://www.msmeonline.tn.gov.in
3. https://www.tn.gov.in/department
4. http://www.smallindustryindia.gov.in/handtools
Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outames

Semester Course code Title of the Course Hours Credits
v 21UBU43AC04A ENTREPRAEJII\IIeIEdU-RII\,/AI_OBtIIE?SII_:OPMENT 6 4
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) S'\<:/|§raenof
POI1 | POi2 | POI3 | POI4 | POI5 | PSO1 | PSG2 | PSGI3 | PSG4 | PSO'5 COs
COi1l 3 3 2 3 1 3 2 2 1 2 2.2
COi 2 2 3 2 1 3 2 3 1 2 3 2.2
COi 3 3 2 2 2 2 2 2 2 2 2 21
COoi4 2 3 2 3 2 3 1 1 2 2 2.1
COi5 3 2 3 3 2 2 3 3 3 2 2.6
Mean overall Score (|—2||§ﬁ)
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https://www.msmeonline.tn.gov.in/
https://www.tn.gov.in/department
http://www.smallindustryindia.gov.in/handtools

Semester|  Course Cod Title of the Course Hours | Credit
Allied 7 IV Optional:
\Y; 21UBU43A004B MANAGEMENT OF BUSINESS 6 4
SUSTAINABILITY
CO- Statements Cognitive
Co No. | On successful completion of this course, students williie Level (K-
to level)
CO-1 | overview of sustainability Developme@iods of United K1
Nations
CO-2 | familiarized with the basis of sustainability Goals Index of K2
India.
CO-3 | analyze the need and importance of sustainable Business K3
Practices in India
CO-4 | evaluate the nature of rights and duties of stakeholders wi K3
regards to sustainable Business.
CO-5 | prepare Sustainable Reports and Implement Sustainable K3 K4
Business Practices.
Unit 7 | 18 Hours)

Evaluation, Definition of MSMES, Characteristics, Advantages of MSMRole and
significance of MSME in Economic Developmentieeds of SMEs Forms of Organizations
- Proprietary, Partnership, HUFs, LLP, Company etc; Establishing SMEs

Unit 7 11 (18 Hours)
Environmental scanning Market Assessment, €bknology, Selection of site etc.,
Organizational Structure Entrepreneurial Devepment - Introduction to sustainability
Evolutioni Principles- Dimensions of sustainability SociaEnvironmental, Economic and
Financial Sustainability.

Unit 7 1 (18 Hours)
Concept of Environment, Sustainability and the role of corporation Business and society
Sustainability Reporting

Uniti IV (18 Hours)
Establishing sustainabilitiyanagement framework based of poligleasuring,Monitoring
and improving sustainabilitySustainability Indicators

Unit i Vv (18 Hours)
Prerequisite of a sustainable repdrt Structure of a sustainable repdrtWriting and
Designing report

Book for Study
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J.G. Stead & Edward Stea8ystainabléManagemeni.E. Sharpe &Co

Booksfor Reference
1. Rogers, Jalal & BoyAn Introductions to sustainability DevelopmerHI, 2015.
2. SinghTriple Bottom Reporting and Corporate SustainahilRHl learning 2014.

Web Resources
1. https://www.globalreporting.org/reporting/reportingframeworkoverview/Pages/default.aspx
2. http://www.susreport.org/business/report/intro.html

Relationship matrix for Course outcomes, Programmeoutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
v 21UBU43AC04B Managerﬁle!ir?tdo.; Ig/ug?n%is()sngzstainability 6 4
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) S'\c/loer?anof
POIl | POi2 | POI3 | POi4 | POi5 | PSG1 | PSG2 | PSG3 | PSG4 | PSOG'5 COs
COi1l 3 3 2 3 1 3 2 2 1 2 2.2
COi 2 2 3 2 1 3 2 3 1 2 3 2.2
COi 3 3 2 2 2 2 2 2 2 2 2 21
Coi4 2 3 2 3 2 3 1 1 2 2 21
COi'5 3 2 3 3 2 2 3 3 3 2 2.6
Mean overall Score (ﬁéﬁ)
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Semester| Course Code Title of the Course Hours | Credit
SEC- 2 (BS)
v 21UBU44SBD2A ENTREPRENURIAL SKILLS 2 1
DEVELOPMENT
CO- Statements Cognitive
CO.No. Level

On successful completion tifis course, students will ketble to (K- level)

interpret information and gain knowledge about the various
CO-1 | sources of Funds, support, incentives and subsidies availablg K1
from government and other sources for Startups

applycreativity tools and techeuesfor

CO-2 NewProductDevelopment and Business Ideas K2
CO-3 undgrstandlng the entrepreneurship practice for filling and K3
drafting
CO-4 | outline the insights on developing a business Plan K4
CO5 conduct business research and create business idgaarand K3.K4
Unit - | (6 Hours)

Concept of Entrepreneurship Entrepreneurship Meaningi Typesi Classification of
Entrepreneursd Chamcterstics and Functions of EntrepreneuHands on practice with of
relevant documentation related to the starting of a business. Selection of suitable
Organizarion Design and development of Documents relevant to Business

Unit i 1l (6 Hours)
Developing a prototype of a proposed product teuding. Selling the businessdea/proto
type to potential investors, market research, compdéition research,user pain point
identification Drafting a Business Plan.

Unit 7 1l u(é)Ho
Financial Institutions supporting Entrepeams - Processing banking/fundingelated
documents, Strategic managemesetting metrics, aligning incentives, defining strategy

Unit 7 IV (6 Hours)

Negotiating with suppliers, drafting Service level agreemen&ales pitch to potential
clients/customers/channel partners.

Uniti Vv (6 Hours)

Practice various tools and techniques for valuation of a business.
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Action Plan

1. Interview with Entrepreneurs
2. Conduct Market Research
3. Prepae Dummy Business Plan

Book for Study
Gupta, C.B & Srinivasan, N.DEntrepreneurship Developme@ultanChand & SonsNew
Delhi, 2016.

Books for Reference

1. Vasant Desai,Project Management'Edition, 2. Publisher, Himalaya Publishing House,
New Delhi, 2016.

2. Hisrich, Robert D, Manimala, J. Mathew, Peterscidel P. and Shepherd, Dean A,
EntrepreneurshipNew Delhi: TataMcGraw-Hill, 2015.

3. Desai, V.The Dynamics of Entrepreneurial Development and Management
HimalayaPublishing House2014

Web Resources
1. https://marketinginsider.eu/newproductdevelopmenprocess/

2. https{/www.twentify.com/blog/productestingresearcka-stepby-stepguide

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
SEC-2:
v 21UBU44SE2A ENTREPRENURIAL SKIL LS 2 1
DEVELOPMENT
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of
POi1 | POi2 | POI3 | POI4 | POI5 | PSO1 | PSO2 | PSG3 | PSO 4 | PSO5 COs
Coi1l 2 2 3 2 2 3 2 2 2 2 2.2
COi 2 3 2 2 2 3 2 3 3 1 2 2.3
COi 3 3 2 2 2 2 3 3 2 2 3 2.4
COi 4 2 3 2 3 2 3 1 1 2 2 2.1
COi5 2 2 2 3 2 2 2 1 1 3 2
2.2
Mean overall Score (High)
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Semester Course Code Title of the Course

Hours | Credit

SECi 2 (BS):
V| 21UBUAASEZB | oo AcTICAL STOCK TRADING 2 1
CO- Statements "
€O On successful completion of this course, students willlide Cognitive Level
No. i (K- level)
co.1 | 9rasp the importance ahvestment and financial marlaetd K1
identifying new investment opportunities
CO-2 get insights about the Primary and secondary ntamkine K2
placeof stok market.
CO-3 develop and mak#e trading mechanism process and apply K3
investment practice in the stock market
CO-4 gake partin secondary market and experimenting with day K4
ay trading
CO5 adapt the students to appreciate #mergng ideas and K3 K4
practices in the field of stock market ’
Unit 7 | Houré&)

Financial Planning Importance of financial pihning- Financial planning processSmart
Goalsi Risk Vs Returnr Saving Vs Investmentinvestment Strategies

Unit i 1l
Functionsof New Issue Markeit Methods of Floating of New Issu&éOperators in the New

ou®H

Issue Market Listing of Securities. Secondary MarkeNational Stock Market Systein
Over the Counter Markets SHCIL i Depository Systenii Stock Exchangé Derivatives
(Practical Work)

Unit 7 11l
Classification of Stock MarketsListed Share$ Procedure for Buying and Selling Shares

u¢s)Ho

Stepsin Buying and Sellingi Types of Deliveryi Transfer of Securities Stock Market
Reportingi Stock Market Index Insider Trading.

Uniti IV

(6 Hours)

Option i Meaningi Typesi Option Trading’ Margins Valuation of optionk Valuation of
put optioni Index option - Option Markets Hedgers and speculatorButure contract$

Future Markets Clearing housé Margins future position$ Spd prices- Forward prices
Vs Future Prices Future Vs Options.
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Unit1 Vv (6 Hours)
Action Plan (Practical Work)

1. Identify the types D Deposts, Government Schemes, Bonds, debentures, Mutual
fundsand Insurance policy

Practical Learning in the field of Capital and Money Market

Day ToDay Practices of Stock Market

Modd Demo of Share Trading.

Online Trading.

Spot Trading and DMA

NOo O wn

Books for Sudy

1. Clifford GomezAi Fi nanci al Mar ket s, | nstAHtLearning Nn's a n «
Private Limited, New Delk2012.

2. V.K Bhalla, Investment & Securities markets in Indidimalaya Publishing House, New
Delhi. 2012

Books for Reference

1. RPRustgiAFi nanci al Analysis a2l Financi al Ma n

2. LC. GuptaAEXxXport Study of Tracking.Report ocBhar es
Currency and FinandeRBI.

3. P.N.Varshney, D.KMittal il ndi an Fi n aaolthdn &€handK\5ens e mo ,

H.R.Machiraju,i | ndi an Fi n &ikas Pualishinghiosse.mo ,

5. Online TradingHttp://virtualstocks.icicidirect.comhGamesite/ customer/ login.aspx

»

Web Resources

www.sebi.gov.in
www.investor.sebi.gov.in
www.nseindia.com
www.federalreserve.gov.in
www.bseindia.com

a s ownhpeE
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Relationship matrix for Course outcomes, Programmeutcomes /Programme Specifi©utcomes

Semester Course code Title of the Course Hours Credits
v 21UBU44SE2B PRACTICEII_EE:I'(Z)éBKS')I.'RADING 2 !
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) S'\ch:raenof
POIil | POi2 | POiI3 | POi4 | POi5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG'5 COs
Coil 2 3 2 3 2 2 3 2 3 2 24
COi 2 3 2 3 3 2 2 2 2 2 2 2.3
COi 3 2 2 3 3 2 2 2 3 2 3 24
COi4 1 2 2 2 2 2 2 3 2 2 2.0
COi5 3 2 2 2 3 2 3 2 2 2 2.3
Mean overall Score (I—Zhsr?)
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Semester] Course Code Title of the Course Hours | Credits

PROFESSIONAL ETHICST II:
vV 21UHE44VEO4A SOCIAL ETHICS - 1I 2 1

Co. No. CO- Statements Coglzitilve Llevel
On completion of this course the graduates will be able to: (K-level)
CO-1 know the value of natural recourses and to liveharanony K1
with nature.
CO-2 | comprehend the importance of a healthy life. K2
CO-3 | apply the plans of disaster management in the society. K3
CO-4 | analyse the importance and differences of science and relig K3
CO-5 | apply counseling skills and sa theirproblems. K4
Unit-I Harmony with Nature (6-Hours)

What is enviroment,Why should we think of harmonyrinciples to conserve
environmental resources, Causes of disharmony, The fruits of harmony with rivdimeal
Resourcedrruits of disharmony, Economic values and growth, Environmental Ethics,
Guidelines to live irharmonywith nature, Towards lifeentered system for bettguality of
life. Harmony withanimal kingdom.

Unit-Il Issues Dealing with Science and Religion (6-Hours)

What is Science, Science and Religion, Social Relevance of Science and Technology,
Science and technology for social justice, Difference caused by Science and Technology,
Need forindigenous technology, Science and Technologypvation Policy oindia.

Unit-Ill Public Health (6-Hours)

Health related issues, Health Care in India vs Developed Countries, Health and Heredity,
Public Health- Objectives of pulic healt in India, Public Health System in India, Failure on

the public health front, Role of the central government, Hospitals Services in India, Health
and Abortion, Drug Addiction andDrug abuse

Unit-IvV Disaster Management (6-Hours)
Disaster Management, Types of disaster, Plans of disaster management, Technology to
manage natural disasters and catastrophes, Rehabilitation and Reconstruction; Human
induced disaster, First Aid, The importance of Faisk

Unit-V  Counselling for Adolescents (6-Hours)

High Risk Behaviours, Developmental Changes in Adolescents, Key Issues of the
Adolescents, Need for Counselling, Nature of Counselling, Counselling GoalshE&lpey

help? The Good and the Bad news.Importance of Career Guidance Counselling.

Books for Study

Department of Human Excellenégrmationof Youth St Josephds Col |l ege (
Tiruchirappali02, 2021
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Books for Reference

1.

2.

3.

4.

Albert, D. and Steinber, L, Judgment and decision making in adolescentmurnal of
Research on Adolescengmge no: 21-P24. 2011

Larry R. Colling Disaster Management and Preparednekswis Publications, 22
November 2000.

Elizabeth B. Hurlock Developmental Psychology: Aife-SpanApproach New Delhi:
Tata McGrawHill, 1981, 5th Edition,August 18, 2001

SanghaKamaljit. Ways to Live in Harmony with Nature: Living Sustainably and
Working with PassiorAustralia,Woodslane Pty Limited?2015.

Web Sources:

https://en.wikiped.org/wki/Disaster _management_in_India
https://ndma.gov.in/

https://talkitover.in/services/chiddolescentounselling/
https://www.nipccd.nic.in/schemes/adolesegnidancecentre19#gsc.tab=0
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Semester| Course Code Title of the Course Hours | Credits
PROFESSIONAL ETHICS II:
v 21UHE44VEO4B 2 1
RELIGIOUS DOCTRINE -1l
Cognitive
CO.No. CO-Statements Level
(K- level)
On completion of this course, the graduates will be able to:
CO-1 | Understand the history of the Catholic Church K1
CO-2 | Examine and grasp the Sacraments of the Catholic Church K2
CO-3 | Apply the Christian Prayer to their everyday life K3
CO-4 | Analyze themselves in the light of Sacraments & Christian Pr K4
CO-5 | Create a harmonious society learning values fatimeligions K5 & K6
Unit-I The Catholic Church (6 Hours)
Unit-II Sacraments of Initiation (6 Hours)
Unit-IlI Sacraments of Healing & at the Service of Community (6 Hours)
Unit-1V Christian Prayer (6 Hours)
Unit-V Harmony of Religions (6 Hours)
Books for Study

Departmenbf Human Excellencd,ife in the Lord:Religious DoctrineS t .

Trichirappdli 02, 2021.

Books for Reference

Josephods Co

1. Compendium: Catechism of the Catholic Chu&ngaluru: Theological Publicatis in
India, 1994.
2. Holy Bible (NRSV).
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Semester| Course Code Title of the Course Hours | Credit

CORE -10:
V. | #LUBUSSCCIO0l i ANAGEMENT ACCOUNTING 6 4

COi Statements Cognitive
CO No. | On successful completion of this course, stuslenll beable Levels
to (KiLevels)
COi define the concept of Management Accounting and select K1
1 . .
techniques of Management Accounting.
COi 2 expla_in thg techniques Of Management Accounting,Analys K2
the Financial Statements and interpret the results thereof.
COi 3 differentiate (DI’I‘EI’]'F Assts ,Current Liability and Calculate t K3
Flow of Funds During the Year
COi 4 modify the Financial Statements and Estimate the future K4
Proposals
COi5 apply, Analyze, Compare the tools and Take part in decis K3, K4
making
Unit - | (18 Hours)

Management Accounting Meaning and Definition objectivesi scope- Advantages and
Limitations of Management Accating - Financial Accounting Vs Management Accounting
Cost Accounting Vs Management Accounting Taafldlanagement Accounting. Analysié
Financialstatements Comparative financial statemenrt€ommon- size statementsTrend
percentages.

Unit - 11 (18 Hours)
Meaning of Ratio Classification of Ratios Profitability ratios- Turnover Ratios Solvency
ratios- Uses and Limitations aftio Andysis.

Unit - 11 (t8)Ho
Concept of Funds Sources and Uses of funds$tatement of changes in working capial
Funds from Qerations- Construction of Funds Flow statemeMeaning of Cash flow
Difference between Funds flow statent and Cash flow stateme@alculation of cash from
operationsConstructions of cash flow statement. Simple problems

Unit 7 IV (18 Hours)

Marginal Costing and Profit PlanningAbsorption Costing Vs marginal CostingCosti
volume- Profit Analysis. Computationf P/V Ratio, BEP NDS-Key fador.
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Uniti Vv (B3 Hou
Meaning ofBudget andBudgetary Contre Charaterstics and Limitations. Types Budgets

- Preparatin of Budgts- Raw Material, Labour, Over Head, Production, sales, Cash Budget,
Master Budgetf-ixed and Flexible BudgetsZero Base Budgeting.

Theory-20% Problem 80%

Book for Study

Principles of Management AccountinBr. S.N.Maheswari SChand & Sas Publiciions 2014
Book for References

1. Management Accountirf@.S. N.Pillai & Bagavathi S.Chand & Sons Publicatj&@@6

2. Management AccountingS Reddy & Hari Prasad Reddylargam Publication2016
Web Resources

1. https:/ivww.accounting.com

2. https://corporatefinanceinstitute.com

3. https://www.topper.com

Relationship matrix for Course outcomes, Programmeutcomes /Programme Spafic Outcomes

Semester Course code Title of the Course Hours Credits
v 21UBUS3CCI0 MANAGEM%?I?%A-C:ZLC(Z).OUNTING 6 4
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) S'\élgraénof
POil1 | PGi2 | POiI3 | POi4 | POi5 | PSG1 | PSG2 | PSG3 | PSOi 4 | PSG 5 COs
COoil 2 3 2 2 3 2 2 2 3 2 2.3
COi 2 3 2 3 2 3 2 2 3 3 2 2.5
COi 3 2 3 3 3 3 2 3 2 2 3 2.7
COoi4 3 2 3 4 4 3 2 3 4 2 3.0
COi 5 2 3 3 4 4 2 3 3 4 2 3.5
Mean overall Score (H2i(:38h)
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Semester| Course Code Title of the Course Hours | Credit

CORE - 11:
V. | #UBUSSCCL | eGaL AsPECTS OF BUSINESS | # ?

COi Statements Cognitive
CO No. | On successful completion of this course, students wiilldie Levels
to (KiLevels)
define contract and understanding of important business |é
COil |inIndiatomanage théusinesses efficiently and to contribut K1

effectively to the industry

. outline the Business Law to familiarize the students with th
COi 2 : : . ) . K2
legal scenario of doing business in India.

apply the Business law while carrying on day to detyvities

COi3 and Make use of their Business. K3
COi 4 analyse the Law of contract, _sale_of goods Act, Partnershi K4
Act and Company law and simplify the Business.
COi5 _eva_lluat_e the Analy’gical skills of students who will gai_n an K4
insight in to all the impdance ofLegal Aspects of Business.
Unit 1 | (12 Hours)

Indian Contract Act 1872Amendment),2017 Nature of Contract$ Offer or Roposali
Acceptancé Considerationi Capacity of Parties Free Conserit Legality of Consideration
and Object’ Contingent Contract and WageringContracuasi Contract Performance of
Contracti Discharge of Contraét Remedies for Breach of Contract

Unit 7 1l (1) Ho
Indemnity and GuarantéeBailment and Pledgeé Sale of goods Act Definitions i Goods,
Sale, Agreement to séllConditiors and Warranties Doctrine of Caveat Emptor Rights and
remedies in case of breatRights of Unpaid SelleStoppage in transit

Unit 7 11l (12 Hours)
Law of Agencyi Naturei Appointmenti Terminationd Rights andDutiesT Liabilities -
Relation with third parties Types of Agents Indian Partnership At832Amended up to act
34 of 2019:Partnershig Definition T Formationi Types - Partneship at willT Particular
Partnership Rights & Duties of Partners.Dissolution of Partnership firm

Uniti IV (12 Hou
Consumer Protetion Act 1986Back groundi Definitionsi consumer, consumer dispute,
Complaint Procedure, defect, deficiency, and service, Remedies, Consumer Protection
Council, Consumer Redress Agencies.
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Uniti Vv (12 Hours)
Companies Act 2013 Meaning, Definition of a company Kinds of Companiesi
Memorandunof Association- Articles of Associationi Prospectu$ Share§ Debentures
Conmpany Meetngs, Resolutions and Meetinggv/inding Up

Book for Study
Business Lawd\.D. Kapoor,S.Chand & Company Ltd., New Dell&019.

Books for Reference

1. A Manual of Mercantile law M.C. Shukla, 13th Editior§.Chand & Company Ltd., New
Delhi, 2004.

2. Businessand Corporate LawsHarpreet Kaur, Lexis Nexis, 2013

3. Industrial Law- S.M. Sundaram, 5tkdition, Sree Meenakshi Publications, 2006.

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course coce Title of the Course Hours Credits
v 21UBUSCCll LEGAL ASPECTS OF BUSINESS 4 2
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Sl\él(;eraen of
POIL1 [ POi2 | POI3 | POi4 | POI5 | PSOIL ] PSGi2 | PSGI3 | PSG4 | Psais | COs
COoil 2 2 3 2 2 3 2 2 3 2 2.3
COi 2 3 2 2 3 2 2 2 3 3 2 24
COi 3 2 3 2 3 2 3 3 2 2 3 25
COoi4 2 2 3 2 3 2 2 2 3 2 2.3
COi'5 3 3 2 2 2 3 2 2 2 3 24
Mean overall Score (ﬁéﬁ)
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Semester | Course Code Title of the Course Hours | Credit
CORE - 12:
\Y, 21UBU53CC12 RESEARCH METHO DS FOR 4 2
MANAGEMENT
COi Statements Cognitive
CO No. | On successful completion of this course, students wiidie Levels
to (K iLevels)
) relate theoretical and practical background of research in Bus
COil | Management K1
COi 2 | solve businesproblems by means of scientific inquiry K2
CcOj3 | take part in management research by applying analytical. sk K3
COi 4 | interpret the management research reports K4
CcOi5 | formulate systematic business research reports K3, K4
Unit 1 | (12 Hours)

Researchi Meaning, Scope and Significanéetype of Researcli Research process
Characteristics of good researthscientific methodi Problems in research identifying
research problenobjectivity in research.

Unit i I (1) Ho
Hypothesisi meaningi typesi features ofgood design measurementmeaning, need,
errors in measuremerdnd testsof sound measuremenéchniques Scalingechniques
meaning, types of scales, scale construction techniqu8smpling designi meaning.
Concepts, steps in samplirigcriteria for gaood sample desigin types of sample designs,
probability and nofprobability sample.

Unit 7 11l (8)Hou
Data Collectioni Types & dataisaurcesi tools for data collection, methods of data
collection, constructing questionnaiirepilot studyi case study data processing codirig
editing and tabulation of datadata analysis.

Uniti IV (12 Hours)
Test of significancd Assumptions about parametric and nonparametric tests. Parametric
testsi chi-square, ¥Test, F Test and z Test. Introduction to ANOVA.

Unit i Vv (12 Hours)

Interpretationi Techniques of interpretation, Report writiiigsignificance- and steps
layout of reporti types of report§ oral presentabn i executive summary mechanics of
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writing research repoiit Precautions for writing repoit norms for using tables, chart and
diagrams; Appendix- norms for using Index and Bibliography.

Book for Study

Uma Sekarani Resear ch Besh oWieslbda Publications, 4th Edition,
ISBN - 10:0471203661, 2009.

Books for References

1. Korthari, C.R.;Research methodologWiswa prakasan, 2012.

2. Tirupathi, P. CA textbook of research methodology insocial scigr@s4

3. Rajkumar;methodolgy and sol science Book enclave, Jaipur, 2014.

4. William G. Zigmundfi Busi ness Re s Eeagageheaidp/ndia Bvil l2dd s
edition ISBN:13:9781473704855, ISBNL0:14737048552006.

Relationship matrix for Course outcomes, Programmeutcomes/Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
CORE -12:
Vv 21UBU53CC12 RESEARCH METHODS FOR 4 2
MANAGEMENT
Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Mean
(COs) 9 9 P Score of

POi1 | POi2 | POI3 | POI4 | POI5 | PSOL1 | PSO2 | PSG3 | PSO 4 | PSG 5 COs
Coi1l 3 3 3 3 2 3 3 3 1 2 2.6
COi2 2 1 2 2 2 2 1 1 1 2 1.6
COi 3 2 2 2 2 1 1 2 3 3 3 2.1
COi4 2 2 2 2 2 3 3 3 3 2 2.4
COi5 3 2 3 3 3 3 3 3 3 2 2.8
2.3

Mean overall Score (High)
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Semester| Course Code Title of the Course Hours C:ted
DSE- 1:
v 21UBUA53E$1 PRODUCTION AND MATERIAL 5 3
MANAGEMET
COi Statements Cognitive
CO No. | On successful completion of this course, students williie Levels
to (K Levels)

. enable students understand the prilesippracites and areas
COil S i . K1
of application in production/operations Management.

help the students learn the nature and importance of
COi 2 | Production and Materials Management and acquaint them K2
the major aspects of the same.

enhance the studes acquaitance about the management of

COi 3 | resources and the distribution of goods and services to K3
customers.
develop students knowledge upon fundamental and basic

COi 4 | concepts, theories and practices of production and operati K3

functions and its praicial appli@tions.

promote the students application of the Production functio
COi5 | related to planning, coordinating and controlling the resout K4
required for production and optimal utilization of resource

Unit 1 | (15 Hours)
Nature of Productioni Production as a system, organizational functionMeaning,
Characterstics and function of production. Types of productiomanagenent, roleand
responsibility of production function Decision making in production organization of
production functiori Recent trends in Production and Operation functi@ddomparison of
various manufacturing systemCharacteristics of Modern Manutacing - Manufacturing
Vs Service operations

Unit 7 1l (15 Hours)
Introduction to plant locatioii Factors affecting plantocation decigin i Introduction to
Plant layouti Essentials of good plant Layoiit Types of Layout.Production design
definition, importance, factor affecting product design and product policy

Unit 7 1 (15 Hours)
Introduction - Elements of Material Handling System Principles of Material Handling
System, Unit Load Concejit Selection of Material Handling SystemTypes of Material
Handling Equipment Work studyi Method study and Work Measurement. Production
Planning and Contrelrouting, schedule, master prodion schedule, dispatch, folloup,
production control.
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Uniti IV (15 Hours)
Introductioni Objectives, Functions, Purchasing cycle and Purchase Padliviesdor rating

T Vendor Rating Method$ Introduction to stores manageméngStores Locatiori Stores
Layouti Stock Verificationand Documets pertaining to purchase and stores management.
Material ManagementWarehousing and store management

Uniti V (15 Hours)
Introductionto SQCi Inspection and Quality ControlStatistical Quality Contral Types of
Control Charts for Variables and Attribute8asic Concepts in TQM QM implementation
is Manufacuring and service sectedeed for ISO

Book for Study
1. Aswathapp K., K.ShidharaBhat , A Pr oducti on and ,Operati ons

Himalaya Publishing House, 2014
(UNITT 1, 11, IV andV).
2. Product Design and Developmentlrich, Karl T., Eppinger, Steve D., and Yang, Maria
C., 7th ed.McGraw-Hill Education, 2019.
(UNIT 1)

Books for Reference
1. Paneerselvam RiPr oducti on and OpeRHa LearoingsPriviflea n a g e n

limited, 2013.
2. SaravanaVelPij Pr oducti on and Op,&argham publisher@d0aln a g e me |
Materials Managemenan integrated approach Gopalakrishan & SundaresasRHI.
4. Modern Concepts on Materials Managemii® C Bhattacharya

w

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
DSE- 1:
\% 21UBUS3E®1A PRODUCTION AND MATERIAL 5 3
MANAGEMENT
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of

POil | POI2 | POiI3 | POi4 | POiI5 | PSG1 | PSG2 | PSG'3 | PSG4 | PSG5 COs
COi1l 3 2 3 3 2 3 2 2 2 3 25
COi2 2 3 2 2 3 2 3 3 2 2 2.4
COi 3 2 2 3 3 2 2 3 2 2 3 2.4
COi4 3 2 2 2 3 2 2 3 3 2 2.4
COi5 3 2 3 3 2 3 2 2 3 2 25
2.44

Mean overall Score (High)
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Semester Course Code Title of the Course Hours | Credits

DSE- 1.
V. | AUBUSSERIB | orRATEGIC MANAGEMENT > 3

COi Statements Cognitive
CO No. | On successful completion of this course, students wildie Levels
to (K'iLevels)
y definethe various strategies used in different business an
COil . K1
service sectors
CQOi 2 | relate strategies according to the business policy K2
COi 3 makeu_se of the bsiness environment for implementing the K3
strategies
y analyse the strategies implemented for effegberformance of
COi4 . K4
the business.
y discover solutions for the business problems using strategic
COi15 . X ) K4
decision making skills
Unit 7 1 (15 Hours)

Strategic managementConceptual framework features of strategy differences between
strategy and tactids policy & strategyi a comparisofi Business definition, Objectives and
Goalsi Business Environmerit SWOT analysis, Pbre r 6 s rcdéd Model- lewels of
strategyi corporate level, business level & functional level strategies.

Unit 7 Il (15 Hours)
Strategic decision making approaches to strategic decision makingtrategic decision
making process role d Strategic Management in business and non business organizations
limitations of Strategic Management.

Unit 7 1 (15Hours)
Stability strategyi Expansion or growth stratedy retrenchment strategly combination
strategyi corporate restructing i formsof corporate restructuring.

Uniti IV (15 Hours)
Process of strategic choieeorporate portfolio analysis assessment of portfolio analy$is
strategy implementation Mc Ki n s ey 6 s stiucuraimroptemdntation behavioural
implementatio i functional and operational implementation.

Unit i Vv (15 Hours)
Strategic evaluation requirement§ strategic controi typesi differences between strategic
and operational contrdl the control proces$ types of operationalantrol T evalation
techniques for strategic control and operational control.
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Book for Study
Prasad LMfi St r at egi c
Books for Reference
1. Azar Kazmi,Strategic Managementd Business Poligylata McGraw Hill Publicgon.
2. P.K.Ghesh,Strategic Planning and Manageme8ultan Chand & Sons.
3. Charles Hill and Gareth.R.JoneStrategic Management: An Integrated Approach

Biztantra.
4. Thomas L. Wheelen, David Hunger, StrategiManagement and Business poidy"

edition, 2016

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Sukan @hgrel & Bang, 2016

Semester Course code Title of the Course Hours Credits
v 21UBUS3ER1B STRATEGIgSI\/IEA:l\IlAGEMENT 5 3
(COs) Programme Outcomes (POs) Programme Specific Qutcomes (PSOs) S,\(:Ioeraenof

POl | POI2 | POiI3 | POi4 | POi5 | PSO1 | PSG2 | PSG3 | PSG4 | PSG5 COs

Coil 3 2 2 3 2 2 2 2 2 2 2.2

COi 2 3 2 2 2 2 2 3 2 3 3 24

COi 3 2 3 2 3 2 3 2 3 3 3 2.6

Coi4 2 2 2 1 2 2 2 1 2 2 1.8

COi 5 3 2 3 3 1 3 1 3 2 1 2.2
Mean overall Sore (5“5::)
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Semester| Course Code Title of the Course Hours | Credit
DSE- 2:
Vv 21UBUS3E®2A BANKING AND INSURANCE 5 3
MANAGEMENT
COi Statements Cognitive
CO No. | On successful completion of this course, studetitde able Levels
to (KiLevels)
COi1l | define and tell the banking and insurance system in india. K1
COi 2 | classify the types of banks and explain the functions. K2
COi 3 | applying the knowledge in banking and insurance sector. K3
COi 4 analysin_g the in.formation regand bapking andhsurance K3, K4
and decide the investment opportunities.
COi5 | adapt the recent changes in banking and insurance secto K4
Unit 7 | (15 Hours)

MeaningDefinition i Origin of banks- Banking regulation Aeil949 - Types of Bank-
Central Banking Functions of RBIi Role of Banking in the economic development of the
country

Unit i I (15 Hours)
Commercial Banking Structure and functions of Commercial BanKypes of Accounts
Types of Deposits Procedure for operating accounts Customefypes of customers
Types of loansand advance$ Lien-Pledgei Hypothecationi Mortgage - Customer
grievance ProcedureNegotiable Instruments

Unit 7 11l Ho(15)
Recent tends in Banking EFT - Mail transfer- Credit cards Debit cards Net Banking-
Mobile Banking- Traditional Banking vs Modern bankingCcustomer Grievance Procedure
Banking Ombudsman

Uniti IV (15 Hours)
Definition and Nature of Insurance Evolution of Insurance Role and Importance of
Insurance Insurance contractprospectus of InsuranceePrivatisation of Insurarecindustry
- risk Management and commercial Insurance Liability Insuran&einsurance Micro
Insurance and Credit Insurance

Uniti VvV 5 Houfs)
Life Insurance- Marine insurance fire Insurance- Miscellaneous Insurancé Health
Insurance

Books for Study
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1. Sundharam & Varshneyanking theory Law and Practic® Chand & sondNew Delhi
Edition 2010.
2. Insurancei Principles and PracticeM.N.Mishra & S. B. Mshra, S.Chand

Book for Reference

1. B.S.RamanBanking Theory Law and Practiédition, 2010.

India Insurance GuideDr.L.P.Gupta

Essentials of Banking and Insuran@.Sunil Kumar JSR Publishing House
Understanding Health Insuranc&y Gude to Billing and ReimbursmenMichelle A
Green

5. Life Insurance Made Easf Quick guidewhole life InsuranceMartin Sterling, 2012

Pwn

Web Resources

https://m.rbi.org.in
https://finmn.nic.in
https://www.nibminindia.org
https://datacatalog.worldbank.org
https://www.irjet.net
https:/thefinancialbrand.com
https://www.researchgate.net
https://www.irdai.in

. https://www.naic.org

10. http://contet.naic.org

©o N~ wWDE

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
DSE- 2:
\Y 21UBUS3E®2A BANKING AND INSURANCE 5 3
MANAGEMENT
e Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Score of

POI1 ] POi2 | POI3 | POi4 | POI5 | PSOI1 | PSG2 | PSO3 | PSO 4 | PSOI5 COs
Coi1l 2 3 2 2 3 2 2 2 3 2 2.3
COi 2 2 2 2 2 2 2 2 3 2 2 2.1
COi 3 2 2 3 3 2 2 3 2 2 3 2.4
COi 4 2 2 3 3 4 3 2 3 4 2 2.8
COi5 2 2 3 4 4 2 3 3 4 2 2.9
2.5

Mean overall Score (High)
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https://m.rbi.org.in/
https://finmin.nic.in/
https://www.nibminindia.org/
https://datacatalog.worldbank.org/
https://www.irjet.net/
https://thefinancialbrand.com/
https://www.researchgate.net/
https://www.irdai.in/
https://www.naic.org/
http://content.naic.org/

Semester] Course Code Title of the Course Hours | Credit

DSE- 2:
\Y 21UBU5S3E®2B FINANCIAL PLANNING AND 5 3
INVESTMENT MANAGEMENT

COi Statements Cognitive
CO No. | On successful aopletion of thiscourse, students will beble Levels
to (KiLevels)
y understanding of investment and financial market and identi
COil . g K1
new investment opportunities
y examining the Primary and secondary market in the place
COi2 : K2
security market
y identifying the trading rachanism process and developing
COi3 |. . . K3
investment practices in the stock market
COi 4 take partin secondary market and experimenting with day K4
day trading
COi5 | applying investment ideas in the real esipent. K4
Unit 1 | (15 Hours)

Financial Planning Importance of finacial planning- Financial planning processSmart
Goalsi Risk Vs Returnt Saving Vs Investment. Investménprinciplesi various kinds of
investment Investment Strategies and sources of Investment information

Unit i I (15 Hours)

Securities and Exchange Board of IndiaObjectivesi Functionsi SEBI Guidelines.
Functions of New Issue MarkétMethods of Floating of Newssues Operatos in the New
Issue Marketi Listing of SecuritiesSecondary Market National Stock Market Systeiin
Over the Counter MarkeisSHCIL i Depository Systeri Stock Exchangé Derivatives

Unit 7 1l (15 Hours)
Classification of Stock MarketsListed Share$ Procedure for Buying and Selling Shares
Steps in Buying and Sellingy Types of Deliveryi Transfer of Securitie$ Stock Market
Reportingi Stock Market Index Insider Trading.

Uniti IV (19 Hou
Option 7 Meaningi Typesi Option Tradingi Margins Valuatio of options’ Valuation of
put optioni Index option- Option MarketsHedgers and speculator§uture contracts
Future Marketd Clearing housé Margins future position$ Spot pricesForward prices
Vs Future Prices Future Vs Options.

Uniti V (15 Hours)
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Portfolio - amalysis meaning and concejfit®ortfolio Construction &anagement Portfolio
Evaluation& Portfolio revision Mutual Fund

Action Plan (Practical Work)

1. Identify the types of Deposits, Government Schemes, Bonds, debentures, Mutual
fundsand Insurance policies

Practical Learning in the field of Capital and Money Market

Day ToDay Practices of Stock Market

Model Demo & Share Trading

Online Trading

Spot Trading and DMA

o0k wN

Book for Study
M.Y.Khan,Ail ndi an Fi n alata Mc&ilaw hlly 2016e mo

Book for References:

R.P.Rustagfi Fi nanci al Analysis a2l Financi al Ma n
L.C. Guptaji E x p o r of Tr&ckingdnyShares and Stock exchanie

Report on Currency and FinanteRBI.

P.N.Varshney, DK. Mittal, Al ndi an Fi SuitharcGhand & gsst e mo ,
H.R.Machirajufi | ndi an Fi n,¥ikas Publishing iosise.mo

Online TradingHittp://virtualstocks.icicidirect.comhGamesite/ customer/ login.aspx

Clifford Gomezi Fi nanci al Mar ket s, | nstHAHtLearning n's a n (
Private Limited, New Delhi 2012.

8. V.K Bhalla, Investnent & Securities markets in Indidlimalaya Publishing Hous&lew

Delhi, 2012

NoogrwDdDE

Web Resources

www.sebi.gov.in
www.rbi.org.in
www.amfindia.com
WWW.MCX-SX.COM
www.investor.sebi.gov.in
www.nseindia.com
www.federalreservgov.in
www.bseindia.com

© o NN E
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http://virtualstocks.icicidirect.com/
http://www.sebi.gov.in/
http://www.rbi.org.in/
http://www.amfindia.com/
http://www.mcx-sx.com/
http://www.investor.sebi.gov.in/
http://www.nseindia.com/
http://www.federalreserve.gov.in/
http://www.bseindia.com/

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
v | oweussess | OSLZERAICRLEANNG 8O [ s |
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) S'\ch:raenof
POIil | POi2 | POI3 | POi4 | POi5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG'5 COs
COi 1l 2 3 3 3 2 2 3 3 3 2 2.6
COi 2 3 2 3 3 3 3 3 3 2 2 2.7
COi 3 3 3 3 3 3 3 2 3 3 3 2.9
COi4 3 2 2 3 2 2 2 3 3 2 24
COi 5 3 3 2 3 3 3 3 2 3 2 2.7
Mean overall Score (I—lesr?)
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Semester Course Code Title of the Course Hours | Credit

Selfpaced Learning
\Y, 21UBU5S3SP1A ADVERTISING AND SALES 2
PROMOTION

CO- Statements
CO No | On successful completion of this course, students will

Cognitive Level

able to (K- level)
CO-1 inculcate the habit of relating the basic concepts in
Advertising management with practical situations and K1

give more insights abotitis subject.

CO-2 determine the role of the promotional mix in the
development of strategic/ tactical marketing plans so g K2
practice how the Advertisement process influences
consumer decision making.

CO-3 understand the planning, implemeidat and evaluation
process of Advertising & other forms of marketing K2
communications.

CO-4 promote the understanding of major concepts relating
Advertising and Sales Promotion and its emerging trer K3
in the Indian Marketing Communication Industry b
mapping consumdyehavior and the media.

CO-5 equip students with idepth understanding of
contemporary issues in services Management and apj K4
expert knowledge on marketing of various services

Unit 7 |

Introduction to Advertisingi meaning objective#ts role and functions Advertising in
Marketing Mixi Advertising decision$ Types of Advertising economic, social and ethical
issues, DAGMAR approachintegrated Marketing Communicatidnstrategic integration of
marketing functions angbromotional functios - relationship between product mix and
promotion mix.

Unit 7 Il

Advertising medid typesi characteristicd Merits and limitationi media scene in India
types of media press and broadcastiigoutdoor and other media. ResgenProcess in
Advettising i Consumer and mental process in buying, AIDA model, Hierarchy of effects
model, Information processing modeBrand and Brand Equity definition of branding
Characteristics of a good brand name,image, brand positjgpangmality, attributesand
consequences

Unit 7 1l

Construction of an Advertisementvisualizationi copy- basic approaches to copy writing
types of copies types of headline$ types of illustrationg types of layouti principles
governing copywritingAdvertising Budgei Top down and Build up approach, methods of
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advertisingi Advertising Creativity- meaning of creativity, Creative strategy, Creative
tactics, Advertising Appeals, USP theory of creativity, Copywriting, Illustration

Uniti IV

Media plaming andschedulingtrategyi media planning parametersmedia mix, media
characteristics, selection of media, evaluation of medeedia schedulingstrategy
Evaluation of advertising effectiveneésNeed and purpose of evaluation, festing and
post T testing technique. Advertising agenciesi Importance, role and functions
Organizational structuri advertising departmeiitagency commission and féaypes of ad
agencies.

Uniti vV

Sales Promotiori Definition, Nature, Objectives and significancé sales promotioni
Promtional Mixi Consumer oreiented Trade Oriented Promotional Tools reason for its
rapid growth, promotional strategy, types and techniques of sales promdiloncepts and
Case Study Analysis.

Booksfor Study
1. Advertising theoy & Practicei Churawalla, Kumar, Sethuia, Subramanig®uchau

i Himalaya publishing House, Mumb&i04, 2004.
(UNIT -1, I and 1II).
2. Advertising & Sales Promotidoy Beld & Belch, TMH

(UNIT T IV).
3. Advertising Managemeiy M.V.Kulkarni, EPH
(UNIT T V).

Books or Reference
1. Advertising & Sales Promotidoy Kazmi & Batra, Excel Books

2. Advertising ManagemeiitConcept & Cases by Manendra Mohan, TMH

Relationship matrix for Course outcomes, Programmeoutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
Self-paced Learning
\Y/ 21UBU5S3SP1A ADVERTISING AND SALES 2
PROMOTION
Programme Outcomes (POs) Programme Specific Oucomes (PSOs) Mean
(COs) 9 9 P Score of

POI1 | POi2 | POI3 | POi4 | POI5 | PSOI1 | PSG2 | PSO3 | PSO 4 | PSOI5 COs

Coi1l 2 3 2 3 2 2 3 2 3 3 25
COi 2 3 2 3 2 2 2 2 2 3 2 2.3
Coi 3 3 2 2 2 3 3 2 3 2 2 2.4
Coia 2 2 3 3 2 2 3 2 2 3 2.4
COoi 5 2 3 2 3 3 2 2 3 3 2 25
2.42

Mean overall Sore (High)

122



Samester Course Code Title of the Course Hours | Credit
Self-paced Learning

v 21UBUSISRL | cUSTOMER RELATIONSHIP 2
MANAGEMENT
COi Statements Cognitive
CO No. | On successful completion of this course, studentdeable Levels
to (K Levels)
COi define the need and importance of maintaining a good
i1 . . K1
customer relationship.
COi 2 demonstrate the various aspects of CRM the benefits K2

delivered by CRM
utilize and extend the Knowledge of customer data for

COi 3 . . K2, K3
business modelm
y devebp CRM practices and technologies to enhance the
COi 4 . o K3
achievement of organizational goals.
y examine the customer relationship management strategie
COi5 : - o K4
the longterm sustainability of the Organizations.
Unit 7 |

Definitions - Concepts and Coaxt of relationship Managemen©Origin - Role of CRM-
Models of CRM Types- Relationship management theori€SRM as a strategic marketing
tool - CRM significance to the stakeholders.

Unit 7 1l

Customer information Database Cusbmer Profile Analysis- Customer perception,
Expectations analysis Customer behavior in relationship perspectives; individual and group
C u st o-rGestordes life time valueSelection of Profitable customer segments.

Unit 7 11l
Understanding valueSources of customerlue- The value propositionCustomer value
estimates Value assessment

Uniti IV

Elements of CRM CRM Process Strategies for Customer acquisitioBusiness strategy
Aligning business strategy and customer strategysbmer based marketingCRM road
mapfor businesapplications

Uniti V
Technical barriers in CRMAnNalytical tools- Customer profiling & profitability analysis
Selecting a CRM solutionAn introduction to CRM software packages.
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Booksfor Study

1. Francis Bdlle, Customer Relationship Managemgdbncepts and Technologjesecond
edition, Elsevier, 2009
(UNIT -1 - 111)

2. G.Shainesh, Jagdish, N.Sheth, CustoR&ationships Management Strategic
PrespectiveMacmillan, 2005.
(UNIT - 1V)

3. Adrian PayneHandbookof CRM Elsevier , 2005
(UNIT - V)

Books for Reference

1. H.PeeruMohamed and A. Sahadeva&lystomer Relation ManagemeNikas
Publishing 2005.

2. Jim CatheartThe Eight Competencies RElationship sellingMacmillan India, 2005.

Assl, Consumer BehavipCengage Learning, 6th Edition.

4. Kumar,Customer Relationship Managemert Database ApproaciWiley India, 2007.

w

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Coursecode Title of the Course Hours Credits
Self-paced Learning
Vv 21UBU53SP1B CUSTOMER RELATIONSHIP 2
MANAGEMENT
Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Mean
(COs) g 9 P Score of
POi1 | POI2 | POI3 | POi4 | POI5 | PSOIL | PSGi2 | PSO3 | PSG 4 | PSOI5 COs
Coi1l 3 2 3 3 2 2 3 3 2 2 2.5
COi 2 3 3 2 2 2 2 2 3 2 2 2.4
COi 3 3 3 3 3 1 1 3 3 2 2 2.4
COi 4 3 3 3 3 2 2 3 3 2 2 2.6
COi5 3 3 3 1 1 2 2 2 2 2 2.1
2.4
Mean overall Score (High)
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Semester | Course Code Title of the Course Hours | Credits

\Y 21USS%SEO03 SEC-3: SOFT SKILLS 2 1
COi Statements Cognitive
CO No. | On successful completion of this course, students will Levels
(K iLevels)

y be keen ondeveloping and susaining Soft Skills required of

Coi1l K1l
an educatedyouth

COi 2 be trained to present the best of themslves as job se&kers to K2

ded with any problem and conflict situations.

COi 3 be able to transfer the skills learnt for concrete outcones K2
and increased produdtivity of companes.

be able to develop people skills, life skills thatare required

coi4 to be a good humanin the long rurend st a living sendard K3
be embedded with Employability skills such as
Acommunication", "teamwor

COi5 | attributes of "reliability”, "balance between wotk f e i , K4

" commi t meontihuous Earning analyze the bonding
molecules and ions by applying MO theory.

Module1: Effective Communication

Definition of communication, Barriers of Communication, Verbal and Non-verbal
Conmmunication; Self introdwction matix, Conwersation Tedniques, Good manars and
Etiquettes, Introdwtion to Professonal Conmunication, Professonal Grooming and
PresentationSkills andexercises

Modulell: Resume Writing & Interview skills

Resume Writi ng: Basic ResumeFormats. Types of Resume - Chrorologicd, Functional and
Mixed Resume Steps in preparation of Resume, Sample objetives, Model Resumes.
Interview Skills: Preparation for interview, Conmon interview questions, Attitude, Body
Language, Mock interviews and Practicum, Figuring ou common interview questions and
answers

Module Ill: Group Discusson: Definition of GD. The sdlient features of GD,Factors
that influence GD, Outcome of GD, Tips for swccessin GD, Parametrs of GD, Esentid
Points for GD preparation, GDTopics, Model GD and Practicum.

Module 1V: Persanal Effectiveness: Self Discovery: Persordlity, Traits of Persordlity;

Persordlity Tests; Intelligence and Skill Assessment Form. Goal Setting: Goal setting
Process, Questioneas & Presentations
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Module V: Numerical Ability: Average, Pecentage; Profit and Loss, Arega Volume and
Surface Area (Simple Interest, Compoundinterest; Time and Work, Pipes and
Cisterns; Time and Distnce Problems on Tains, lllust@tions, Boats and Streans;
[[lustrations-Optional)

Module VI: Test of Reasaning - Verbal Reasming: Series Comgdetion, Analogy. Non-
Verbal Reasaing

Books for Study
Melchias G, Balaiah John,JohnLove Joy (Eds), 2018. Straight from the Traits: Seauring
Soft ills, SIC, Trichy.

Books fa References

1. Aggarwal, R.S. 2010. A Modern Approach to Verbal and Non Vérbal Reasonirg.
S.Chand, New Delhi.

2. Cowey, Steplen. 2004. 7 Habits of Highly effedive people, Free Press. Egan, Gerard.
(199).

3. The&killed Helper (Sth Ed). Padfic Grove, Brodks/Cole.

4. Khera,Shiv 2003.You CanWin. Maamillan Books Revised Editon.

5. Méchias G, Balaiah Jahn, JohnLove Joy(Eds),2018.Winneasin the Making: A primer
on soft skils. SIC, Trichy.

Other books

1. Murphy, Raymond. 1998. Esential English Grammar. ond ed., Cambridge Uniersity
Press.

2. Sankaran, K., & Kumar, M. Group Disusson and Public Speaking. M.1. Pub, Agra, 5th

ed., Adams, Media.

Trishnas 2006 How to do well in GDs & Interviews, TrishnaKnowledge Systems.

4. Yate, Martin. 2005. Hiring the Best: A Manager 6Guide to Effective Interviewing
andReauiting

w
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Semester Course Code Title of the Course Hours | Credit
GE- 1
\% 21UBUS4EQ)1A GLOBAL SUPPLY CHAIN 4 3
MANAGEMENT
COi Statements Cognitive
CO No. | On successful conhgtion of this coursestudents will beble Levels
to (KiLevels)

remember the concepts of Supply Chain Management fro

global, multidimensional perspective K1

COil

analyze a company's strategic focus, its customer demanc
COi 2 | profiles, and its core competencies mder to design a supply K2
chain that supports its business model.

identify and chart a global company's key business functid

businesprocesses, and stakeholders. K3

COi3

understand the key activities that differentiate business
COi 4 | practices fronother countrie¥ andhow they affect K3
management of the supply chain.

examine how worletlass companies encourage collaborati

; . . K4
among international business partners.

COi 5

Unit 7 | (12 Hours)
Introduction to Supply Chain: Understanding Supply Chai©bjectives importance
Decision phasek Process view of a supply chdirSupply chain performanceCompetitive
and supply chain sitegies Achieving stategic fit. Global supply chain: bugell, turnkey,
transfer price and tax

Unit 7 Il (i) Ho
Drivers of Supply @Gain Performance : Frawork for structuring drivers Facilities
Inventory Transportation Information Sourcing Pricing - i and overview of Network

Design in the Supply Chain Networkdgign in Uncertain Environment.|l@bal supply chain
cost drivers

Unit 7 11l (12 Hours)
Aggregate Planning and Managing Supdemand and Inventory: Aggregate Planning
Supply Chain strategiesrole of IT- Implementation Responulj to predictable variability in
supply chaini Managing Supplyi Managing Demand Overview of managing cycle
inventory, safety inventory in supply chain

Uniti IV (12 Hours)
Sourcing and Planning Transportation Networks in Supply Chain: Sourcing decision in
supply chain: Role of sourcing in-house or outsourcé T Party Logistics provider$
Supplier scoring and asssmenti Transportatia in Supply Chaini Logistics - Design
options - risk’i Tradé offs in transportation design.
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Uniti Vv

(B2 Hou

Information Technolog in a Supply Chain: Information technology in a supply cheate
framework - Customer relationship managemennternal supply chain management
Supplier relationship managemdnOver view d recent trends in Supply Chaie-SRM -
e-LRM- eSCM.

Book for Study
Sunil Chopra and Peter MeindiSupply Chain Management: Strategy, Planning, and

Operationg(5th Edition) by Prentice Hall, New De|f012.

Book for Reference

1. ChaseShankar & JacatDperations & Supply Chain Managemghd" Edition,

McGraw Hil, 2010.

2. Alan Ruston, Phil Crouches, Peter Bak®iT h e
Managemenkogan page

Shah, JSupply chain management: Text and C48e$. Pearson Education Ind2016.
Hugos, M HEssentials of Suppchain Managemer{8rd ed) New DelhiWiley, 2007.

B w

Handbook

of

Logisti c:¢

5. Coyle J.J., Langley Jr. C.lNpvack R.A. and Gibson B.Managing supply chaira
logistics approact{9™ed). Cengage Learning013.

Relationship matrix for Course outcomes, Progpmme outcomes /Progranme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
GE - 1:
Y 21UBUS4EQ1A GLOBAL SUPPLY CHAIN 4 3
MANAGEMENT
g Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Score of
POil | POi2 | POi3 | POi4 | POiI5 | PSO'1 | PSG2 | PSG3 | PSG4 | PSG 5 COs
COil 2 2 3 2 2 3 2 2 2 2 2.2
COi 2 3 2 2 2 3 2 3 3 1 2 2.3
COi 3 3 2 2 2 2 3 3 2 2 3 2.4
COi4 2 3 2 3 2 3 1 1 2 2 2.1
COi5 2 2 2 3 2 2 2 1 1 3 2
2.2
Mean overall Score (High)
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Semester Course Code Title of the Course Hours | Credit
GE-1:
\Y; 21UBUS4EQ1B START-UPs AND SMALL 4 3
BUSINESS MANAGEMENT
COi Statements Cognitive
CO No. | On successful completion of this course, students wildie Levels
to (KiLevels)
coj1 | &cauire core knowledge amall business and stamp K1
strategies
y build SSI set up and identifying opportunities, issues and
COi2 K2
challenges for small entrepreneur
COi 3 | analyzing SSI sector and st the recent updating in SSI. K3
COi 4 | classifying various institutio supporting to SSI K4
COi5 understanqllng)f possible changes in small Business and § K4
up strategies
Unit 7 1 oydd H

Identification of Business opgrtunity for Small Enterprisé SWOT Analysisi Forming the
business Sources of Finance Start up strategiels Market researchh Managing the small
busines$ The business plan. Government AssistariRele of Small Business ithe context
of Liberalizaioni Recent schemes and procedure for startup in.India

Unit 7 Il

(i) Ho

Small Busines$ Definition 7 Feauresi Role of Small Busess in Economic Development
I Reasons for Establishmerit Quality of Small Businessmen Advantages and
Disadvantage$ Reasons for Failureis Characteristics of Successful SmBlisinessmeri
Different Stage$ Steps in Settingip a Small Businesis Crisis Management in Business
Relationships between Small and Large UinitSmall Sector in Indid A note on Family

Business.

Unit 7 1

(12Hours)

Concepts and Definitions of Small Scale Industries (S&IdRole of SSIsi Recent

Government Policy and Developmeint Growth and Performancé SSI Sector and
Committee Report Reservabn of items for SSI Problemsi Sickness of SSI. Causes,
Sympbms and Curek Recent Updating Prospects of SSI in frdéconomy.

Uniti IV

(12 Hours)

Central, State and Other Institutional $ap for SSIT7 Technological Ugradation and
Institutional facility for SSk Incentives and Subsidies for SSI.
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Uniti Vv (12 Hours)
Production Managemerit Financial Managemernit Marketing Managemeni Strategic
Managementi Personal Managemerit and Office Management in Small Business
Enterprises. Small Entetipes in International Busine$sExport Documents and Procedures
for Small Enterprises E-commerce and Small Enterprise€entral and State Government
schemes Recent application Policy and Training for small business

Field Visit

Exposure and Giervation Visit SSI: Poultry, Sericulture, Courier, Cell Phone Sales and
Service, Dairy, Mushroom Cultivation, Ornantal Pottery, Dying Unit, Powkrom and
Handloom, Blood Bank, Rice Mill and Food and Fruit Processing Uitble of Women
SHGs in Micro Eterprises.

Books for Study
1. Jayshree Sureskntrepreneurial Development¥largham Publication, 2019
2. Raj Shankarizssentials of Entrepreneurshigijay Nicole Private Limited, 2019

Books for Reference

1. Barrow C.The Essence of Small BusingBsentice Hall of India, New Delh201Q

2. Bedapatai Mohantyg.conomics of Small Scale Industri@shish, New Delhi2012

3. Charantimath P.MEntrepreneurship Development and Small Busikggsrprises
Pearson Edwtion, New Delhi2014.

4. Cormon J and Lussier R.N6mall Business Management: A Planning Appro#RiVIN,
London,201Q

5. Datt, Ruddar and Sundharam K.P.Mgdian EconomyS.Chand, New Delh006

6. Khanka S.S. (2001EntrepreneurihDevelopmentS.Chand &Co., New Delhi2001.

7. Little N.D., Dipack Mazumdar and John M.Page. Small Manufacturing Enterprises
Oxford University Press, LondoB007.

8. United NationsManual for the Preparation of Industrial Feasibilit9xford and IBH,
NewDelhi. 2006

9. Vasanth [@sai,Small Scale Industries and Entrepreneursiipnalaya Publishing
House, Mumbai2002.

Web Resources

https://msme.gov.in
https://www.msmeonline.tn.gov.in
https://www.nsic.co.in

https://lwwwsidbi.in/en
https://wwwtn.gov.in/department
http//www.smallindustryindia.gov.in/handtools
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Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific

Outcomes
Semester Course code Title of the Course Hours Credits
GE - 1:
Vv 21UBU5S4EQ@1B START-UPs AND SMALL 4 3
BUSINESS MANAGEMENT
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of
POil | POi2 | POi3 | POi4 | POi5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG 5 COs
Coi1l 2 3 3 2 2 2 2 2 3 2 2.3
COi 2 2 3 3 2 3 3 2 2 2 2 2.4
COi3 3 3 3 2 3 2 2 3 2 2 2.9
COi 4 3 2 2 2 2 3 2 2 2 2 2.2
COi5 2 3 1 2 3 2 2 2 2 2 2.1
2.38
Mean overall Score (High)
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Semester | Course Code Title of the Course Hours | Credit

CORE - 13:
Vi 21UBUBSCCL3 | b )NANCIA L MANAGEMENT ! 4

COi Statements Cognitive
CO No. | On successful completion of this course, students will be Levels
able to (K'iLevels)
COi 1 define the bsic concepts and objectiviemancial K1
Management
CQOi 2 | demonstrate, Explain and Interpreh&nce decision. K2
COi 3 applyl_ng acquired knowledge and Make use of the K3
techniques
COi 4 | analyse and Examine the Methods of Financial Managen K4
COi5 invent the Analyt_lc_al skills which would facilitate them to K3, K4
take finance decision
Unit i | (21 Hours)

Introduction to Finance- Meaning & Objectives of financiamanagement- Profit
Maximization - Wealth Maximization- Scope of Financial Managementimportance of
Financial Management Methods Of financial Management Organizationof Finance
Function- Role of Finance managerTime value of Money(Theory Only)

Unit i I (21 Hours)

Meaning of Financial PlanningPrinciples governing financial plannindestimating Capital
requirements Fixed Capital- Working Capital- Concept of working Capital Need of
Working capital- Types of Workng Capital- Management of working capitalEstimation
of working capital.

Unit 7 1 (2&)Hou
Concept of costfocapital- Importance ofcost of Capital Classification of cost of capital
Approaches to cost of capitalDetermination of cost of capital Computation of cost of
capital T Cost of Debt- Cost of Preference ShareCost of Equity- Cost of Retained
earnings- Weighted Averag cost of capital Meaning of Leverage Typesof leverages
operating, financial and combined leverage

Uniti IV (21 Hours)
Meaning of Capal Structure- Capital structure and financial structuré®attern of capital
structure- Optimum capital structure Capital structure theories NI Approach- NOI
Approach- MM Approach - Traditional Approach Factorsdetermning capital structure.
(Theory Only)

Uniti Vv (23 Hours
132



Concept of capital budgetinglmportance of capital budgetingFactors affectingcapital
investment decisio Capital Budgeting Appraisal Methddpay - back period, Average rate
of return, NPV method Profitability Index- IRR method

Theory 60% Problem 40%
Book for Study
S.N. Maheswa, Elements of FinancidlanagemenSultan chand &ons ,NewDelhi,2014

Books for Reference

1. Fundamentals of Financial ManagemgRtasana Chandra Tata McGraw Hill NBwilhi,
7" edition, July 2020

2. Financial Managemer(Text Problems and Case8).Y. Khan and P.KJain,Tata
McGraw Hill, New Delhi, 2018

3. Financial Management M Pandey11™" Edition 2015

4. Financial ManagemenDr. A Murtthy, Margam Publication2013

Relationship matrix for Course outcomes, Programmeutcomes /Programme Secific

Outcomes
Semester Course code Title of the Course Hours Credits
CORE - 13:
Vi 21UBU63CC13 FINANCIAL MANAGEMENT 7 4
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of
POil | POI2 | POI3 | POi4 | POI5 | PSG1 | PSG2 | PSG'3 | PSG4 | PSG 5 COs
COoi1l 3 3 3 3 3 3 3 3 4 4 3.2
COi2 3 3 3 4 4 3 3 3 3 4 3.3
COi 3 3 3 3 3 4 3 3 4 4 4 3.4
COi4 3 3 3 3 4 3 3 3 4 3 3.2
COi5 3 3 3 4 4 3 3 3 4 3 3.3
3.028
Mean overall Score (High)
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Semester| Course Code Title of the Course Hours | Credit

CORE -14;
vi 21UBUGSCCI4| | NTERNATIONAL BUSINESS ! :

COi Statements Cognitive
CO No. | On successful completion of this course, students wildie Levels
to (KiLevels)

relate the basic concepts of international business
management and apt to real business wiait.

. extend an idea about the international Business Environm
COi2 o . K2
and its influence on business.

. outline the activities of international economic institutions
COi 3 . K2
the globalized era.

apply the global busiss practices and get acqutad with

COi1l K1

COi 4 : . . K3
functional domain practices.
y discover the International Business Policy & Practices
COi5 : K4
undertaken by popular businesses.
Unit 1 | (21 Hours)

International Business Definition - Advantages- Features- Scope- Factors causing
globalization of business Changing Scenario of International BusinessStages of
internationalization- Approaches d International Business Theories of International
Business Difference between domestic and international Business.

Unit i I (29) Ho
International businessnvironment- Country attractivenessFactors affecting international
business environment Political, legal, economic, social cultural and technological
environment and their impact on International Business.

Unit 7 1 (21 Hours)

World trade in goods and servicesMajor trends and developmerisWorld trade and
protectionism- Tariff and nontariff barriers- Foreign investments Pattern structure and
effects, Movements in foreign exchange and interest rates and then impact on trade and
investment flows.

Uniti IV (21 Hours)
International Product Policy and Planninbpternational Marketing PromotionAdvertising,
Distribution and Sales Promotiennternational Pricing. Export Management

Unit i Vv (21 Hours)
Promotion of global businesd'he role of GATT- WTO - IMF - UNCTAD - NAFTA - EU -
SAARC - Multilateral trade negotiation and agreementShallenges for global business
Global trade and investmentNeed for global competitiveness.
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Books for Study

1. Francis Cherunilaminternational BusinessTest and case$™ Edition, PHI Learning
Pvt. Ltd, 2020

2. Dr. S.Sankaraninternational Business & Environmemflargham Publicatias, 2014

Books for Reference

1. K. Aswathappalnternational Busines$™" Edition, Tata Mc Graw Hill, New Delhi,
2015.

2. Charles W.I. Hill and Arun Kumar Jaimternational Businessth edition, Tata
McGraw Hill, New Delhi, 2010.

3. John D. Daniels and Lee. RadebaughnternationalBusinessPearson Education Asia,
12" Edition, New Delhi, 2010

4. Michael R. Czinkota, llkka A. Ronkainen and Michael H. Moffeternational Business
7" Edition, Cengage Learning, New Delhi, 2010.

Relationship matrix for Course outcomes, Programmeeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
CORE - 14:
vi 21UBU63CC14 INTERNATIONAL BUSINESS 7 4
. Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Score of
POi1 | POi2 | POI3 | POi4 | POI5 | PSOI1 | PSG2 | PSO3 | PSG 4 | PSOI5 COs
COoi1l 3 3 2 3 1 3 2 3 3 1 2.4
COi 2 3 3 2 2 2 2 3 3 2 2 2.4
COi 3 3 2 3 3 2 2 2 3 3 1 24
COi 4 3 3 3 3 1 3 3 3 3 2 27
COoi5 2 3 2 3 2 3 2 2 2 2 23
2.44
Mean overall Score (High)
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Semeter Course Code Title of the Course Hours | Credit

DSE-3:
Vi 21UBUG3E®D3A | INDUSTRIAL RELATIONS AND 5 3
LABOUR LAWS

COi Statements Cognitive
CO No. | On successful completion of this course, students wildle Levels
to (K TLevels)
COi 1 | define theconcepts related to indusstkrelations. K1

outline the importance and functioning of employee uniong

COI2Z | and its role in maintain good industrial relations. K2
. examine the labour laws and labour practices to solve com
COI3 | |abour problems existéim companies. K3
COi 4 | build and develop various labour relationship skills. K3
COi 5 | discover approaches for the welfare of employees. K4
Unit 7 1 (15 Hours)

History and growth of IR Definition of IR Concept objectives- Importance of good labour
management relations Theories of IR- ILO and Industrial relations Overview of labour
laws.

Unit 7 Il (15 Hours)
History and growth of Trade UnionPurpose and functiorsObjectives- Trade Unions and
economic developmentsTypes of Union The Trade Unions Act, 1926

Unit 7 1 (15 Hours)
Industrial disputes: Meaning and causésiportance of good labour management relations
Disputes settlement macdigries, Awards and settlents, Strike and lockout, Lagff and
retrenchment Role of ILO in industrial relationsindustrial Dispute Act 1947.

Uniti IV (15 Hours)
Grievance in Industrial Relations: Principles, Procedudéscipline in Industrial Relations
Disciplinary Procedure- Red hot stove rule Process and importance of Collective
Bargaining- Negotiation and its procedureThe Industrial Employment Stamty Orders
Act 1946.

Uniti vV () Hou
Causes of Accidents- Prevention- Safety Provisions Industrial Heéth and Hygiene-
Importarce - Problems - Occupational Hazards Diseases-Psychological problems
Counseling- Statutory Provisions The Factories Act, 1948, The Mines Act, 1952 and The
Dock Workers (Safety, Health and welfare) Act, 1986.
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Books for Study

1. P. C. TripathiPersoinel Management and Industrial Relatsp®ultan Chand & Sons
New Delhi, 2013.
2. C.B. Memoria & V.S.P Rad?ersonnel Managemertlimalaya Publishing House Ltd,
New Delhi, 2019.

Books for Reference

1. N. Kumar, R. Mittal, Personnel Management And Industfikelations Anmol
Publicatons Pvt. Ltd.2001

2. Arun MonappaRanjeet NambudiriPatturaja Selvarajndustrial Relations and Labour
Laws McGraw Hill Education2017.
3. Yoder, Dale and other®ersonnel Management and Industrial RelatidPientice Hall,
New Delhi,1999.
4. Bhatia, S. K.Constructive Industrial Relations and Labour Laws. Deep and Déewy
Delhi, 2003.

Relationship matrix for Course outcomes, Programmeeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
DSE- 3:
VI 21UBUG3E®3A INDUSTRIAL RELATIONS AND 5 3
LABOUR LAWS
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of

POil | POI2 | POI3 | POi4 | POI5 | PSG1 | PSG2 | PSG'3 | PSG4 | PSG 5 COs
COil 2 3 3 2 2 2 2 2 2 3 2.3
COi 2 2 3 2 2 3 2 3 3 2 1 23
COi 3 2 2 3 3 2 2 2 2 3 1 292
COi 4 2 3 3 3 1 2 3 3 3 3 26
COi5 3 3 2 3 1 3 3 2 2 2 24
2.36

Mean overall Score (High)
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https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22N.+Kumar%22&source=gbs_metadata_r&cad=2
https://www.google.co.in/search?tbo=p&tbm=bks&q=inauthor:%22R.+Mittal%22&source=gbs_metadata_r&cad=2
https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Arun+Monappa&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Ranjeet+Nambudiri&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Patturaja+Selvaraj&search-alias=stripbooks

Semester| CourseCode Title of the Course Hours | Credits
DSE- 3:
VI 21UBUGED3B LEADERSHIP AND GROUP 5 3
DYNAMICS
COi Statements Coghnitive
CO No. ['On successful completion of this course, students will be Levels
able to (K TLevels)
COj1 | define the different attribas of leadership K1
coOi2 | explain the type of personality of an individual K2
COij3 | develop the shs for emotional intelligence. K3
COi 4 | take part in the group formation and development K4
coi5 | discover the training faan effective group membership K4
Unit 7 1 (15 Hours)

Leadership Attributes Stylesi Theories of Effective Leadership charismatic lader,
transformational leader

Unit i 1l (i$ Ho
Factors influencing Leadership Behaviour I: Personality, types, theories, Perctgmiors-
Learning Styles theories.

Unit 7 1l (XS)Hou
Factors influencing Leadership Behaviour Il: Emotional Intelligeinakills for Emotional
intelligence- Culturali formationi changing culture, Organizational and Situational Factors.

Unit i IV (iH Hou
Group Dynamis - Understanding Groups, Ps&s of Group DevelopmentGroup Cohesion
and Alienation- Conformity and Obedience. Group and its formatidtormal and Informal
Groups.

Unit i Vv (15 Hours)

Training for Effective Group Membership T-Group Training or Sensitivity Training

Process of Decision Making in GroupsPr ob |l e ms and Approaches
formation- Effective Meetings.

Book for Study

Organizational Behavior Stephen P. Robbins, Timothy A. Judde. 16" ed. - Pearson
Education2015
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Book for Reference
1. Jan Carmichael, et.aleadership and Management Developmétford Publications,

2016
2. Uday Kumar Haldar eadership And Tea Building Oxford Publicatios, 2016
Chandra Moharl,eadership and Team Managemeétitmalaya Publishing Hous2016
4. Fred LuthansQrganizational Behavior: An Evidene®ased Approachl2th Ed.
McGraw Hill Education2017.

w

Relationship matrix for Course outcomes, Programmeoutcomes/Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
DSE- 3:
VI 21UBUGESI3B LEADERSHIP AND GROUP 5 3
DYNAMICS
Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Mean
(COs) 9 9 P Scoreof

POl | POI2 | POiI3 | POi4 | POiI5 | PSO1 | PSG2 | PSG3 | PSG4 | PSG5 COs
Corl 3 2 2 2 1 3 3 2 2 3 2.2
COi2 2 3 2 1 2 3 3 2 2 3 2.3
COi3 1 2 3 2 3 2 3 2 3 2 2.3
COi 4 1 2 2 3 1 2 3 2 2 3 2.1
COi5 1 2 2 2 3 1 3 2 2 3 2.1
2.2

Mean overall Score (High)
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Semester| Course Code Title of the Course Hours | Credit
DSE- 4:
Vi 21UBUBSEDAA SERVICES MARKETING 5 3
COi Statements Cognitive

CO No. | On successful completion of this course, students wiilldie Levels
to (K Levels)
provide studerst with basic knowledge on Maragent of

. services and to make them understand the operational

COoil : . : K1l
processes for managing the service encounter to achieve
internal and external customer satisfaction.
expose the students to the evolution and growthrefces

COi 2 | marketing sector whictsia dominant player besides produ K2
marketing.

y develop an awareness of applying how information

COi3 g o K3
technology can enhance service firms competitiveness.
equip students with idepth understanding of contempyra

COi 4 |issues in services Managenmand apply expert knowledge K3
on marketing of various services.
comprehend the tools for analyzing and optimizing the sel

COi5 | experience in order to implement the process to deliver K4
optimal service quality.

Unit 7 1 (18 Hours)

Meaning and definition of service Service economy services marketing Nature and
scopei Unique characteristics evdution and growth of service s®r 1 classification of

services i

difference between goods and servicesignificance 1

impact of social

environment on the growth of services marketing in liidéhallenges and issues.

Unit 7 Il

(18 Hours)

Service desigii expanded Marketing Mix The Service proceggactors to be considered in
designing service processRelationship between services agabdsi Consumer Service

BuyerBehaviori Decision making procegstypes of service layolit service benchmarking
- market segmentation, targeting andpositioning.

Unit 7 I

(18 Hours)

Service Life Cyclei New service developmerit Service Blue Printing GAP&6s mod e |

service (q

uality i Measuring service qualityi SERVQUAL i

Service Quality

functiondevelopment service product concept pricing in servicel methods- sewice

promotion.

Uniti IV
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Location of service and channel of distributionlassification of locon i factors governing
locationi role of service intermediariédsFranchising Agent Brokers Quality of service
Service marketing triangle Integrated Servicemarketing communication.

Uniti Vv (18 Hours)
Marketing of Servicé Financial services, Banking, Insurance, Health services, Hospitality
Tourism, Logistics Education, Entertainment sectors, Professional or consultancy
Telecanmunication services.
Books for Study
1. Service Marketing and ManageméaytB.Balajii S.Chand & Co.,
2. Services Marketin@hristopher H.Lovelock and Jochen Wirtz, PearsonEducation, 2004.
3. Services Marketingy Vasanthi Venugopal and Raghu ViNHimalaya Pubkhing

House.

Books for Refererce

1. Principles of Services marketingalmer,Adrian MCGraw Hill

2. Services Marketing Dr.L.Natarajan: Margham Publications

3. Services Marketingvalarie Zeithaml et al, 5th Editiomata McGrawHill,Pvt. Ltd.,
2012

Managing Serices Marketindy E. G. Batesoi Text & Reading, Dryden Press,
Services Marketing Balaji: Himalya Publications

Services Marketing S.M.Jha: Himalaya Publications

Services Marketing Thomson, Hoffman: South Western Publications

No oA

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific Outcomes

Semester Course code Title of the Course Hours Credits
Vi 21UBUBSEDAA SERVICEDSSI\EI;ALI}\’:KETING 5 3
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOSs) Sl\éloeraer;f
POil1 | PGi2 | POiI3 | POi4 | POiI5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG 5 COs
COoil 2 3 2 3 2 2 3 2 3 3 25
COi 2 3 2 3 2 3 3 2 3 2 3 2.6
COi3 2 2 3 3 2 2 3 2 2 3 24
COoi4 2 3 2 3 3 2 2 3 3 2 2.5
COi 5 3 2 3 2 3 2 2 2 3 2 24
Mean overall Score (ﬁlgﬁ)
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Semeser Course Code Title of the Course Hours | Credits
DSE - 4:
VI 21UBUG3E®4B LOGISTICS AND SUPPLY 5 3
CHAIN MANAGEMENT

COi Statements Cognitive
CO No. | On successful completion of this course, students will b Levels
able to (KiLevels)
. identify the knowledge on logistic and qlp chain
COoil . . . K1l
management in the current business scenario
COi 2 identify various dimensions of financial supply chain K1
management.
COi 3 understand about logistics & supply chain management K2
concepts.
COi 4 | learn the pespective of dinance and its lgal aspect. K3
y evaluate the global logistics concepts and gain idea abg
COi5 . . . K4
logistics and supply chainmanagement planning.
Unit 1 | (15 Hours)

Fundamentals of LogisticsDefinition and Activities- Aims and importance Progress in
Logistics and Current Trends Organization and Achieving IntegrationValue Added
Logistics Services Role of Logisics in Competitive Strategy andu§tomer Service.

Unit i I (1% Ho
Logistics Strategy- Implementing the StrategylLocating Facilities- Planning Resources
Controlling Material Flow Distribution channel structure, channel members and channel
strategy- Role of logistics and support in distribution channels

Unit 7 1 (15 Hours)
Procurement Inventory Managememnt Warehousing and Material Handling Transpert
Global Logistics- Logistics outsourcing catalysts, bene8t value proposition. Third and
fourth party logistics- Selection of service provider

Unit 7 IV (19 Hou
Basic Concepts of supply Chain Managemen®lanning and Sourcing Making and
Deliveringi Returns- It and Supply @ain ManagementPort Management

Uniti vV () Hou
Financial Supply Chain Elements of Financial SuppChain Management The Evoluton

of e-Financial Supply Chain E-Financial supply chain E-Financial supply chain banks
Perspective Legal Aspects of Einancial Supply Chain.
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Book for Study

1. Bowersox, D.J., Closs, D.J., Cooper, M.B., & Bowersax;. J2013). Supply Chain
Logistics Managemen(4" ed.), McGraw Hill/Irwin.

2. D K Agrawal, 6 Di st ri buti on and Logistics Manag e
A p p r q Macrilan publishers India

Books for Reference

1. Alan Ruston, Phil Crouches, Peter Bak&iffe Handbook of Logistics and Distution
Managemenkogan page

2. Shah, JSupply chain management: Text and C42e$. Pearson Education Ind2016.

Hugos, M H,Essentials of Supply chain Managem@ntl ed) New DelhiWiley, 2007.

4. Coyle J.J., Langley JiIC.J.Novack R.A. and Gibson B.Managing supply chaird
logistics approact{9™ed). Cengage Learning013.

w

Relationship matrix for Course outcomes, Programmeutcomes /Programme Specific
Outcomes

Semester Course code Title of the Course Hours Credits
DSE- 4:
VI 21UBUG3E®4B LOGISTICS AND SUPPLY CHAIN 5 3
MANAGEMENT
- Mean
(COs) Programme Outcomes (POs) Programme Specific Outcomes (PSOs) Score of
POil | POi2 | POiI3 | PGi4 | POiI5 | PSG1 | PSG2 | PSG3 | PSG4 | PSG5 COs
Coil 3 1 3 3 1 1 3 3 3 2 2.3
COi 2 2 2 1 2 2 1 3 2 2 3 2
COi 3 2 2 3 1 2 3 3 3 2 2 2.3
COi4 2 1 2 1 2 2 1 1 2 2 1.6
COi5 2 2 2 3 2 2 2 1 1 2 1.9
2.02
Mean overall Score (Medium)
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Semester Course Code Title of the Course Hours | Credit

SEC-4 (WS}
Vi 21UBUBASEIAA BUSINESS CASE ANALYSIS 2 1
COi Statements Cognitive
CO No. | On successful completion of this course, students willdbe Levels
to (KiLevels)
COi 1 develop the analytical ability ynderstanding the real K1

businessituations in a practical environment.
aaqquaint with the decision making #ikirequired for a
COi2 | manager and develop teaspirit through healthy discussion K2
and brairstorming among students.
familiarizewith the updated scenario of dayday
COi 3 | challenging business situations through analgé true K3
corporate incidents.

understanding of practical Management and Business
COi 4 | situations by applying all the theoretical concepts in all th K4
future career assignments and experiences.
enhance knowledge Updation, creativity , inatien and
Analytical skills which wvill gain an insight in to all the
important aspects of management which matter in busine
world.

COi5 K4

Unit 7 | (6 Hours)
Case studies in Management Procésd-unctions - Planning and Decision making
Organization structure OrganizationClimate and culture Motivation i Team building-
Leadership Contrdl Socialresponsibility of Business

Unit 7 1l ouf§H
Case Analysis in Financial Statement Analyisi®perational Efficiencyi Working Capital
Managemeni Inventory Control and ManagementSecurity Analysisi Risk andReturn
Analysisi Mutual Funds.

Unit 7 1 ugs)Ho
Business Casem Human Resource Study Discussion and Analysis in Recruitment
Selection i Man power Planning Training and Developmerit Promotioni Performance
Managementi Stress Management Labour Welfare Measured Organizational
Effectiveness.

Unit i IV (6 Hours)
Case Analysis in Services Marketirig Advertising Management Sales Promotiori
Personal Sellingi Analysis on Brandingi Case Discuson on Consumer Behavidr

Consumer Relation ManageménEranchising.
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