Department of Visual communication Technology

POs- UG

. Graduates will be able to apply the concepts learnt, in real life situations

with analytical skills.

. Graduates with acquired skills and enhanced knowledge will be

employable/ become entrepreneurs or will pursue higher Education.

. Graduates with acquired knowledge of modern tools and communicative

skills will be able to contribute effectively asteam members.

. Graduates will be able to read the signs of the times analyze and provide

practical solutions.

Graduates imbibed with ethical values and social concern will be able to
appreciate cultural diversity, promote social harmony and ensure
sustainableenvironment.

PSOsfor B. Voc. Visual Communication Technology

On successfutompletionof B. Voc. Visual CommunicationTechnologyProgram the students

would beable to

PSO1 Apply the standardprocessand strategiesn designingand simulatingthe Critical
andAnalytical skills

PSO2 Acquaintancewith latesttrendsin sounddesigningand photographyand thereby
induce innovateideas in thareaof Film Making/Video Production.

PS03 Gainknowledgeon MediapresentatiomndEquippingskills.

PSO4 Follow ethicsin the Mediaindustry.

PSO5 Acquirethe ability to providea self analysisin contextof entrepreneuriaskills and

employabilityabilities.




SEMESTERTI:
NSQFLevel: L 4

Department of Visual Communication Technology
COURSE STRUCTURE FOR B. Voc. Visual Communication Technology

S.No | GE/ Paper Subject Code Type Hours Credits
SC General Skill Total
1 Language | & 21UVT110001 2 2 2
2 Languagé |l 21UVT120101 Language 2 2 2
Englishl
3 GE Visual Literacy 21UVT130201 Core- 3 3 3
Theory
4 Introductionto 21UVT130401 Allied - 3 3 3
Visual Theory
Communication
5 Sound Engineer 21UVT130202 Theory 3 3 9
QP: MES/Q 3402 Practical 3 3
sC Field Work 3+3* 3
6 Photography 21UVT130203 Theory 3 3 9
Practical 3 3
Field Work 3+3* 3
7 GE Value Education: 21UVT141001 2 2 2
Life Skills
*
30+ 12 18 30
& - Language dl: Tamil d/ Hindi 81/ Sanskrit 81/ French &l
* - Field work outside the class hours for each major 2hrs (2x3=6)
SEMESTERT II:
NSQFLevel: L 5
S. | GE/ Paper Subject Code Type Hours Credits
No SC General Skill Total
8 Language | & 21UVT210002 2 2 2
9 Languagé |II: Language 2 2 2
Englishll 21UVT220102
10 GE Communication 21UVT230204 Core- 3 3 3
Media Theory
Scenario
11 Basicsof Advertising 21UVT230402 Allied - 3 3 3
Theory
12 SC Sound Designer 21UVT230205 Theory 3 3 9
QP:MES/03401 Practical 3 3
FieldWork | 3+3* 3
13 ImageEditingand 21UVT230206 Theory 3 3 9
Manipulation Practical 3 3
FieldWork | 3+3* 3
14 GE Environmental 21UVT240901 2 2 2
Science
30+6*
-36 12 18 30

& - Language dl: Tamil dl/ Hindi 81/ Sanskrit 811/ French 81l
* - Field work outside the class hours for each major 2hrs (2x3=6)




SEMESTERT III:
NSQFLevel: L 6

S.No| GE/ Paper Subject Code Type Hours Credits
SC General Skill Total
15 Languags | & 21UVT310003 2 2 2
16 Languagé |II: Language 2 2 2
Englishlll 21UVT320103
17 GE Film Studies Core- 3 3 3
21UVT330207 Theory
18 GraphicDesign Allied - 3 3 3
21UVT330403 Theory
19 CameraDperator Theory 3 3 9
QP:MES/Q0602 @ Practical 3 3
sC FieldWork | 3+3* 3
20 Script Writer Theory 3 3 9
MES/Q3002 @ Practical 3 3
FieldWork | 3+3* 3
21 GE Soft Skills 21UVT240901 2 2 2
30+6*
=36 12 18 30
& - Language ol: Tamil dll/ Hindi o8lll/ Sanskrit d1ll/ French 8lll
* - Field work outside the class hours for each major 2hrs (2x3=6)
@- Practical examination in the following Semester
SEMESTERTIV:
NSQFLevel: L 6
S.No | GE/ Paper Subject Code Type Hours Credits
SC General Skill Total
22 Language |¢ 21UVT410004 2 2 2
23 Languagé II: Language 2 2 2
EnglishlV 21UVT420104
24 GE OnlineJournalism 21UVT430210 Core- 3 3 3
Theory
25 MediaCultureand 21UVT430404 Allied - 3 3 3
Society Theory
26 CameraDperator 21UVT430208 Theory 3 3 9
QP:MES/Q0602 Practical 3 3
sc FieldWork | 3+3* 3
27 Script Writer 21UVT430209 Theory 3 3 9
MES/Q3002 Practical 3 3
FieldWork | 3+3* 3
28 GE MediaGender 21UVT441003 2 2 2
Studies
30+6*
-36 12 18 30

& - Language 8l: Tamil dV/ Hindi 81V/ Sanskrit 81V/ French 81V
* - Field work outside the class hours for each major 2hrs (2x3=6)




SEMESTER1V:
NSQFLevel: L 7

S.No| GE/ Paper Subject Code Type Hours Credits
SC General SKkill Total
29 MediaResearch Core- 4 4 4
Orientation 21UVT530211 Theory
30 GE Visualanalysis Core- 4 4 4
Technique 21UVT530212 Theory
31 Digital Media And 21UVT530213 Core- 4 4 4
Production Theory
32 ExecutiveProducer @ Theory 3 3 9
QP:MES/Q2801 Practical 3 3
sc FieldWork | 3+3* 3
33 Director Of @ Theory 3 3 9
Photography Practical 3 3
QP:MES/Q 0601 FieldWork | 3+3* 3
303 12 18 30

*

- Field work outside the class hours for each major 2hrs (2x3=6) @- Practical examination in the
following Semester

SEMESTERT VI:
NSQFLevel: L 7
S.No | GE/ Paper Subject Code Type Hours Credits
SC General Skill Total
34 MediaManagement Core- 4 4 4
21UVT630216 Theory
35 GE PublicRelations Core- 4 4 4
21UVT630217 Theory
36 Medialnternship 21UVT630218 Core- 4 4 4
Theory
37 ExecutiveProducer 21UVT530214 Theory 3 3 9
QP:MES/Q2801 Practical 3 3
sC FieldWork | 3+3* 3
38 Director Of 21UVT530215 Theory 3 3 9
Photography Practical 3 3
QP:MES/Q 0601 FieldWork | 3+3* 3
30 12 18 30

* - Field work outside the class hours for each major 2hrs (2x3=6)




Semester | Course Code Title of the Course Hours | Credits
I 21UVT110001 Languagerl I: Tamil i | 2 2
Cognitive
S.No. CO- Statement Level (
K- level)

CO-1 K1

CO-2 K1

CO-3 K2

CO-4 K3

CO-5 K4

-1 (15 )
: %
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& & Ya
&2 (15 )
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& P22
& & P2
3
1. Ya ! Ya Ya Ya
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Semester CourseCode Title of theCourse

Hours

Credits

21UVT120101 Core Paper’ |

LANGUAGE T Il ENGLISH 71

2

CourseOutcomes:
At theend ofthe courseStudents willbe ableo

S.No.

CO- Statement

CognitiveLevel (K- level)

CO-1

Understandhe nuance®f newspapelanguageandits style

K2

CO-2

Gainknowledgeon basicTenses

K1

CO-3

Identify theemployabilityin print media.

K3

Unit-I
1.
2.
3.
4,
Unit-I
5.
6.
Unit-
7.
8.
9.
Unit i

Simplepresentense.
Simplepasttense.
Simplefuturetense.
Presentontinuoudense.
I
Newsstoriesandtheir structures.
Thetaskof anewspaper reporter.
1
Englishnewspapers India.
Advertisementn newspaper.
Writing headlinesand thdead.
v

10. Presenperfecttense.

11
12
13
Unit 1
14
15
16
Te

. Pastcontinuoudense.
.Pastperfecttense.
.Futureperfecttense.

\Y,

.Bodyparagraphs and slant.
.Writing editorials andp-ed pieces.
.Writing for magazines.

xt Book

1. Murphy,Raymond(2007)ntermediatéEnglishGrammarNew Delhi: Cambridge

UniversityPress.

2. Murphy, Raymond(2007) Essential English Grammar. New Delhi: Cambridge University

Press.

3. Friedman, Anthony(200ANriting for Visual Media. NewDelhi: FocalPress.
References

Timothy Gerard(1997) Writindor Multimedia: Education,Training, AdvertisingandNorld Wide

1.

2.
3.
4.

Web, Oxford: Focal Press.

AgeeK. Waren(1979)ntroductionto MassCommunicationNew Delhi: Oxford.
Keval,J.Kumar(1994) Mas€ommunicatiorin India. India: Jaico.
Roy,Barun( 2 0 1 0 ) B e5gideto doarnaisdmandMassCommunicationDelhi:

PustakMahal.




Semester

Coursecode

Title of the paper

Hours

Credits

' 21UVT120101 Language Il: ENGLISH -1 2 2
Course ProgrammedutcomegPO) ProgrammeSpecificOutcomegPSO) | Mean Scores
Out co|po1 PO2 PO3 | PO4 | PO5 | PSO1 | PSO2 | PSO3 | PSO4 | PSO5 of Cos
CO-1 3 3 2 3 3 3 2 3 2 1 2.5
CO-2 3 3 1 1 2 3 2 3 2 2 2.2
CO-3 3 2 1 2 2 3 2 3 1 2 21
CO-14 1 2 3 1 2 3 3 2 1 2 2.0
CO-5 2 3 1 2 2 2 2 3 3 2 2.2
Mean Overall Score 2.2
Result | # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Sumoft values Sumof MeanScores

Mean Scoresof COs =

Total No.of POs& PSOs

Mean Overall Score =

TotalNo.of COs

Result

Mean Overall Score

<1.2 # Low
O1.2and <2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse

Hours | Credits

Core Paperi |

21UVT130201 VISUAL LITERACY

3 3

CourseQutcomes:
At theend ofthe courseStudents willbe ableo

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Understandhe conceptsf visualliteracy K2

CO-2 | Gainknowledgeon visualperspectivesn drawing K1

CO-3 | Identify the useof colourtheoryand psychologyn drawing K3

CO-4 | Understandindcategorizehe different mediunof painting K2 & K4

CO-5 | Developwell balancedknowledgeon human anatomyin K3

drawing
Unit-I (9-Hours)

Definition of Visual literacy- Principles ofvisual literacy- Introduction to Fine Art: Arts, tools
andtechniques$ BasicSketchingand Drawingskills

Unit-Il

(9-Hours)

Defining Visual Art- Elements of Art: Line, Shape, form, pattern, texture, colour, tone, point,
image & space- Principles of Art: Contrast, Balance, Proportions, Emphasis,Movement,
Harmony,Rhythm, WhiteSpaceX figure - Ground relationship

Unit-1lI
Psychology of human perceptienTypes of perspective Composition (Golden Ratio, Rule of
third) - Colour Theory: Colour wheel, Colour combination (Primary, Secondary,Tertiary

Colours)- Colour harmonyColour properties.

Unit-1V
lllustration: Meaning and Definition Techniques of lllustration Principles of lllustrationi

Cartooning- Principles ofcartooning- Types of cartooning Role of cartooning Importance of
Visual Aesthetics

Unit-V

(9-Hours)

(9-Hours)

(9-Hours)

Art Styles:Realism Surrealism CaricatureDrawing - Principlesof caricature Exaggeratior&
minimizing - Calligraphy

Textbooks
1.Richardzakia,JohnSuler,i Per c a p ¢ i b mB&ogal RFregxford, 2017

2.DonisA.,A Pr ioMfeirs u al

Unit II: Chapter 2 an®8 (PageNo0.1223, 2432)
Unit lll: Chapter 7 (Pag&lo. 88 126)

Unit I: Chapter 9 (Pag&lo. 143 158)

Unit I: Chapter 2 (Pag®o.1- 11, 58 68)
Unit V: Chapter 3(179 232)

L5tEdigon. MId YPress1974




References
1. Philip Rawsonfi D e s iPgnticeHall, London,1987

2.PaulRand,i F o ramgd C WaedJriversitypress,1993
3.RusselIN. Baird,ii T h e
4. JerryPalmer& MacDodsonfi D e sandf\re s t h ®atledges Lamndonl 995

Relationship Matrix For Course Outcomes, Programme Outcomeand Programme SpecificOutcomes

GC amrmu rci cHalt, RinelmadandWinston,Canadal987

Semester Course code Title of the paper Hours Credits
I 21UVC230201 Core Paper- | 3 3
VISUAL LITERACY
Course ProgrammedutcomegPO) ProgrammeSpecificOutcomegPSO) Mean
Out coipo1 |pPo2 |PO3|PO4 |POS5 |PSCGL |PSCG |PSG |PSG |PSO Scores
2 3 4 5 of Cos
CO-1 2 3 2 3 3 2 3 2 3 2 2.5
CO-2 3 3 2 3 3 2 3 1 3 2 2.5
CO-3 3 3 2 3 1 1 2 1 3 3 2.2
CO-4 3 3 2 3 1 1 3 2 3 2 2.3
CO-5 2 2 3 3 1 1 2 2 3 3 2.2
Mean Overall Score 2.3
Result | # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs= Mean Overall Score =
Sum of values Sumof MeanScores
TotalNo.of POs& PSOs TotalNo.of COs
<1.2 #Low
Result Mean Overall Score 01.2 and < 2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
Allied Paperi |
I 21UVT130401 INTRODUCTION TO VISUAL 3 3

COMMUNICATION

CourseOutcomes:

At theend ofthe course Students will bebleto

S.No. CO- Statement CognitiveLevel (K- level)

CO-1 | Recall concepts in communication and need for K1
communication

CO-2 | lllustratetheVisual communicatiorilrends K2

CO-3 | Identify the Various Communication Models and its K3
influenceon the Society

CO-4 | Examinethe AudiovisualMediaintricacies K4

CO-5 | Discoverthe RecentNew Media Trendsand importanceof K4
SocialMedia

Unit - (9-Hours)

Communication: Definition, meaning, nature and Need for communication Elements of
Communication Barriers of communication7 C 6 <omamunication.

Unit -II

Communication - Interactive communication - Digital communication -

(9-Hours)
Types of communication: Interpersonal, Intrapersonal, Group, Mass communiciteniated

Forms of

communication: Verbal, Nemerbal communicationKinesics Facial ExpressionsProximics -
Eyebehavior.

Unit -1lI
Aristotle model of communicationSMCR modeli Har ol d

We a

ver 6sOsangpaed and SchThenmder enoMe |

Helical model- Spiral ofsilencemodel ofcommurication
Unit -1V

Sociological Theories: Social learning theory, Agenda setting theory, Uses and gratification

(9-Hours)

D. L a s Shamonl adds
N & Mdancemb 6 s

(9-Hours)

theory, Dependencytheory - Theoriesof persuasion:Hypodermic bullet theory, Individual
differencetheory, Cognitive theoryRersonal influenctheory- Normativetheories.

Unit -V

(9-Hours)
Introduction to semiotiesFerdinand de Saussure and Peirce model of semiobesnotations
and connotationsParadigmatic and SyntagmaticCodes- Referent Systems Audience and
Interpreation.

mo d ¢

n



Textbooks

1. V.SGupta& Vir balaAggarwal,i H a n d &f doarkalismandMassCo mmuni cat i ono,
ConceptPublishingCompany, 2002

Unit I: Section (Pages3-21,25-41,50-68,70-90)
Unit Il: Section, IV (Pages233-243)
Unit 1ll: SectionVl (Page411)
Unit IV: Section (Pages35-49)
2 KevalJ.Kumar,i Ma Gosmmunicatiorin | n d (Fifthddition), JaicoPublications2020
Unit V: SectionlV, VI (Pages481,516585)

References
1. Morreale, Sherwayn.P, SpitsbergenBrain. H & B a r gkewnsii H u m@ommunication:
Motivation,Knowledge& S k i | | spablisheBshompdon, 2000.

2.Allan & BarbaraPeasefi Boldg n g u a g e @yblisivhgHojisePit. Ltd, Mumbai,2004

3. HedwigLewis,i B old § n g u SagePubljcations Indidvt. Ltd, New Delhi ,2002.
4. StephenW. Littlejohn, KarenA. Foss,JohnG., i T h e @frHureasaCommunication:
EleventhEdi t i ono, Waveland Press, 2016

Relationship Matrix For Course Outcomes, Programme Outcomeand Programme SpecificOutcomes

Semester Coursecode Title of the paper Hours Credits
| 21UVT130401| INTRODUCTION TO VISUAL COMMUNICATION 3 3
Course ProgrammeéutcomegPO) ProgrammeSpecificOutcomegPSO) | Mean Scores
Out co|po1 PO-2 PO3 | PO4 | PO5 | PSO1 | PSO2 | PSG3 | PSO4 | PSO5 of Cos
COo-1 3 3 2 3 3 3 2 3 2 1 2.5
CO-2 3 3 1 1 2 3 2 3 2 2 2.2
CO-3 3 2 1 2 2 3 2 3 1 2 21
CO-4 1 2 3 1 2 3 3 2 1 2 2.0
CO-5 2 3 1 2 2 2 2 3 3 2 2.2
Mean Overall Score 2.2
Result | # High
Mapping <40% O 4 0ad<70% O70%
Relation Low Level MediumLevel High Level

Scale 1 2 3




Mean Scoresof COs =

Sumoft values

Total No.of POs& PSOs

Mean Overall Score =

Sumof MeanScores

TotalNo.of COs

Result

Mean Overall Score

<12 # Low
O1.2and <2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits

SKILL COMPONENT

I 21UVT130202 SOUNDENGINEER 9 3

CourseQutcomes:
At theend ofthe course Students will baableto

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Recallthebehaviorof sound K1
CO-2 | lllustratethetypesof signalandmeasuringechniques K2
CO-3 | Distinguishthe microphonepatternandloudspeaker K4
CO-4 | Makeuseof mixerand console K3
CO-5 | Classifytheanalogueanddigital recording K4
Unit-I

Sound wave creation and Characteristics of sound wave: Creation of sound wave, A vibrating
source, Compression rarefaction,amplitude, frequency, wavelength,phaseand phase shift,
Phase Interference,harmonics and envelope - Behavior of sound: Reflection, Refraction,
Diffraction, Interference, Echoes, Reverberation, diffusidfame Echoes and Reverberation
Auditory Perception Signal Characteristics of Audio Devices.

Unit- Il

Signali Types of signals Measuring Instruments: Multimeter, CROB meter- Measuring
techniques: amplitude (peak to peak Voltage), RMS Voltage, frequevioitage and Current
Stabilizationi Inverter- Types ofCables and Connectors.

Unit-IlI

Principle of Microphone and Microphone Physical Properties- Theory of Opetion -
Microphone Types Microphone Accessories Pop Filter, Stands and booms, Shock mount,
cables and connectors, snake, Splittdiypes of Loudspeaker Mounting and Loading Drive
Units - Completeloudspeaker systemsSettingup Loudspeakers.

Unit - IV

Mixing console section Input, output, Processing and Monitoring Section, Channel grouping,
VCA grouping (voltagecontrolled amplifier grouping), DCA grouping (digital-controlled
amplifier grouping)- Typical Mixer Facilities - Equalization- Principal EQ bands, Filters
Automation- Meteringsystems

Unit-V

Analog Recording: Magnetic tapeNoise Reduction Digital Recording- D/A Conversion-
Signal Processing: Sampling, Aliasing, Quantizatid®odec Formats Evolution of recording
devices.



References

1. FrancisRumsey,Tim McCormick,i S o wtanddRecording:ApplicationsandT h e o €RCo ,
Press2014.

2. BruceBartlett,ii P r a &kécordingllechniquesThe Step by- Step Approaciio Professional
AudioRecor di ng éranci§ 2093l or &

3. SteveSavagefi T Mg of Digital Audio RecordingA PracticalGuidefor HomeandSt udi o 0,
Oxford UniversityPress2011.

4. LawrenceE Kinsler,i F u n d a miAnctoaul ssiohniVdep & SonsCanada2009



Semester CourseCode Title of theCourse Hours | Credits
SKILL COMPONENT
I 21UVT130202 SOUNDENGINEER 9 3
CourseOutcomes:

At theend ofthe course Students will bebleto

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Recallthebehaviorof sound K1
CO-2 | lllustratethetypesof signalandmeasuringechniques K2
CO-3 | Distinguishthe microphonepatternandloudspeaker K4
CO-4 | Makeuseof mixerand console K3
CO-5 | Classifytheanalogueanddigital recording K4




Contents

1. Introduction and Contacts

W PIVENNY FATI VY 5 3.6l ry of Key T =
4. NOS Units...........

g “va' V8 FIEE el ||l 5. Momenciature for QP & NOS.___ P23
Rl 6 Critesio For Assessment of Trainees. P.23
80w S el % e

Introduction
Qualifications Pack- SoundEngineer

SECTOR: MEDIA AND ENTERTAINMENT
SUB-SECTOR: Fiim, Televizion, Radio, Animation, Gaming, Advertising

OCCUPATION: Sound Creation
REFERENCE ID: MES/Q3402
ALIGNED TO: NCO-2015/2153.0501

Sound engineer in the Media & Entertainment Industry is also known as a
Sound Mier or Sound Recordist

Beief Job Description: Individuals 3t this job are responsible to record and mix
sound sources to creste end-products that meet the gquality standards and
reguirements of procuction.

P J Artrib Thiz job reguires the individual to know how to operate 3
nge of sound equip and softy The individual must be well-versed with
the prindples of sound and acoustics. The individual must be able to select sound
sources and apply vanous mixing technigues and trestments to create quality
end-products that meet production requirements.




Quaiifications Fook For Sound Enginesr — -

MIES/ 03402

Sound Engineer
Thi job fole B applicable s bath | ared et nati ful Somsad bed

D

Mzdia ard Ertertsinment

Filrn, Teleyision, Radio, Animmaticn,
ing, ising

Sound Crestion

Sound Engineer

Record o mix sourd seunees o oresbe requined end-products
NSOF lewel 4
Minirrum Educstions] Qualifications | Qs X1, preferably with s Sackpround in physicl scences
Mammum Educstional Qualifications | Gracustian, preferably in Arts/Technalogy
quisite or Training Scaund mixing and editing softwene
Minimurn Job Entry Age 1B years
E . 1-34 Yesars of work lh:F-EI'iﬂ'ICE. with Ell.PEI'I-EI'ICE fr.:tulirﬁ or
waorking with studio equipmenk
Compulsony: ) ]
1 MES /3803 [Prepere sound equipment]
Applicable National Doospeticnsl 5 } o
Sandards (NOS)| . MESNIANT [Repcrd spund]|
. MESNOL0S |hsinkein workpinos healih and safeiyl
Optional: KA
Performsnce Criteris Ax gesoribed in the releaant OF units




Semester CourseCode Title of theCourse Hours Credits
SKILL COMPONENT

I 21UVT130203 PHOTOGRAPHY 9 3
CourseOutcomes:
At the endof the courseStudents will bable to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Recalltheprinciplesof photography K1
CO-2 | Demonstrateéhe Technicalityof Photographing K2
CO-3 | Experimentith Lens,CameraviovementsAnglesand K3
Framing
CO-4 | Examiningthe Workplacehealthand safety K4
CO-5 | Make use of Photographsas a medium for effective K4
communication

Uniti |

Photography Genres of PhotographyLanguage of PhotographyChemistry of Photography
Different Types of Camera: Digital SLR (Single lens Reflex cameRSLR-Compact, Digital
cameras Mirror lessinterchangeableenscameras ImageSensorsCCD, CMOS1 Resolution
T Light 7 characteristics of light Sources of light: Natural and Atrtificial Lightinglypes of
Lighting - Indoor and Outdoor lighting 7 Three point lighting - Flash light intensity
measurementsL i ght i ng -é&gfferr Gribse nt 6 s

Uniti Il

Framing- Focus- View point - Perspective Shots- Types of shots Moods of shots Shot
determination and Framin@amera Positioning Camera Angle Camera Movement Camera
Lens- Types of Camera lenses: Standard lenses, Macro lenses, Telephoto lenses, Wide angle
lenses,Prime Lens, Exposure Triangle: Aperture, Shutter speed,ISO i Depth of field i
Composition: Subject and ConteMaintenance of Camera and Lerilters- Types d filters -
Functionsand uses diilters.

Unit-IlI

Need for Dismantle and packing the equipmebaguipment borrowing Equipment dispatchinrg
Equipment vendoring Relationship with equipment vendors/suppliergdentify and report
equipmentrepair - Making location reusable- Documentation Planning and Timeliness -
ProblemSolving- Health and safetguidelines.

Unit-1V

Layout an introduction - conceptsof designing: an Introduction - creative elements of
production, master layouts - Conceptualizingbackgrounds,props designs- Visualization
storyboard Introduction of PhotoshogExploring the Menu Bar, Toolbox, Options Bar, Layers,
Different Layer Types,CreatingMultiple Layers,Working With Layers,Applying Layer Styles,



Fill And AdjustmentLayers: Palette Naming - Creating-Deleting - Viewing - Moving -
Exploring Layer Components Masks- UsingLayer Masks MergingAnd FlatteningLayers

Unit-V

Material in the market Copyright norms and intellectual properights - Health and Safety
Guidelines- Understanding the Health, Safety and Security risks prevalent in the workplace
Responsibility for health and safetydentifying and Reporting risk®rganization's norms and
policies relating to health and safety - Governmentnorms and policies regarding healtrand
safetyand related Emergencyrocedures Limitationsdealingwith risks/hazards

References

1. TomAng, A FunoRmeetna gdeopusBuldlisher2016.

2. Carl Caylor,i P o r t tJm@piuggedmNaturalLight Ph ot o g Wa p h Rigesi Books,
China,2015.

3. HandsGeoffrey,i T Handbookof Digital P h o t o g Siwgr Dale Bopk,2004.
4.Jacobsii C | dsPaotography: WriterBigestB o o Kldig,2001.



Semester

CourseCode Title of theCourse Hours

Credits

SKILL COMPONENT
21UVT130203 PHOTOGRAPHY

3

Practical's:

©CoNoO~®WNE

Studyon photography

Studyon differencaypes of camera
Studyon theworking principles ofcamera
Studyon 3point lighting

Studyof different camerdandlingtechniques
Studyof Mirror less Technology.
Studyof ImageSensors

Exerciseon Exposurelriangle
Exerciseon Composition

Exerciseon Framing

Exerciseon basicLighting

Exerciseon View pointandPerspective
Exerciseon Depth offield

Maintenanceof camera anéens
Exerciseon ShapePattern,Perspective
Exerciseon Food,Floraand Portraitgophotography
Exerciseon Culturalphotography
Exerciseon StreePhotography
Exerciseon Night Landscapes.
Exerciseon SportsPhotography
Exerciseon Product Photography




Semester Course Code Title of the Course Hours Credits
Il 21UVT210002 Languagei I: Tamil i 1l 2 2
Cognitive
S.No CO- Statement Level
(K- level)
CO-1 K1
CO-2 K1
CO-3 K2
CO-4 K3
CO-5 K4
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Semester CourseCode Title of theCourse Hours | Credits
Core Paper’ |
I 21UVT220102 LANGUAGE 1 Il ENGLISH 7l 2 2
CourseOutcomes:

At theend ofthe courseStudents willbe ableo

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Understandthe nuancesof Radio and its usesnewspape K2
languageandits style
CO-2 | Gainknowledgeon basicTenses K1
CO-3 | Identify the employabilityin Radiomedium K3
Unit-|

1. Presenperfectcontinuous.
2. Pastperfect continuous.
3. Futureperfect continuous.
Unit- 11
4. Introductionto Radio.
5. Technique®f writing for the Broadcastnedia.
Unit-IlI
6. Useof languagadebriefing.
7. Radiopresenteandwriting for Radioprogrammers.
8. Advertisingin Radio.
Unit-1V
9. Usageof will andwould.
10. Usageof shallandshould.
11.Usageof mayandmight.
Unit-V
12.RadioTalk showsandRadioReviews.
13. Originationof FM Radio.

Text Book
1. Murphy, Raymond(2007)ntermediateEnglishGrammarNew Delhi: Cambridge
UniversityPress.
2. Murphy, Raymond(2007) Essential English Grammar. New Delhi: Cambdyersity
Press.

3. Gil murray, Bob(2010) The Media Studentods G
PenPublishing.
References
1. LathaNair(2014) Englishfor The Media, Delhi: FoundatiorBooks.
2. Stracynski. Michall (2006) The CompleteBooks ScriptWriting: Television,Radio,
Motion Pictures, Thestage.



3. DavidKeith Cohler,(2000BroadcastiournalismA Guidefor Presentatioof Radioand

TelevisionNews.

4. Abbot and Richard Lee Rider(1957) Handbook of Broadcasting. CalifdviciGaraw

Hill.
Semester CourseCode Title of thePaper Hour | Credit
Il 21UVT220102 Languagei Il: ENGLISH -l 2 2
Course ProgrammedutcomegPO) ProgrammeSpecificOutcomegPSO) Mean
Outco|po1 |[PO2 |PO3 |PO4 |PO5 |PSCL |PSG |PSG |PSC |PSG | Scores
2 3 4 5 of COs
CO-1 3 2 2 2 1 3 3 2 2 3 2.2
CO-2 2 3 2 1 2 3 3 2 2 3 2.3
CO-3 1 2 3 2 3 2 3 2 3 2 2.3
CO-4 1 2 2 3 1 2 3 2 2 3 2.1
CO-5 1 2 2 2 3 1 3 2 2 3 2.1
Mean Overall Score| 2.2
Result | # High
Mapping <40% O 4 0amd<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs= Mean Overall Score =
Sumof values Sumof Mean Scores
TotalNo.of POs& PSOs TotalNo.of COs
<1.2 #Low

Result

Mean Overall Score 01.2 and < 2.2 | # Medium

02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
CORE PAPERT I
: 21UVT230204 COMMUNICTION MEDIA SCENARIO 2 3
CourseOutcomes:
At the endof the courseStudents will bable to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Gainknowledgeontheevolutionof print media K1
CO-2 | Comprehenthedevelopmenbf radioin India K2
CO-3 | Acquireknowledgeonaudiovisualmedium K1
CO-4 | Analyzetherecentdevelopmentm film media K4
CO-5 | Compardgheissuesanddevelopments newmedia K4
Unit-I (9-Hours)

Print Medium: History and growth of Indian Journalisfiypes of newspapers and magazines:
general and specialized Press Commissions Media Organisations Journalistic Codes of

Ethics.

Unit-II

(9-Hours)

Development of Radid International, National and RegionalRadio as a medium of mass
communication- New Developments:Community and Campus Radio - Digital Audio
broadcasting FM broadcasting Ethics of Broadcasting.

Unit-111

(9-Hours)

Devebpment of Television International, National and RegioriaLPG concept in Television
Television Genres SITE Programme Prasar Bharati Act Broadcasting Regulations Ethics
of Telecasting
Unit-1V
Motion picturesi Historical background The growth of Indian cinemaNew developments in
film productioni Documentanyilms - Film Divisioni CBFC- Ethics of cinema.

Unit-V

(9-Hours)

(9-Hours)

New Media: Information Technologies: Development in IndiBhe Information Revolutiori
Information super high way The internet in India Issues and challenged$/obile Telephony

Cyber

Laws.

Textbooks

1.Kevall .

2016.

Kumar .

AfiMass Communi

Unit I: Chapter 2 (Pages: 43147)

Unit II: Chapter2 (Pages: 251293)
Unit lll: Chapter2 (Pages: 294360)
Unit IV and V: Chapter 2(Pages:166- 250), Chapter 4(Pages: 557594)

2. VirBala Aggarwaland V. S. Gupta.fi Ha n d bf dautnalismandMassCo mmuni cat i on
ConceptPublishingCompanyNew Delhi,2002.

Unit I: Chapter 2 (Pages: 91178)
Unit Il: Chapter 3 (Pages: 17232)

on in I ndiabo,

F



References
1.B.Adler Ronald, Rodman George, iUnd er s tHammao Co gymu n i ¢ éxfordo n o ,
UniversityPress, 2006.

2. Wood,Julia.i C o mmu n imosai¢sAmolmroductionto theFieldof Co mmu ni ¢3adt i on o
ed.).Belmont, CA: Thomson/Wadsworth, 2004.

3. Berko,M.RoyandWolvin, Andrew,i C o mmu n i-asaecialandcgreerf o ¢ ©"sEalition,
HoughtonMifflin College. USA,2004.

4. StephenW. Littlejohn, KarenA. Foss,JohnG. Oetzel,i T h e @frHureasCommunication:
EleventhEdi t i ono, Waveland Press, 2016

Relationship Matrix For Course Outcomes, Programme Outcomeand Programme SpecificOutcomes

Semester Coursecode Title of the paper Hours Credits
' 21UVT230204 CORE PAPERT 1l 3 3
COMMUNICATION MEDIA SCENARIO
Course Programmedutcomes (PO) ProgrammeSpecificOutcomegPSO) | Mean Scores
Out co|po1 PO-2 PO3 | PO4 | PO5 | PSO1 | PSG2 | PSG3 | PSG4 | PSG5 of COs
CO-1 3 3 2 3 3 3 2 1 3 2 2.5
CO-2 3 3 2 2 3 3 2 3 3 2 2.6
CO-3 3 3 2 2 3 3 2 3 3 2 2.6
CO4 3 3 3 2 3 3 3 2 3 2 2.7
CO-5 3 3 3 3 3 3 2 3 3 2 2.8
Mean Overall Score 2.6
Result | # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs = Sumof values Mean Overall Score= Sumof Mean Scores
Total No.of POs& PSOs TotalNo.of COs
Result Mean Overall Score <12 #Low
O1.2and <2.2 # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits

Allied Paper- Il

: 21UVT230402 BASICS OF ADVERTISING 3 3
CourseQutcomes:
At the endof the courseStudents will beable to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Understandhe fundamentalandscopeof advertising K2
CO-2 | Gainknowledgeontheproductife cycleandbrandpositioning K1
CO-3 | Apply creativityin formulatinganeffectiveAd Copy K3
CO-4 | Analyzetheimportanceof mediaplanningandstrategies K4
CO-5 | Identify the parameters anprocessesf the Ad campaign K3
Unit-| (9-Hours)

Introduction to Advertising T Definition, need and scope of advertising Functions of
advertising The AIDA process Types of advertisingAdvertising agency Classification of
advertisingagency Structureand functioningpf an Ad agency
Unit-II (9-Hours)
Product - The lifecycle of a product Target Audience Audience analysis - Market
segmentation Types of SegmentatierBrand Brand Positioning Types of BrandsAppeal
Typesof Appeal.
Unit-IlI (9-Hours)
Creativeperspectivesf advertising Copywriting- Typesof copy- Elementsof copy- Headlines
- Classifications of headlines lllustrations - Slogan- Layout - Types of layout- Process
Involvedin preparinga Layout.
Unit-1V (9-Hours)
Media Planning Media Objectives How to reach Targefiudience- Message Distribution
Reach Frequency Messageweight Media Strategyi Media Scheduling- Media Mix -
AdvertisingStandard council dhdia and Advertising Ethics.
Unit-V (9-Hours)
Digital Advertising Evolution of online advertising Types of online advertising- Digital
platforms- Advertisingcampaigri Steps involved in Advertisingampaigrplanningprocess.
Textbooks
1. S.A. Chunawallafi F o u n da AdvestisirggRevised:(TheoryandP r a c t Hintalayaro |,
Books,New Delhi, 2010.

Unit I: Chapter 2 (Pagest- 11, 58 68)

Unit II: Chapter2 and3 (Pages12-23, 2432)

Unit Ill: Chapter7 (Pages:88- 126)

Unit IV and V: Chapter 9(Pages:143 158), Chapter 1§Pages. 256260
2. David Ogilvy, i F u n d a noEAd vad rst Otte Klepgner& PrenticeHall, New Jersey,
Vintage;1st VintageBooksedition, 2007.

Unit Ill: Chapter2 (Pages:88- 126)



References

1.Wi nston Fletcher, AAdvertising: A Very Short
UniversityPress, 2013.
2Thomas Russell , J. Ronald Lane, W. Kl eppner o

Internationallnc., 2002
3. EvansJudith,CullenandDangle,i C h a | | teeBig B m ay n RoskportPublisher2004.

4.Murthy,A Ad v e r BixceBookg Indja 2009
Relationship Matrix For Course Outcomes, Programme Outcomeand Programme SpecificOutcomes

Semester Coursecode Title of the paper Hours Credits
I 21UVT230402 Allied Paper- Il 3
BASICS OF ADVERTISING
Course ProgrammeOutcomegPO) ProgrammeSpecificOutcomegPSO) | Mean Scores
Out co|pol PO2 PO3 | PO4 | PO5 | PSO1 | PSO2 | PSQO3 | PSO4 | PSO5 of COs
COo-1 3 3 2 3 3 3 2 2 1 2 25
CO-2 3 3 2 2 3 2 2 3 1 2 2.3
CO-3 3 3 2 2 3 3 3 3 3 2 2.7
CO-4 3 3 3 2 3 2 3 3 3 2 2.7
CO-5 3 3 3 3 3 3 2 2 3 2 2.7
Mean Overall Score 2.6
Result | # High
Mapping <40% O 4 0ad<70% 070
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs = Sumof values Mean Overall Score= Sumof MeanScores
Total No.of POs& PSOs TotalNo.of COs
< 1.2 #Low
Result Mean Overall Score 6loand<22 | #Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits

SKILL COMPONENT

Il 21UVT230205 SOUND DESIGNER 9 3

CourseQOutcomes:
At theendof the courseStudentswill be ableto

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Findthebasicrequirements o$ounddesigning K1
CO-2 | Classifydigital andanalogueecording K2
CO-3 | Experimentwith theacousticstudioand organizdilters K3
CO-4 | DistinguishDAW andstudioe qui pment 0 s K4
CO-5 | Examinethemixing techniques anglaybacksystem K4
Unit-I

Architectural plan of room Specification- Analyzing acoustic level of room Hydrography
(echo sounding) Echo Cancellatiotechniques Selection: microphones, amplifiers, speakers
Positioning the speakers- Sound System Installation i Electrification: Power stabilization,
Earthing,Cooling- Multi Amplifier System ArrangementSafetyand precautions.

Unit-II

Digital Recording- Differences between analog and Digital Recordinghe clock- Digital
audio signal formats: Dither, Jitter, Digital Transfers and copidsack Digital Recorders:
Multitrack Digital Recorders, Backup, Basic Operations, Audio Interface, DS&, Gaalog
summing Amplifier, Recording Software, Optimizing computer for Multitrack Recording, Audio
for video- Sound meets the computer Signal Processingoduction to DAW: Signal flow, I/O
routing, troubleshooting, Understanding virtti@cks, Inserts/Plugs, Send and Return, Auto
switching

Unit-IlI

Recording roomsand Control Rooms Isolation, Room ambience, Control room acoustics,
Studiomonitors,MicrophonesandMic PlacementMixing boardsand Control Surface- 2.2 FX

- EQ: Geneal Information- Filters: HPF, LPF, BPF, BELL, and Shelving Fitddynamics:
Compressor, Limiter, Gat&xpandes3 Delay, Reverbbeyond traditional DSP

Unit-1V

Basic terms in DAW: Activate or Enable, Deactivate or Disable, Delay Compensation, Edit List,
Project/ Session Types of Sessions: Master Sessions (MST), Slave Sessions (SLV), Render,
Segment, Timeline Marker, and Sowdé¢Dl Studio Equipment and Recording procedures
MIDI -Studio ComponentsRecordingMusic madeby Soft Synths,recordinga hardwareSynth,



ANO SOUNDO MI DI troubl eshooting, recording wi
drumMachine and SyntH,oop-Based Recording.

Unit-V

Mixing Requirements: Mixing and remixingThe Mixing environment: The room and playback
system, Relating to Composing, arranging, and performikfixing tools: mixing in and out of

the box- Processing gear (Pleigs) i Tracks- Grouping and routing: Submixes, subgroups,
Master Fader Building a Mix - Mixing: Creating ambience and dimensidgsing delays in

Mixing, Using reverbs in Mixing, Panning reverb returns, Advanced techniques with delays and

reverbs.
References
1. GlenBallou,i Ha n d forcsoukdE n g i n Eoarthaedilign, Taylor &Francis,2013
2. Mike senior,i Mi xseanegfor thesmalls t u dRioutletigePress2018.
3. BruceBartlett,i P r a cRedordirrgTechniquesThe Step by- Step Approachto
Professional Audidr e ¢ o r daylor& &rancis, 2013.
4. SteveSavage,il T hAet of Digital Audio Recording:A PracticalGuide for Home and

St u dOxford UniversityPress, 2011.



Semester

CourseCode

Title of theCourse

Hours

Credits

21UVT230205

SKILL COMPONENT
SOUND DESIGNER

» 0S describe what
individuals need
to do, know and
understand in
order to carry out
a particular job
role or function

» OSare
performance
standards that
individuals must
achieve when
carrying out
functions in the
workplace,
together with
specifications of
the underpinning
knowledge and
understanding

Media & Entertainment
Skills Council

E-mail: mesc@ficci.com

el T

N'S-DC

Sk Bavelopment
A WV n
Corponﬂonpm'

Introduction and Contacts.
Qualifications Pack

OS Units................

Glossaryof Key Terms ..o

. Annexure: Nomenclature for QP & OS P.5

Introduction

Qualifications Pack-Sound designer

SECTOR: MEDIA AND ENTERTAINMENT
SUB-SECTOR: Film, Television, Radio, Animation, Gaming, Advertising

OCCUPATION: Sound designer
REFERENCE ID: MES/ Q 3401
ALIGNED TO: NCO-2004/Nil

Sound designer in the Media & Entertainment Industry is also known as a
Sound supervisor or Creative Sound Director

Brief Job Description: Individuals at this job design the sound concept for a
production and select the studios/equipment for recordings.

Personal Attributes: This job requires the individual to think creatively and
develop a range of sound concepts. The individual must have a good
understanding of the various music forms and styles prevalent in the industry.
The individual must be aware of the language and principles of sound, acoustics
and psychoacoustics. The individual must be able to interpret sound
requirements and select the equipment/ studios required for production.




O N 5-D:C
National
Qualifications Pack For Sound designer Skill Development
Corporation

Qualifications Pack Code MES/ Q 3401

Sound designer
This job role is apphicable in both national and international scenarios

Job Role

Credits{NSQF) TBD Version number 1.0
Media and
Entertainment
Film, Television, Radio,
Sub-sector Animation, Gaming, Last reviewed on 21/11/14
Advertising
Sound Effects / Audio
Engineers & Technicians

Drafted on 10/11/14

Job Details

Next review date 20/11/16

Occupation

_ Create appropriate sound concepts for various
Role Description = 2 z
productions and select sound studios/equipment
NSQF level 5
Mini ional Qualificati Class XIl with a background in physical sciences,
Maxil Educational Qualificati Graduation, preferably in electronics
Training Training in Sound Recording & Engineering. Additional
(Suggested but not mandatory) technical knowledge of film making preferable
Experience '4+ Ye_ar_s of work experience, with experience as an apprentice
in a mixing studio
Compulsory:
1. MES / N 3401 (Conceptualise sound concepts}
Applicable National Occupational 2. MES /N 3402 (Select sound equipment)
Standards (NOS) 3. MES / N 3403 (Select sound studios for recording)
4. MES / N 3409 (Maintain workplace health and safety)
Optional: N.A
Performance Criteria As described in the relevant OS units

~n




Semester CourseCode Title of theCourse Hours | Credits
SKILL COMPONENT
: 21UVT230206 IMAGE EDITING AND MANIPULATION 9 3
CourseQutcomes:
At theend ofthe course Students will bexbleto
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Labeltheneedfor ImageManipulation K1
CO-2 | lllustratetheTools of Photoshop K2
CO-3 | Apply thelmageSpecialEffects K3
CO-4 | Distinguish Masking andlassifytheFilters in Photoshop K4
CO-5 | ConstructAlbum DesigningandexamineVarious Designing K4
concepts
Unit 71

Introduction of photoshop Exploring the Menu BarToolbox Options Barusage of Marquee
Tools - Exploring the Lasso ToolsCreating Selections Using the Magic Wandsing Color
Range to Create Selection€reating Selections Using Extraction$ransforming a Selection
Copying Pastingand Movinga Selection

Unit i1l

Layers- different layer typegreating multiple layers Working with Layers- Applying Layer
Styles- Fill and Adjustment Layers: palettenamingi creating- deletingi viewingi moving-
ExploringLayerCommnentsi Masks- UsingLayer Masks Mergingand Flattenind.ayers
Unit 7111

Cropping images and manipulatietysing various stencils and template desigh®rking with
textures and importingCorrecting your photos to remove red eyes, blemishes, agn@lur

and sharpen- Creation of various collagesWorking with text and custom fontsCreating
vector

Unit 11V
Induction Summary Instruction- Reformation of images Creating graphics and simulatioens

Design and painting in PhotoshegProcessing computer graphic integratioMaking special
effects: collages, editingf warm andcool colours-

Unit iV
Designing of advertisementsposters, businesscards, Greeting cards, Brochure designing,

wedding card designing - Book layoutmagazinelayout - Newspaperlayout - Calendars
designing Building abooklet




References
1. Alan and IsabellaLivingston, i Gr a [ésigrcand DesignersNew Ed i t iThames&

Hudsonworld of art, Singapore2003

2. Bride M. Whelan,i C o Harmony2: Guideto CreativeColorCo mb i n al.S.A0 Rxlo ,
fort Publishers, 1998

3. David E. Carter,i T hLi#tle Book of Logo Recipes,successfudesignsand how to create
t h e hewperCollin Publishers, New York, 2004

4. StepherHouse,i P h ot € § BB [pditorial Board, Lawpt, Blue Line Printing Industries,

Kolkata,2004



Semester CourseCode Title of theCourse Hours | Credit:
SKILL COMPONENT
. 21UVT230206 IMAGE EDITING AND MANIPULATION 9 3
PRACTICALS

Croppingandslicing the image
Imagecolor changes
Colouradjustmentsn background
Formationof layerin givenimage
Croppingand slicingthe given image
Blur - sharpessettingsin image

Logo Designing

Designingof posters

. DesigningVisiting cards

10. DesigningGreetingcards
11.Brochuredesigning

12. Designingweddingcards

13. DanglerDesigning

14. DesigningBook layout

15. Magazindayout
16.NewspapeFrontpage layout
17.Designingcalendars

18. WrapperDesigning

19. Designing variousphoto albuntemplate
20. Webpagedesigning

©CoNorwWNE



Semester | Course Code Title of the Course Hours | Credits
1l 21UVT310003 Languagei I: Tamil i Il 2 2
Cognitive
S.No. CO- Statement Level
(K- level)
CO-1 K1
CO-2 K1
CO-3 K2
CO-4 K3
CO-5 K4
el (15 )
Y
& ®
® %
& % %
a2 (15 )
&
® %
& &
é
Y, & Ya Vs
Va Ya Vi 86617 ¢
Yy Yy
&l ¢l Yo 86€¢é0 ¢l
3
1. Ya o Ya Ya Ya




Semester CourseCode Title of theCourse Hours | Credits
Core Paper’ |
i 21UVT320103 LANGUAGE i I ENGLISH i lll 2 2
CourseOutcomes:

At theend ofthe courseStudents wilbe able to

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | TointroduceModal Verbs andheir uses to students. K1
CO-2 | Understandhe nuance®f televisionshows K2
CO-3 | Identify theemployabilityto work in thefield of television. K3

Assuranceof Learning:
1 Tohelp studentacquirethe nuance®f Television andts uses.
1 TointroduceModal Verbsandtheir usego students.
9 Towidenthescopeo f s t empleyaliliyy 6
Unit-I
1. Usageof canandcannot.
2. Usageof couldandcouldnot.
3. Usageof ableto.
4. Usageof canyouandcouldyou.
Unit-II
5. Introductionto Television.
6. Televisionin India.
7. Varioustelevisionshows.
Unit-IlI
8. Advertisingin Television.
9. Interviewtechniquesn Television
10. Newsreading inTelevision.
Unit-IV
11. Usageof mustandmustnot.
12. Usageof haveto.
13. Usageof need anaheednot.
Unit-V
14. V.Js.in Televisionshows.
15. Therole of News Channels.
16. Televisionasanentertainer.
BOOKS FOR STUDY

1. Murphy,Raymond(2007)ntermediateEnglishGrammarNew Delhi: Cambridge

University Press.

2. Murphy, Raymond(2007EssentiaEnglishGrammarNew Delhi: CambridgeJniversityPress.

3. Yorke,lvor(1989)TelevisionJournalism. Manchester: Fogakss.
BOOKS FOR REFERENCES

1. SrivastavaK.M. (1987)RadioandTelevision,Sterling Publisherblew Delhi.
2. Stracynski J. Michall,(2004) The Complete Books Script Writing: Television, Radio,

Motion Pictures,The stage.




3. David Keith Cohler, (2004)Broadca¥burnalism: A Guide for Presentation of Radio and
TelevisionNews.
4. glet}ﬁr John(2005)Writing and Producingfor Television and Film, SagePublicationdlew
Semester CourseCode Title of thePaper Hour | Credit
1] 21UVT320103 Languagei II: ENGLISH -III 2 2
Course ProgrammeutcomegPO) ProgrammeSpecificOutcomegPSO) Mean
Out co|po1 |PO2 |PO3|PO4 |PO5 |PSGL |PSG |PSG |PSG |PSG | Scores
2 3 4 5 of COs
CO-1 3 2 2 2 1 3 3 2 2 3 2.2
CO-2 2 3 2 1 2 3 3 2 2 3 2.3
CO-3 1 2 3 2 3 2 3 2 3 2 2.3
CO-4 1 2 2 3 1 2 3 2 2 3 2.1
CO-5 1 2 2 2 3 1 3 2 2 3 2.1
Mean Overall Score | 2.2
Result | # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs= Mean Overall Score =
Sumof values Sumof Mean Scores
TotalNo.of POs& PSOs TotalNo.of COs
<1.2 #Low
Result Mean Overall Score 01.2 and < 2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
Core Paper- Il
1l 21UVT330207 FILM STUDIES 3 3
CourseQutcomes:

At the endof the courseStudents will beble to

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Recall thevariouskEarlyCi n e aralits Styles K1l
CO-2 | Classifythe FilmMaking Process K2
CO-3 | OrganizeMisei en- Scene K3
CO-4 | categorize¢he Genreof Film K4
CO-5 | Distinguishthe Great Auteurs both the international& Regional K4
Cinema
Unit-| (9-Hours)

Early Cinema (1893.903)- Development of Classical Hollywood ciner(i®031927), German
expressionism (1919924)- Soviet Montage (1924930)- The Classical Hollywood Cinema
after the coming of sound Italian neerealism (19421951) - The French New wave (1959
1964)- Indian Cinema

Unit-II (9-Hours)
Planning, Preprodiction: Concept, Story development, Scripting / Screen play writing,
Budgeting, Casting, Locations, Financingroduction: Shooting, Direction & Cinematography
Post production: Editing, Sound recording, Dubbing, Special effects, Graphics &ntixiad),
Distribution& Exhibition

Unit-IlI (9-Hours)
Mise-enscene: Aspects of Mise-enscene,Functions of Mise-enscene: spaceand time,
narrative - Cinematographeproperties: Focus, Framing, Shot - Types of Shots Scene i
Sequence CameraMovement- CameraAngles.

Unit-1V (9-Hours)

Film Genres: Basic Genres conventions and their variations, Documentary {efites an
Experience, Entertainment Commodit§rilm and cultural identity: Criticism and Film Review
Writing.

Unit-V (9-Hours)

Study ofGreat Indian and International filmmakers like : D. W. Griffith, Charlie Chaplin, Alfred
Hitchcock, Akira Kurusowa, Ingmar Bergman, Satyajit Ray, Adoor Gopalakrishnanand
Legendry Tamil Directors: S.P. Muthuraman, Sridhar, Balachander, Balumahendra,
Bharahiraja,andothers.

Textbooks
1. BarbKarg, Rick Sutherland& Jim Van Over, i T hEeerythingFilmmakingBook i From
Scriptto PremierproCo mp | et e Gu iSdheisterlnc,200mo n &
Unit I: Chapter 1(Pages: 26 31)
Unit II: Chapter 1(Pages: 36 45), Chapter 8(Pages:118)
Unit Ill: Chapter9 (Pages: 128)
Unit IV: Chapter 2( Pages: 4852)
Unit V: Chapterl9 (Pages145) Chapter20 (Pages165)
2. Walter Murch, i |1 The Blink of an Eye: A Perspectiveon Film Ed i t iSilmgnddames
Press2001
Unit Il: Chapter2 (Page: 16) Chapter 3(Page:25), Chapter 5Page: 57)



Unit Ill: Chapter 6(Page: 65) Chapter7 (Page: 71)
Unit IV: Chapter 2(Page: 11)

References

1. Bordwell David, ThompsorKristin, i F i Artmn | nt r &dGramHil, d999 ,
2. HaywardSusanfi K eCgnceptn CinemaSt u d Roeitkedge, London, 2002

3. JonesChris, Jolliffe Genevieveii T hGaierilla Film MakersHa n d b cConkiniym
WellingtonHouse London, 2000

4. WaskoJanetfi H oHollywoodWo r kSage,Publication, Londo2003

Relationship Matrix For Course Qutcomes, Programme Outcomeand Programme SpecificOutcomes

Semester CourseCode Title of the Paper Hours Credit
11 21UVT330207 Core Paper Il 3 3
FILM STUDIES
Course ProgrammedutcomegPO) ProgrammeSpecificOutcomegPSO) | Mean Scores
OQutco|po1l |[PO2 |PO3 |PO4 |PO5 |PSOL1 | PSG2 | PSG3 | PSO4 | PSO5 of COs
CO-1 2 2 1 2 1 3 2 1 3 2 19
CO-2 3 3 3 3 2 3 3 3 2 3 2.8
CO-3 2 3 2 3 1 3 3 3 2 3 2.5
CO-14 2 3 2 3 1 2 3 2 1 3 2.0
CO-5 3 1 2 2 1 2 3 3 2 3 2.2
Mean Overall Score 2.3
Result | # High

Mapping <40% O 4 0amd<70% 070 %

Relation Low Level MediumLevel High Level

Scale 1 2 3

Mean Scoresof COs = Sumof values Mean Overall Score= Sumof MeanScores

Total No.of POs& PSOs TotalNo.of COs
< 1.2 #Low
Result Mean Overall Score O1.2and<2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
ALLIED PAPER 7 Il
1l 21UVT3304
UVT330403 GRAPHIC DESIGN 3 3
CourseQutcomes:

At the endof the courseStudents will beble to

S.No. CO- Statement CognitiveLevel (K-
level)
CO-1 | LabeltheVisual Aestheticsandits application K1
CO-2 | |llustratethe Principlesof Design K2
CO-3 | OrganizeTypographyandTypefaces K3
CO-4 | Examinethe ColoursandLayout K4
CO-5 | Distinguishthe DimensionsandStyles K4
Unit-I (9-Hours)

Components of graphic communicatierirunctions of Graphic communicatianPrinciples-
Defining Visual Arti CreativeThinking - Importanceof Creativityin Designing

Unit-II

(9-Hours)

Elements of Design: Liné Shapei Directioni Sizei Texturei Colouri Value- Concepts of
Layouts: Hierarchy- Centre of visual Impact Organization- Contrast and Coloufr Basic
Approachesn Designing

Unit-IlI
Typefaces Type Families- Typography Structures Design and Functions Design Style-

Functions of Type Composition Readability- Legibility - Copy Writing : Head Copy and
Body Copy.

Unit-I:

(9-Hours)

(9-Hours)

Colour Wheel- Colour Theory- Our Responses to ColourHypothetical color- Process
Colours- Colour Psychology Fundamentals of Composition: Leading Lines, Scale, Hibya
Balance, White Space, Contrast & Rule of thigtudy of Alignment: Text Alignment & Image
Alignment- Layouti Types ofLayout.
Unit-V

GraphicDesignStyles: TwoDimensional,ThreeDimensional Iconic - Minimalistic Designi Flat
- Typographic- RetraConceptual &sometricStyle.
Textbooks

1. DanielAman,ii Cr e &Hinking &01:How to ImproveYour Creative Problen$olving

Ski

(Kindlededition), 2015
Unit I: Chapterl (Page: 4),Chapter5 (Page: 9)

Unit V: Chapter 1(Page:1471 34),Chapter 2 (PagesA2i 64)
Chapterl0 (Page:14),Chapterl3 (Page: 17)

(9-Hours)

2. lleneStrizver,i T y Rukes,Enhanceddition: TheDesigner's Guid# Professional
Ty p o gr WigyhPuhisher, 2014
Unit Il: Chapter 2(Pages: 24 38), Chapte3 (Page:49), Chaptels (Page:98)

Unit lll: Chapter Y(Pages: 235241)




Unit IV: Chapter 6 (Page: 134 hapter 7(Page: 184)%
Chapter8 (Page: 218)

References
1.Mordy Golding,i Re a | Audbal Il d u st r BebahpiPreSs00® ,
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Relationship Matrix For Course Outcomes,ProgrammeOutcomesand Programme SpecificOutcomes

Semester CourseCode Title of the Paper Hours Credits
M 21UVT330403 ALLIED PAPER T 1l
GRAPHIC DESIGN 3 3
Course ProgrammedutcomegPO) ProgrammeSpecificOutcomegPSO) | Mean Scores
Out co|pol PO2 PO3 | PO4 | PO5 | PSO1 | PSO2 | PSQ3 | PSO4 | PSOS of COs
CO-1 3 3 3 3 1 3 3 1 2 3 24
CO-2 2 3 2 3 1 2 3 2 1 3 2.1
CO-3 3 2 2 3 1 3 3 1 1 3 2.2
CO-14 3 3 3 3 1 3 3 3 1 2 2.5
CO-5 2 3 2 3 1 3 3 1 1 3 2.2
Mean Overall Score 2.3
Result | # High
Mapping <40% O 4 0amd<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs = Sumof values Mean Overall Score= Sumof MeanScores
Total No.of POs& PSOs TotalNo.of COs
< 1.2 #Low
Result Mean Overall Score O1.2and<2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
SKILL COMPONENT
& v @ CAMERA OPERATOR 9 3
CourseOQutcomes:
At the endof the courseStudents will beable to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Apply the techniquesin Photographyand Videography K1
Industry
CO-2 | Explain the basics ofideographyskills K2
CO-3 | Apply the fundamental concepts of Documentary Film K3
Making.
CO-4 | Analyzeanin-depthknowledge abouthe exposurejepthof- K4
field andcomposition.
CO-5 | Discover the significant knowledge about the internal K4
elementsandvariousfunctionsof differenttypesof camera.
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Introduction
Qualifications Pack-Camera Operator

SECTOR: MEDIA AND ENTERTAINMENT

SUB-SECTOR: Film, Television

OCCUPATION: Camera

REFERENCE ID: MES/ Q 0602

Camera Operator in the Media & Entertai t Industry supports the head of
the camera department

Brief Job Description: Individuals at this job need to operate the camera during
shoots in accordance to instructions provided by the Director of Photography
(DoP). They also need to coordinate efforts of the camera crew during shoots.

Personal Attributes: The individual must be creative and have a good
understanding of composition, perspective and movement. The individual must
know and keep updated on the various camera equipment, shooting techniques
and mediums. The individual must have excellent communication skills and
must possess the ability to guide efforts and work collaboratively.




*/4 N'S-D:C
5‘@ National
‘ & X Qualifications Pack For Camera Operator Skill Development
o~ i e Corporation

Qualifications Pack Code MES/ Q 0602

Job Role Camera Operator
This Job role Is applicable in both national and International scenarios
Credits{NVEQF/NVQF /NSQF)

[OPTIONAL)

Version number 01

Medlx and Drafted on 25/04/13
Entertainment

Film, Television,
Animation

-
®
£
o
=)
£0
2

Sub-sector Last reviewed on

Camera Next review date

Job Role Camera Operator

Role Description Operating the camera and coordinate efforts of the
camera crew during shoots
NVEQF/NVQF level
Minimum Educational Qualifications R 5 SRR
Maximum Educational Qualifications
Training
(Suggested but not mandatory)
Experience 6-8 Years of work experience
Compulsory:
Applicable National Occupational 1. MES/N 0606 (Prepare for Shoot)
Standards (NOS) 2. MES/N 0607 (Operate Camera during Shoot)
Performance Criteria As described in the relevant OS units




Semester CourseCode Title of theCourse Hours | Credits
SKILL COMPONENT
& v @ SCRIPT WRITER 9 3
CourseOutcomes:
At the endof thecourse Studentwwill beable to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Relatetheknowledgeof thetechniques useit narrative K2
writing for the stageandscreen.
CO-2 | Communicatedeas clearlyn scripts. K1
CO-3 | Developstory,characteranddialoguefor scripts K3
CO-4 | Developan originalsubject andhe ability to illuminateit K4
from multiple points ofview.
CO-5 | Collaboratewith peersby creatingtheatricaland cinematic K6
works
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Introduction

Qualifications Pack-Script-writer
OS are

performance
standards that SECTOR: MEDIA AND ENTERTAINMENT
individuals must
achieve when
carrying out OCCUPATION: Screen / Script writing
functions in the

workplace, REFERENCE ID: MES/ Q 3002
together with
specifications of
the underpinning
knowledge and
understanding

SUB-SECTOR: Film, Television, Animation, Gaming, Advertising

ALIGNED TO: NCO 2015- 2641.0601

Script-writer in the Media & Entertainment Industry is also known as a Screen-
writer / Story-writer

Brief Job Description: Individuals at this job need to write full length scripts that
are production-ready. Note: In the Indian film industry, the script is often
constructed as a sum of 3 elements: Story, Screenplay and Dialogue and 3
different individuals usually write these. However, ideally the entire script
should be written by 1 writer (or at least the screenplay and dialogue)

Media &Entertainment
Skills Council

Personal Attributes: This job requires the individual to be a storyteller with a
developed sense of dramaturgy including the ability to conceptualise the plot,
structure it into a narrative with multi-dimensional, empathetic and credible
characters. The individual must be well-versed with script-writing elements,
principles, norms, guidelines and techniques to be able to develop a full-length
script that is production ready. A sense of the Indian story-telling ethos is
desirable.

E-mail:




o/ N'S-D-C

% 2~ National
g- ) e Skill Development

. J‘ i . Qualifications Pack For Script-writer Corporation

Qualifications Pack Code MES/ Q 3002
Script-writer
w Job Role This job role is applicable in both national and international scenarios
5 Credits(NSQF) TBD Version number 1.0
w "
O | sector PAPe i) Drafted on 13/10/14
o Entertainment
-°. Film, Television,
Sub-sector Animation, Gaming, Last reviewed on 20/03/18
Advertising
Occupation Screen/Script writing Next review date 20/03/20
NSQC Clearance on 28/09/2015
Job Role Script-writer
Role Description Write full-length scripts for productions
NSQF level 6

Minimum Educational Qualifications | Graduate
Maximum Educational Qualifications | Post Graduate in Creative Writing / Literature

Course in Script-writing/Creative-writing
{While formal training helps, it is not essential as it is possible
to learn the craft of scriptwriting on one’s own)

Training
{Suggested but not mandatory)

Minimum Job Entry Age 18 years
Experience 4-6 Years of work experience
Compulsory:
1 MES / N 3001 {(Understand and detail the concept)
Applicable National Occupational 2 MES / N 3002 {(Undertake research for scripts)
Standards (NOS) 3¢ MES / N 3003 (Develop a full length script)
4. MES / N 0104 (Maintain workplace health and safety)
Optional: N.A.
Performance Criteria As described in the relevant OS units




Semester Course Code Title of the Course Hours | Credits
I\ 21UVT410004 Languagerl I: Tamil i 1V 2 2
Cognitive
S.No CO- Statement Level (
K- level)
CO-1 K1
CO-2 K1
CO-3 K2
CO-4 K3
CO-5 K4
el (15 )
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Semester CourseCode Title of the Course Hours | Credits

v 21UVT420104 Languagei Il: ENGLISH -IV 2 2

Courseoutcome
At the endbf the course Studentswill beable to

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Tounderstand thauances obnline journalism ands uses. K1
CO-2 | Tointroducepassivevoiceandconditional clauseandtheir K2

useso students.

1. Introductionto passivevoice.

2. Usageof is done/ wasione.

3. Usageof be/been/ beingdone.

4. ltis saidthat/heis saidto/ (be)supposedo.
Unit-II

5. Introductionto internet.

6. Net asamediumof communication.

7. Feature®f theNet.
Unit-lll

8. Origin oftheWeb.

9. Historyof theNet inIndia.

10. Onlineadvertising.
Unit-1V

11. Conditionalclausesandwish.

12. Usageof if | do/ if | did.

13. Usageof if | know/ 1 wish | knew.

14. Usageof if | hadknown.

15. Usageof who!/ thatiwhich/whose/whom/where.
Unit-V

16. Internetin India.

17. Writing andpreparingoackagesor theWeb.

18. Newseditingin theonlineenvironment.

19. Impact ofinternetasa medium.

BOOKS FOR STUDY
1. Murphy, Raymond(2007) Intermediate English Grammar. New Delhi:
Cambridgé&niversity Press.
2. Murphy, Raymond(2007) Essential English Grammar. New DE€lumbridge
UniversityPress.
3. Ray,Tapas(2014DnlineJournalismNew Delhi: FoundatiorBooks.
BOOKS FOR REFERENCES
1. Hall, Jim(2001)OnlineJournalismA Critical Primer. VA, PlutoPress.
2. Meyer, Philip(1991)he New PrecisionJournalismindianaUniversity Press.
3. Fiske, John(1998) Introduction to Communication Studi&<; @ition. London and
NewYork, Routledge.



Semester CourseCode Title of thePaper Hour | Credit
\Y, 21UVT420104 Languagei Il: ENGLISH -IV 2 2
Course ProgrammeutcomegPO) ProgrammeSpecificOutcomegPSO) Mean
Outcolpo1 |PO2 |PO3|PO4 |PO5 |PSGL |PSG |PSG |PSOG |PSG | Scores
2 3 4 5 of COs
CO-1 3 2 2 2 1 3 3 2 2 3 2.2
CO-2 2 3 2 1 2 3 3 2 2 3 2.3
CO-3 1 2 3 2 3 2 3 2 3 2 2.3
CO-4 1 2 2 3 1 2 3 2 2 3 2.1
CO-5 1 2 2 2 3 1 3 2 2 3 2.1
Mean Overall Score | 2.2
Result | # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs= Mean Overall Score =
Sumof values Sumof Mean Scores
TotalNo.of POs& PSOs TotalNo.of COs
<1.2 # Low
Result Mean Overall Score 01.2 and < 2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits

AV 21UVT430210 ONLINE JOURNALISM 3 3

At the endof the course Studentwwill be able to:

S.No. CO- Statement CognitiveLevel
(K- level)
CO-1 | Understandhe mediumof internetasaneffective wayfor industry. K2
CO-2 | Ability to analyzethe changingtrendsin professionajournalismasa K3
resultof onlinecommunicatiortechnology.

CO-3 | Analyzetechniquesindrulesof creativewriting K4

CO-4 | Acquireknowledgeon theE- Newspaper. K2

CO-5 | Demonstratehe cybedawsrelatedto onlinejournalism K4
Unit- | (9-Hours)

Meaning anddefinition of Online JournalismHistory and development of Web Journalism
Characteristics of Online Journalism: Multimedialityyper textuality and InteractivityCrowd
sourcingRSSMashups Widgets.

Unit- Il (9-Hours)
Online Journalism New¥alue: Immediacy, interactivity and universalityLanguage and style
of online journalism- News determinants in cyberspac®os and don'tof internet reporting
A look at online sites of leadingediaorganizations

Unit- 11 (9-Hours)
Components of a websiteDifferent types of websitesWeb layout: DesignlayoutColour
Graphics Visual information- Writing for online medium: Interactivity of form and content in
newmedia,Linear writingversus interactivevriting.

Unit- IV (9-Hours)
Mobile journalism: Using the mobile for stories; apps and tools for reportiBgartphone
photography Facebook and social media: The newsfeed of tomorrolwitter as a means of
disseminating newsCreating handles and using Twitter to generateitraff stories- News
writing for apps.

Unit- V (9-Hours)
Ethical issues in online journalisn®bscenity and privacZopyrightCyber laws IT Act -
CyberCrimes& Security:Typesandcasestudiesi WikiLeaks- Internetcensorshipn India
Textbooks

1.StuartAllan (2006)- OnlineNews:Journalismandthe InternetMcGrawHill Education.
UNIT TI1&II (Page:157)




2.Mio Consalvo&CharlesEss(2012) The handboolkof internetstudies Wiley& Blackwell
(Page:4597)

UNIT 7 1l,IV&V
References

1. Stuart Allan (2006} Online News: Journalism and the Internet, McGraw Hill Education.
2.StepherQuinn (2005)ConvergentlournalismPeterLang Publicationp 85&105- 2006,
CitizenJournalism: Global perspective, EinarThorsen p 75&84.
3. Sunil Saxena(2004), Breaking News: The craft & Technologyof Online Journalism,Tata
McGraw Hill Education p. 19&80.

4. Keval.JKumar(2014) MassCommunicatiorin India

Semester CourseCode Title of thePaper Hour | Credit
IV Core- VI 3 3
ONLINE JOURNALISM
Course ProgrammeutcomegPO) ProgrammeSpecificOutcomegPSO) Mean
OQutco|pol |PO2 |PO3 |PO4 |PO5 |PSGL |PSG |PSG |PSG | PSO Scores
2 3 4 5 of COs
CO-1 3 2 2 2 1 3 3 2 2 3 2.2
CO-2 2 3 2 1 2 3 3 2 2 3 2.3
CO-3 1 2 3 2 3 2 3 2 3 2 2.3
CO-4 1 2 2 3 1 2 3 2 2 3 2.1
CO-5 1 2 2 2 3 1 3 2 2 3 2.1
Mean Overall Score| 2.2
Result | # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs= Mean Overall Score =
Sumof values Sumof Mean Scores
TotalNo.of POs& PSOs TotalNo.of COs
<1.2 #Low
Result Mean Overall Score -
0Ol.2 and < 2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
Allied paper- IV
v 21UVT430404 MEDIA CULTURE AND SOCIETY 3 3
CourseQutcomes:
At the endof the course Studentswill be able to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Relatethe ConceptsCharacteristicd?ower,Functionsand K1
Effectsof MassMedia
CO-2 | InterpretCultureandSocietybased orMediaHype,Media K2
Saturatiorandreconstructiorof reality
CO-3 | Classifythe Media DeterminantandOwnership. K3
CO-4 | Identify the Media AudienceanalysisandMediaEffect K3
Theories
CO-5 | DistinguishMedia andPopularCultureprevailingin our K4
society
Unit-I (9-Hours)

How to study media and how not to study mediimnderstanding mass medi@haracteristics of

mass media Power of mass mediaFunction of mass medigEffects of mass mediaMedia in

Indiansociety.

Unit-II (9-Hours)

Culture& Societyi Definition, Characteristicsfunctions& Typesi MediaHype,MediaCircus

- Media saturatiofi Reconstruction of RealityPrivatizations of information Media Education

& Democracy.

Unit-IlI (9-Hours)

Media Determinants Ownership and control i Self regulation by the Media i Economic

determinant$ Advertisersi Media PersonneMedia Sources.

Unit-1V (9-Hours)

Media Audience analysis (mass, segmentation, product etc, social-usad)ence making.

Active Vs PassivaudienceMediaEffect theoriesUses and Gratification,

Unit-V (9-Hours)

Media and Popular cultureCommodities, Culture and Swdulture, Cyber Culture and youth

Media Culture Vs People's Culture, Culture ShecBtardom- Personality as Bind Name,

Fandometc.

Textbooks

1. PaulHodkinson,"Media, CultureandSociety- An Introduction",SAGE Publications, 2016
Unit I: Chapter 1(Pagesl2-32)




Unit Il: Chapter 2(Pages 39 52)
Unit lll: Chapter3 (Pages67-79)

2. StigHjarvard, "TheMediatization ofCultureand Society”, Routledge, 2013
Unit IV: Chapter 5(Pages 112126)

Unit V: Chapter6 (Pages 137158

References

1. LawrenceGrossbergEllen Wartella,D. Charleswhitney,J. MacgregoiWise,"Media Making
- MassMediain a PopulaiCulture",SAGE Publications2006

2. RichardCampbell,ChristopherR. Martin, Bettina Fabos,"Media & Culture - Mass
Communicationn a Digital Age", Bedford/St. Martin's publications, 2016

3. Marshall McLuhan, "UnderstandingMedia - The Extensionsof Man", CreateSpace
IndependenPublishing Platform, 2016
4. Mark D. JacobsNancy WeisHanrahan;The BlackwellCompaniorto the Sociology of
Culture",Wiley Publications, 2016
Relationship Matrix For Course Outcomes,Programme Outcomesand Programme SpecificOutcomes

Semester| Coursecode Title of the paper Hours Credits
IV | 21UVT430404 Allied paper- IV 3 3
MEDIA CULTURE AND SOCIETY
Course Programme Outcomes Programme SpecificOutcomes Mean Scoreof COs
Qutcomes (POs) (PSOs)
(COs) PO1| PO2 | PO3 [PO4 | PO5 | PSO1| PSO2 | PSO3 | PSO4 [ PSO5
co1 3 2 2 2 1 3 3 1 2 1 2.0
Co2 3 3 3 2 3 2 2 1 3 3 2.5
Cco3 3 3 3 3 3 3 3 1 2 3 2.7
Co4 3 3 3 2 2 3 3 1 3 3 2.6
CO5 3 3 2 2 3 3 3 1 3 3 2.6
Mean Overall Score 2.5
Result # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3

Mean Scoresof COs=

Sumof values

Total No.of POs& PSOs

Sumof MeanScores

Mean Overall Score=

TotalNo.of COs

Result

Mean Overall Score

<1.2 # Low
O1.2and <2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
VALUE EDUCATION: MEDIA GENDER
\Y, 21UVT441003 STUDIES 2 2
CourseQOutcomes:
At the endof the course Studentswill be able to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Definethe conceptof genderandfind the areasf gender K1
discrimination
CO-2 | Interpretthe sensitivitytowards gender equality K2
CO-3 | Identify the portrayal of women imedia K3
CO-4 | Inspecttheemergencandrole of socialmediain relationto K4
W0 me isshies
CO-5 | TakepartintheWo me mévementandsafeguarding K4
mechanism
Unit-I (6-Hours)
Gendemiscrimination- GendeDivision of Labour- Genderstereotyping GenderSensitivity.
Unit-II (6-Hours)
GendelrEquityi Equalityi Gender Mainstreaming Empowerment.
Uniti I (6-Hours)

The portrayal of women in women mediapositive negativeé portrayal of women in Print
media: Newspaper, Electronic media, Social med@onsequences and Language uses with
reference¢o women
Uniti IV
Emergenceof Social mediai Role of Social mediain mobilization of public opinion on
wo me n 0 s - victamizatiensof women through social mediaempowerment of women
throughsocial media.
UnitiV:

Domestic Violence Act i Preventionof Sexual Harassmentat Work Placei Eve Teasing
PreventiorAct i Self Help Groups.

Textbooks
2. Manimekalai. N & Suba. S,"Gender Studies", Publication Division, Bharathidasan

University, Tiruchirappalli, 2011
Unit I: Chapterl (Pagesll-37)

Unit Il: Chapter 2(Pages 4243) & Chapter 3(Pages 4%

Unit V: Chapter 6(Pages 127146)

(6-Hours)

(6-Hours)

2. AnuAneja," Wo meandizenderStudiesin India", RoutledgePublications2019
Unit lll: Chapter2 (Pagest6 - 48), Chapter 3(Pages 555) & Chapter 4

(Pagess8-71)
Unit IV: Chapter 6(Pages 108.29)




References

1. GulahSar,"GenderandDiversity Representatiom MassMedia”, IGI Global
Publications2019

2. CynthiaCarter,Linda Steiner,Lisa McLaughlin " The RoutledgeCompanionto Media
& Gender", RoutledgPublications, 2015

3. SanjuktaDasgupta;’ Media, GenderandPopularCulturein India: TrackingChangeand
Continuity". CA: SagePublications, New DelhR011

4. CharlotteeKrolokke and Anne Scot Sorensen;'GenderCommunication:Theoriesand
Analyses" ,SagePublications2005

Relationship Matrix For Course Outcomes,Programme Outcomesand Programme SpecificOutcomes

Semester| Coursecode Title of the paper Hours Credits
v 21UVT441003 VALUE EDUCATION: MEDIA 2 2
GENDER STUDIES
Course Programme Outcomes Programme SpecificOutcomes Mean Scoreof COs
Outcomes (POs) (PSOs)
(COs) PO1 | PO2 | PO3 | PO4 | PO5 | PSO1| PSO2 | PSO3 | PSO4 | PSO5
Cco1 3 2 2 2 3 3 3 1 2 1 2.2
Cco2 3 3 3 2 2 2 2 1 3 3 2.4
CO3 3 3 3 3 3 3 3 1 2 3 2.7
CO4 2 3 3 2 2 2 3 1 3 3 2.4
CO5 3 3 2 2 3 3 3 1 3 3 2.6
Mean Overall Score 2.4
Result # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
mof val mof Mean r
Mean Scoresof COs = Sumof values Mean Overall Score= Sumof Mean Scores
Total No.of POs& PSOs TotalNo.of COs
<12 # Low
Result Mean Overall Score Ol.2and <2.2 # Medium

02.2 # High



https://www.routledge.com/search?author=Cynthia%20Carter
https://www.routledge.com/search?author=Linda%20Steiner
https://www.routledge.com/search?author=Lisa%20McLaughlin

Semester CourseCode Title of theCourse Hours | Credits
Core paper- V
v 21UVT530211 MEDIA RESEARCH ORIENTATION 4 4
CourseOQutcomes:
At the endof the coursgStudents will bable to
S.No. CO- Statement Cognitive Level (K- level)
CO-1 | Understandhetypesof researchn social science K2
CO-2 | Ableto analyzetheresearctproblemandthelevelsof research K4
projects
CO-3 | Gainknowledgeonresearcthypothesis K1
CO-4 | Ableto understan@éndapplythe samplingrrocedures K2 & K3
CO-5 | Apply acquiredknowledgeon writing thesisreport. K3
Unit-| (12-Hours)

Criteria of good research Classification of science Social researcli Objectives of social
researchi Basic assumptions of social researddeductive andnductive method Obijectivity
in social research Difficulties of social research Forms ofscientificmethods

Unit-II

(12-Hours)

Research Problenawareness, selection and formulatio8electing topic for research Types
of research problems isocial sciencé Source of research problemReview of literaturel
Formulatingand statinghe problem

Unit-111
Concept & theoryi Functions of theory Definition of hypothesis Types of hypothesi$
Functions of hypothesis Criteria of hymthesisi Difficulties in formulation of hypothesi$
Testingthe hypothesi$ False& barren hypothesis.

Unit-1V
Important concepts relating to research desiduajor steps in formulating a research design
Factorsaffectingresearctdesigni Sample Principleof samplingi Methodsof sampling

Unit-V
Purposeof schedulei Types of schedulei Types of questionsi Meaning and forms of
guestionnairei Meaning and definition of Interview i Types of interview - Stepsof data
processing

Textbooks

1. Kothari C. R. andGauravGarg.ResearciMethodology:Methodsand TechniquesNew Age
InternationalPublishers; Fourth edition, 2019.

Unit I: Chapter 1(Pagesl- 21)
Unit Il: Chapter 2 (Pages 2481)

(12-Hours)

(12-Hours)

(12-Hours)




2.SaravaneveP,ii R e s eVeert chip d &italmMpalalPublishers2018.
Unit lll: Chapter 3 (Pages 3B9)
Unit IV and V: Chapter4 (Pages 5567) Chapter7 (Pagesl22-151)

References
1. Wimmer, D Roger, Dominick and R Joseph.ii Ma Media Researchi An Il nt roducti on

Thomson Wadswortt2005.

2. KlausBruhnJensenii AHandbookof MediaandCommunicatiorR e s e a2062h o ,

3. DenisMcQuiail, i Ma Gosnmunicatiort h e oVistaarRBublication,2006.

4. Arthur AsaBerger,i Me caand@ommunicatiorResearciMe t h oSdgepblication,2011.

Relationship Matrix For Course Outcomes,ProgrammeOutcomesand Programme SpecificOutcomes

Semester| Coursecode Title of the paper Hours Credits
v Major paper-V 4 4
21UVT530211)  \EpIA RESEARCH ORIENTATION
Course Programme Outcomes Programme SpecificOutcomes Mean Scoreof COs
Outcomes (POs) (PSOs)
(COs) POl | PO2 | PO3 | PO4 | PO5 | PSO1| PSO2 | PSO3 | PSO4 | PSO5
co1 3 2 2 2 3 3 3 1 2 1 2.2
CcO2 3 3 3 2 2 2 2 1 3 3 2.4
CcO3 3 3 3 3 3 3 3 1 2 3 2.7
CO4 2 3 3 2 2 2 3 1 3 3 2.4
CO5 3 3 2 2 3 3 3 1 3 3 2.6
Mean Overall Score 2.4
Result # High
Mapping <40% O 4 0ad<70% 070 %
Relation Low Level MediumLevel High Level
Scale 1 2 3
Sumof values Sumof MeanScores
Mean Scoresof COs = Mean Overall Score=
Total No.of POs& PSOs TotalNo.of COs
<1.2 #Low
Result Mean Overall Score Ol.2and<2.2 # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
Core paper- VI
21UVT530212 VISUAL ANALYSIS TECHNIQUES 4 4
CourseQutcomes:
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Definethe MediaText. K1
CO-2 | InterprettheMediaTextin the Feministapproach K2
CO-3 | RelatePsychoanalyticaipproactin Mediatext K2
CO-4 | Make use of Sociological Analysi@chniques in Visual K3
Text
CO-5 | Takepartin Mediatextinterpretationy usingvarious K4
visualanalysis tools
Unit-I (12-Hours)

Signs - Signs and truth Media as text Codes Language and speakin@onnotation and
denotation Syntagmatic analysisParadigmaticAnalysis- Metaphorandmetonymy.

Unit-II

(12-Hours)

Feminism: An Overview Stereotyping Portrayal of Women in Media Portrayal of women in
News Media- Male gazei Male dominationi Women Marginalization in the Medlii false
consciousnesstheconsumer society.
Unit-1lI

Psychoanalytical Studies of MediaPhallocentrism Apparatus Theory-The unconscious
The Oedipus complek Symbols- Defense Mechanismis Dreams- Aggression and guilt
Psychoanalyti@analysisof media.
Unit-1V

Basic conceptsof sociological analyzing - Uses and gratifications - Content analysis 1
Cultivation Analysis- AgendaSetting.
Unit-V

Application of Visual Analysis Tools to Media TextsFilms T Advertisements Television
Serials- Print Media

Textbooks

Unit |: Chapter 1(Pagesl-11)
Unit-lll: Chapter3 (Pages 3465)

(12-Hours)

(12-Hours)

(12-Hours)

1. BergerArthur Asa,i Me ddnalysisT e ¢ h n i Sagemilslishers2017.




2. Gillian Roseji Vi dviethodologiesAn Introductionto Researchingvith VisualMat er i al s o0,
SagePublications, 2016.

Unit-1l: Chapterl2 (Pages4-14)
Unit IV: Chapter 8(Pages 155)

Unit V: Chapterl3 (Pages85-112)
References
1. Bignell Jonathanfi Me &Gieani o Rauttedgélpndon,2002
2. Leewen andewitt Careyfi Ha n d &f gisudlA n a | ySsgePuldlication New Delhi, 2007
3.Leewen Thompsorii | nt r dSdcialS e mg o Rautledgé, Londor001

4.RoseGillian, i Vi dviethodologiesAn|l nt r o d Ancazonpablishers2006
Relationship Matrix For Course Outcomes,ProgrammeOutcomesand Programme SpecificOutcomes

Semester CourseCode Title of thePaper Hours | Credit
Core paper- Vi
v 21UvVT530212 VISUAL ANALYSIS TECHNIQUES 4 4
Course ProgrammedutcomegPO) ProgrammespecificOutcomegPSO) Mean Scores
OQutconpol |PO2 |PO3 |PO4 |PO5 |PSOLl | PSO2 | PSO3 | PSG4 | PSG5 of COs
CO-1 3 2 2 1 2 3 2 3 2 2 2.2
CO-2 3 2 2 1 3 3 3 1 2 3 2.3
CO-3 2 3 3 1 3 2 3 1 3 2 2.3
CO-14 3 1 2 3 2 2 3 2 1 3 2.2
CO-5 3 2 1 2 3 2 1 3 2 3 2.2
Mean Overall Score 2.2
Result | # High

Mapping <40% O 4 0ad<70% 070 %

Relation Low Level MediumLevel High Level

Scale 1 2 3

Mean Scoresof COs = Sumof values Mean Overall Score= Sumof Mean Scores

Total No.of POs& PSOs TotalNo.of COs
< 1.2 #Low
Result Mean Overall Score O1.2and<2.2 | # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits

Core Paper- VII
Vv 21UVT530213 DIGITAL MEDIA AND PRODUCTION 4 4

CourseOutcomes:
At the endof thecourse students will beble to:

S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | DefineDigital Media andrecallthe variousdigital media K1
platforms

CO-2 | Relatethedigital media marketingechniques K2

CO-3 | Identify theonline Audioand VideoChannels K3

CO-4 | DiscoveraboutYoutube channelandWebRadio K4

CO-5 | Examinetheethicsof digital media. K4

Unit-I (12-Hours)

Digital Media: Definition and Characteristicsof Digital Media - Digital Media Platforms:
Facebook, Twitter, YouTubdnstagram, WhatsApp, WordPress, So@&alokmarking, Skype
andt he 0 Bl o theragiab aoneeégenMedia Platform

Unit-II (12-Hours)

Digital Media Marketing i Introduction Social Media Management:Strategies,Tools and
Technologies Social Media Audience Measurementase studies of successful social media
marketingcampaigns

Unit-IlI (12-Hours)

Streaming of Video and AudioComparison of digital media with Print, TV & RadidNriting
for Web Mediai Creating own youtube news chanréimpact of You tube channels video for
social development, Citizen Journalism: Reading habits of people and media industysis
of importantindian newsbased websites.

Unit-1V (12-Hours)

Introduction to Online Radio Journalisimlhe growth of internet radib Genre of internet radio
programme Preparingown radio program- Digital editing usingfree andopensourceaudacity
- Saving andcexportingfile.

Unit-V (12-Hours)

Digital culture and digital identity User Generated Communicatiefarticipatory culture and
Social Media Citizen Journalism, Digital media & Public sphere, Network theory. Information
Rights and Intellectual Property Riglit<€Copyright and Copy Left, Pdgarism, Cryptocurrency,
Digital Signature- Internet GovernancandRegulatoryFrameworks




Textbooks
1. James Coher,homasKenny," ProducingNew andDigital Media: Your Guideto Savvy
Useof theWeb", CRC Press, 2015
UNIT | & II: (Pages:1-57)
2. James Cohen, Thomas Kenny, "Producing New and Digital Metbar Guide to Savvy
Useof theWeb", Taylor& Francis Publications, 2015
UNIT I, IV&V: (Pages:97- 200
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Semester Course code Title of the paper Hours Credits
\Y 21UVvC640702 Core Paper- VII 4 3
DIGITAL MEDIA AND PRODUCTION
Course ProgrammedutcomegPO) ProgrammeSpecificOutcomegPSO) Mean
Outconpor [po2 |Po3 |PO4 |PO5 |PSOL | PSO2 | PS03 | PS04 |pPsos| — Scores
of COs
CO-1 2 2 2 2 1 3 3 2 3 3 2.3
CO-2 3 2 3 3 2 3 3 1 3 3 2.6
CO-3 3 2 2 3 1 2 3 1 3 1 2.1
Cco4 2 3 3 3 1 3 3 2 3 2 2.5
CO-5 2 3 2 2 1 1 2 2 3 3 2.1
Mean Overall Score 2.3
Result | # High
Mapping <40% O 4 0atd<70% 070%
Relation Low Level MediumLevel High Level
Scale 1 2 3
Mean Scoresof COs = Sumof values Mean Overall Score= Sumof Mean Scores
Total No.of POs& PSOs TotalNo.of COs
<12 #Low
Result Mean Overall Score O1.2and <2.2 # Medium
02.2 # High




Semester CourseCode Title of theCourse Hours | Credits
SKILL COMPONENT
V&Vl @ EXECUTIVE PRODUCER 9 3
CourseQutcomes:
At the endof thecourse Studentwill be able to
S.No. CO- Statement CognitiveLevel (K- level)
CO-1 | Howto applythetechniquesn Television industry K1
CO-2 | Explainthebasicsof Executiveproducer K2
CO-3 | Constructthe significant knowledgeaboutthe varioustypes K3
of videoformatsand televisiorproductionmethods.
CO-4 | Simplify the importanceof story planningfor serialsand a K4
concepiplanningfor TV shows,
CO-5 | Analyze anin-depthknowledgeaboutthe techniquego K4
handleandmanagédhe problemsin eachphaseof production







